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In ‘Read this! Business writing that works’, Robert Gentle says that
the average general report is often read for as lit  tle as three minutes
before it is put down. 1

Leonard Cohen, below, has some advice relevatigo t

ﬁader, thank you for coming to this book... | hope you will find

it useful or amusing... May | suggest that you skip o ver the parts you
don’t like? Dip into it here and there. Perhaps the  re will be a passage
or even a page that resonates with your curiosity. After a while if you
are sufficiently bored or unemployed you may want t o read it from

cover to cover.” 2 %_/

Alternatively ignore him and go straight to the soamy on page 10




Contents

e Welcome to readers not from public health (Page 6)

« Public health + popular culture = (Page 7)

e About me (Page 9)

e Summary (Page 10)

« Recommendations (Page 12)

« How popular culture might improve health inequast{Page 14)
« Using music to tackle health inequalities (Page 29)

e Using books and magazines to tackle health ineipsl(iPage 67)
« Using comedy to tackle health inequalities (Page 83

e Using football to tackle health inequalities (P&3¢

« Using computer games to tackle health inequal{ffzgye105)

« How do you evaluate a joke or a song? (Page 116)

e Where next? (Page 121)

e Conclusion: Can popular culture help reduce heathualities? (Page 129)
o Appendices A-G: Social marketing (Page 132)

e Appendix H: Events (Page 144 )

e Appendix I: Music (Page 148)

e Appendix J: Actual or potential health projectsdis (Page 153)
« References and photo credits (Page 159)

e Crossword (Page 181)



Welcome to readers not from public health

This document is not just aimed at public healtinkecs. However, as | come from this
background it does inform the ideas in it. Likeaiter professions public health has its
own language. | have tried to keep this to a mimmbiowever, below are some key
concepts you need to understand.

Public health

Much of the health care system is about lookingraftdividual patients. Public health, in
contrast, is about how to keep whole populatioradthe. This could be the population of
a town or people with particular things in commog. sexually active young men. There
are a range of different approaches in public hedlhese include

Lifestyle change e.g. healthy eating

Increased use of preventative services e.g. bseestning

Personal development e.g. raising self-esteem

Community development

Tackling the wider determinants of health e.g. ptyyéousing and transport

The profession has a range of tools to action tappeoaches. However in this paper |
mainly focus on health education.

Health inequalities

Iliness is not spread out equally among everyorteariJK. In general communities that
are poorer are sicker than those who are richezteTare also differences depending on
other life circumstances too such as where peoetheir race etc. Public health is
most interested in helping communities that aretmankealthy.



Public health + popular culture =

My ideas in this paper are from a wide range ofe®sl As a kid Superman inspired me
to want to save the world. | guess | ended upenpilblic sector because of this. As | got
older | got hooked on music. In more recent yeatsiited ‘collecting’ tracks that | felt
had something to say about how we should live iwaslindividually and collectively.

As a sideline | facilitated a few workshops on musnd therapy.This made me think
about how we might use music in public health. \fedtto focus on giving out
information to help people make rational choicessM might help us work with them
on how feelings affect their behaviour too. I'degdy done a few projects using football
to look at mental health. | thought that tying itthwa popular topic might make it easier
for men to look at difficult issues. Later | stumblacross social marketing. This helped
me get a better idea of the need to start from thewarget group sees the world. If |
look back on my professional life, as well as myspaal one, popular culture has
influenced me as much as academia.

The best of both worlds

This paper blends these two worlds. It takes popmudure and uses academic theories
and research to see what public health might gebfati | give examples throughout of
where popular culture has been used. However, miittis report is a mixture of theory
and practical but untried ideas. | see it very magla work in progress. I'm looking
forward to hearing other people’s ideas and expees as the approach develops and a
network of enthusiasts develops.

It is not an approach without a history but | dmktthat is has been underdeveloped.
More needs to be done to develop an evidence-lmsetce. It isn’t just an arts and
health approach under another name. Social magkeggearch shows that arts such as
the theatre aren’t popular with most of public bi@altarget groups. (At least in
Sunderland that provides the case study for tipgipglt's true that some things like
music, comedy, romantic novels are art forms. Hewxefootball, pets and crosswords
aren't.

We can learn from colleagues in the youth and conityworld. They have often used
popular culture in their work. | give examples loéir practice in this paper. However,
most of it is with small groups. Here the health@ation focus is on the learning of a
small number of active participants rather thanatheience for what they produce. This
is excellent. However, | believe that as publicltieaorkers we also need to explore
how to use popular culture to reach larger audetican this.

Engagement with the local population

| believe that this is the right time to discusshbihese approaches. One of the

main functions of Primary Care Trusts is ‘engagaith its local population to improve
health and well-being. Engagement is not an easy task. It means congestih other
people’s agendas and interests. It is as much almpuéssions and feelings as it is hard
information. Community development approaches alsliphave much to offer in this
area. However, social marketing is mooted to benehe big thing in Government. | hope
that this paper can add something to both dis@pli®ne of the key beliefs of social
marketing is learning from the competition. The Déas for far too long had all the best
tunes. It would be good to use popular culturertorte health as opposed to beer or
chocolate bars.



New ideas for both providers and commissioners

Another reason why | think the time is right forppdar culture is the commissioner-
provider split. Change always opens up the podsyiloif new ideas being taken up.
However | also think that popular culture has mtacbffer both parts of the NHS.
Commissioners don’t need to only fund traditionedlh services. They could develop
links with performers, writers and game designersine with particular audiences.
Alternatively providers can work with the same grsuThey could then also sell the
results to commissioners outside of their own arga other non-NHS agencies. In
either case, partnership working would be importanbeither health workers or
‘creatives’ have all the answers.

Excitement and rigour

I hope that whether you are a provider or commismidor neither) that you will find this
report useful. | have tried to write it in a waytltaptures the excitement of popular
culture combined with the rigour and importanc@uwblic health. Please let me know
what you think, particularly if you were inspiredltry out any of the approaches. Only
then can we complete the equation at the top sfsgtion.



About me

| started off in health education before the prsi@s evolved into public health. My
career has involved many things including a spestiabmmunication post, work with an
arts & health initiative and involvement in TheaimeEducation. I've been custard pied at
a ‘laughter and health’ event | organised and hadiioment recorded for posterity by a
Viz cartoonist.

l ’ _ I

I've always been fascinated by popular culture.
But can we use it to exterminate disease?

Outside of work | love a wide variety of music.laythe cassette recorder and am
beginning to learn the iPod. Any musical instrumegyond this is beyond me. However
| am of an age that remembers the DIY spirit ofpuDespite my lack of musical ability
| have organised three successful music, dancéhendpy events for a counselling
organisation | belong to. I've even run some wooishin them myself.

For many years I've had an interest in humanissigcphology, so have also been involved
in psychodrama, art therapy etc.



Summary

Width of this discussion paper

This paper looks at the question ‘Can a mix of gapculture and social marketing
help reduce health inequalities?’ It shows howaanarketing has a proven track
record in this area. It provides examples of wiggrpular culture has been a part of
this. In addition it makes detailed suggestione@# else popular culture could be
used and backs this up with a range of theoriess. i§hn the hope that a network can
be created to further feedback on good practice.

The forms of popular culture looked at include rmusbmedy, magazines, comics,
crosswords, reality TV, Ann Summers parties, folbénad computer games.

Its starting point is that one of the principal étions of Primary Care Trusts is
‘engaging with its local population to improve héednd well-being?. It shows how
popular culture based on social marketing evidearehelp both commissioners and
providers do this.

It applies this approach to different models oflgubealth such as lifestyle change,
increased use of preventative services, personelament, community
development and the focus on the wider determinaittsalth. It also explores how
NHS public involvement and public relations offisanight use the approach. In
addition it points out that many of the ideas dse aelevant to other parts of the
statutory and voluntary sectors.

It recognises that many of the approaches areotaltyt new, particularly in the
commercial world. However the paper stresses tkd f@ the NHS to more
systematically apply them strategically and operstlly. This will mean a new
mindset. Good research is also vital to furtherettgy theory and practice.

If popular culture is to be used successfully gfuiees a team approach. A range of
skills are needed. As well as the target grouperstBuch as social market
researchers, health experts, educationalists,ivegatactitioners and evaluators may
all need to be involved. This paper is aimed athae different professional groups.
Sunderland is often used as a case study. Howlesentention of the paper is to
spark debate throughout the UK and create a netefgukactitioners and theorists.

Theories used in this paper

Overall the paper takes a public health approaghfticuses on changing whole
populations. However, it does also borrow ideamftwmth therapy and community
development practice.

Social marketing is the starting point for all the ideas in thippee It is a bottom
up approach. It tries to find out what the targeug think and feel rather than
making assumptions about how they behave. It woyldividing the population up
into different subgroups and then researching thews. Why do they behave as
they do on a particular topic? What stops them fo@naving healthily? What would
make them change? It also asks questions sucWlaes, can health promoters learn
from the opposition?’ e.g. people who produce maxgazfull of adverts for
unhealthy products. In addition, in this papesisuggested that the NHS could
benefit from finding out more about what people geauinely interested in. This is
instead of assuming or demanding they are intetasteealth. Ways then need to be
identified as to how their interests and passi@amsle used for health purposes.
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The Stages of Change model is also often referred to in this papdn simple
terms it divides the population into those whoraeeven thinking of changing to a
healthier lifestyle and those who are or alreadyeh®opular culture may be a
particularly good way of engaging with those irstfiist group. It starts with their
interests instead of those of health professiorf@tgose in the second group may
benefit too of course.)

The three legged stool model of health  education stresses that information
alone is not enough to change behavioliiis also necessary to tackle attitudes,
values and feelings as well as give people nevssKbpular culture can help with all
these things.

AIDA is a model from advertisinglt stands for get Attention, hold Interest, arouse
Desire, and obtain Action. It is a useful tool wiagaplying many of the different
popular culture formats.

Community development ideas are also referenced as many of the examples
quoted involve small groups learning by using musimedy etc for self exploration.
However the paper is also interested in how totlesge formats to reach much larger
audiences who are more passive. Community developtheory also raises an
important question. Should agencies be trying tias@ngineer health change in
people or working with them on what they see asongmt?

Theories from writing are also a big part of the paper. The magazictgose
specifically looks at journalism. More importandg stories are a universal way of
engaging with people, ideas from fiction also applesoughout.

Evaluation is also covered as this is essential if the apgraato develop.

The money is out there

Partnership working is likely to improve the chamoé successfully obtaining
funding.

A partnership of the NHS and the local council dopbol money not just from
health and arts budgets but also from funds fociip@udiences such as young
people. Economic regeneration teams may also beested because of the positive
benefits of culture to an area. Gateshead beidgsaic example.

Other agencies may also be interested if the idseieg tackled are topics that
underpin their own work, such as self-esteem

Commercial sponsors may also be interested. Fongbea Orange sponsored the
Evolution 06 music festival in Tyne and Wear.

Grant giving bodies for the arts, health and spetairget audiences or conditions
may also be interested

There may also be possibilities to sell on projéatsther agencies in the new world
of commissioning. Games, books and CDs can alit@éd for other areas.
Performers can perform live elsewhere.
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Recommendations

Public health and other NHS commissioners

Public health departments need to learn from timengercial sector and social
marketers. The NHS needs to become public-cenatberrthan looking inwardly to
its own interests in health as of present. Commiisg needs to involve piloting new
ways of engaging with the public, e.g, by focusimgtheir non-health interests. This
could be to promote services or empower populatiotige healthier lives.

However, the involvement and consultation procesdficould be enlivened by more
use of popular culture. This could also help toypote a positive PR image of the
NHS

More emphasis needs to be given to finding out ldth different groups behave in
certain ways as regard health and what their ister@re. If research shows they are
not interested in health messages, the NHS mubiin what they are interested in
and look for health links. Even if they are inteeesin health, building on other
interests they have might pay dividends

Local research in Sunderland shows that many graithshealth problems are
interested in things as diverse as pop music, warsis and pets. However, attention
needs to be given as to how precisely to use thid®ary, research and evaluation
are vital here

Commissioners can either contract with NHS proaderdevelop new kinds of
services provided by staff with new skill sets aylfrom elsewhere. If the latter
option is preferred these staff will probably stidled NHS support.

Opportunities for joint work with local authoritiehe voluntary sector and the
private sector should be explored

NHS Providers

NHS providers need to decide whether they wantakenuse of this approach. If
they do, they can either train up health staffawrskills or recruit appropriate new
staff and then train them in health issues. Altevedy they could create partnerships
with non-NHS providers e.g. a musical theatre campa

They should also consider the potential for seltimese new approaches to other
commissioners within the NHS and beyond

Non-NHS providers and commissioners

There is plenty of scope for local authority cudtilservice departments and regional
organisations such as the Arts Council to work whgh NHS. They have specific
expertise to offer. (Though the approach is ndtlpased on art.)

Many other state agencies are also interestecpgcasof health or also want to
reach the public. Again there are opportunitiegpfatnership.

There are also opportunities for the private se¢har voluntary sector and
individuals to work on this approach too

13



How popular culture might
Improve health inequalities
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‘We are enemy of the people.
The problem is that we come
across as spoilsports, telling
people to stop doing things.

There has never been a better
time to think through how we get
our message across.

We need to make health sound
exciting, and look at how we
encourage people to make healthy
choices.’

Fiona Adshead, Deputy Chief Medical Officer

(At UK Public Health Association Annual Forum 2006 and quoted
in Public Health News 27/3/6) 1
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How popular culture might improve health
inequalities

Just how interested are the public in health?

The Deputy Chief Medical Officer's words on the yoeis page describe perfectly the
theme of this report. Health workers cannot asseweeyone shares their passion for
healthy living. The rising figures for lifestylelaged conditions such as obesity may
suggest otherwise in fact. Academic research framdi@ University backs this up,
‘...for many, it (health) exists as a flimsy, insun#ial idea

Perhaps putting time into discovering what the passof their target audiences are
would pay dividends for health organisations. Ttiexy need only look for the health
links. This slant on the bottom up approach fitsvell with community development and
social marketing. Both models that health workers athers already us&ocial
marketers stress thinking like one of the targelience and in this role asking the
question ‘What'’s in it for me?’

How to engage with the local population

One of the principal functions of Primary Care Trus ts is
‘engaging with its local population to improve heal th and
well-being’ 3

Similarly within local government there is an aimensure that people engage with
local councils more

Engagement is more than just giving informatiors k two way process. It also involves
connecting with people emotionally as well as atae logical level. In social marketing
speak it is about motivation as well as informati@he words emotion and motivation
both of course come from the same root.)

Emotions can be used in two different ways. Usingicas an example

e People may be motivated to go over to live musaygd at a health event because
they enjoy it. Once there staff may engage thera bealth issue

e The choice of music or lyrics may also emotionatiyve people, so that they are
more open to engaging around particular healtlcgopi

So what are people moved or motivated by? In gétemras research shows people want
to be happy Health programmes can use this fact to increasghviament. More
specifically, different people are interested ifiedent things. A wealth of data is already
available at a low price. Experian for £4,000-D8,@ year can provide a range of
information on the interests of different subgroipa PCT areaThis service is branded
as ‘Mosaic’. It also includes health data. Thibyspostcode or household includes
information by class and race but not in termsesual orientation or learning disability.
Separate research would therefore be needed fdr pl@mned with these two groups.
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In some areas of course appropriate research nvaydhiieady been carried out by state
or voluntary agencies.

What motivates people to get out of bed in Sunderla  nd?

— T

. a greater challenge still: of achieving health f  or all, not just
improving health care. Our central question: how do we help
every individual and every community get the most o ut of life?’

S~ M_/

Patricia Hewitt, when health ministeiHdealth has moved away from just being
about the medical model. This however may everfibénaglitional health campaigns
around diet, physical activity etc. Research maywshow they can be linked in with
individual's own definition of what they want ta g@eit of life.

Social marketers are not interested in just raipmgple’s awareness. They want the
target group to behave in a certain way. (Thisinalude not changing to an unhealthy
behaviour). Social marketing underpins this re@@underland is used as the example
throughout. So, what interests do people in Suadércurrently enjoy that might be
used for health purposes? Mosaic provides infoonatn all the different subgroups that
make up Sunderland. However, | only had accedsettatgest groups that make up this
population. They accounted for about half of thaltpopulation. This is not a problem,
as this data is only used to show how popular caithightbe used. It is worth saying
that smaller subgroups are still important of ceufshey suffer disproportionately from
particular illnesses.) Below are listed any acyititat at least 20% of any of the
subgroups mentioned. (See social marketing appesfdicmore information.)

Places people like to go include

e Bingo

e Cinemas

e Pubs

e [Football

e Places to eat out

Popular entertainment mediums include
Books (especially romantic novels)
Competitions

Computer games

Crosswords and puzzles

Film

Popular music

Topics that interest people include
e Football
e Cooking
e Fashion



Feeding the birds
Gardening

Hair and beauty
Grandchildren

MSsioners should \

e Provide accessible, relevant information on how to improve

health and stay healthy, and do so in a way that pr  omotes
greater equality and social inclusion. This needs t o be
provided in a variety of settings and using a rang e of media,
recognising that different people access informatio nin
different ways and are influenced by different sour ces of
information. Social marketing approaches can make a major
contribution in helping to get the right messages t o the right

Neople in the right way’

The Department of Health is keen on social markedipproaches

e Pets
e Popular music

The lists are not in any particular order as irdtrevere ranked differently in different
subgroups.

Engage the public with what interests ~ them

The Mosaic data suggests a number of ways to eseutblic’'s own interests to engage
them on health issues. Some of these have bedrb&fere in the past. However, in this
report it is argued that this should be done mgsgesnatically. Subsequent chapters look
at topics such as music, romantic novels, foodyad crosswords in detail. Below
however some of the public’s other interests aselus describe the approach in brief.

Going to the cinema or watching a film

Around a third of middle aged people in the Suratetlsubgroups picked cinema and
film as a recreational choice. The figure was evigiher for younger people. Although
health agencies have not got the money to finameie dwn blockbusters perhaps they
could learn from the museums sector. Many museuckeg up on films likelurassic
Park Il when they came out and organised events on poehighemes. Alternatively,
perennial favourites like James Bond often haveygaedxhibitions based on them in

18



‘PUBLIC HEALTH: Soon to be a major motion picture.’
How many films can you think of with a public healt h theme?

‘Philadelphia’ “Trainspotting’ and ‘Supersize Metrathree ‘issuetainment 'films that
immediately spring to mind. When ‘Braveheart’ caoog the Scottish National Party
supposedly used it as a tool to recruit new membkrpublic health missing an
opportunity here?

places like science museums. Given the numberef$p martinis and car crashes 007
has had, sexual health, alcohol education and eicitevention may be natural tie ins.
(Without breaking copyright of course.) This coblelin the form okdvertising at
cinemas or rental stores. Workers interested innconity development or mental health
may find the American Film Institute’s website béir 100 most inspiring films of all
time sparks off new project ideas. Go to
http://www.afi.com/tvevents/100years/cheers.aspx

Cookery and gardening
Both of these activities were popular with arousds®% of all the subgroups in
Sunderland. There are obvious links with nutritgord physical activity.

Pubs, bingo halls and restaurants

In Sunderland in the nineties City Challenge HeRltbmotion developed a one woman
show on cancer screening. This was performed béferbingo. Pubs might be willing to
have some health education campaigns run in thémeyfdo not interfere with profits.
Perhaps a series of music and comedy gigs onymsitental health might be acceptable.
Alternatively, pubs and restaurants may have raaiscan be booked to hold events in.
At least people will know where they are and fewhtortable in them. Another approach
would be to revisit the Peckham Experiment anddoNHS premises that had restaurants
and entertainment spaces in themCommunity cafes are also being developed and
supported by the NHS in different places to proniaalthy eating. They could also
perhaps be venues for health shows using musicameédy:2 The Arts Council
document on arts & health produced in 2007 ha&ilné environment’ as one of its
priorities so there may be opportunities for joirdrking hereas

Fashion and hair & beauty

Fashion was popular in only a small number of gsoudowever, fashion shows have
been used to promote sun safety in the past. Pefaapion students could be used to
make falls clothing more acceptable to older pedgéer dressers have also been taught
to give health education messages. Another appnwaald be to make more use of a
TV format such asl'ook Ten Years Youndae This could involve health advice around
diet, exercise, smoking, sun safety and drinkingofAwhich can damage the skin.
However, it could also include information aboutkeap and fashion. The health
aspects of cosmetic surgery could also be discusséuls is a big part of the TV show.
Dental health could also be included as this affexts appearance. Mental health advice
would be useful to counteract the negative aspdatencentrating on appearance.
Sexual health information might be useful, if peopiere improving their looks to get a
partner.
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The Department’s of Health’s support for the ideas in this document:
Better information, better choices, better health 15
The Department of Health promoted the key ideas in this report in 2004. In
‘Better information, better choices, better health: Putting information at the
centre of health’ it says
e The need to improve information was confirmed through the recent
‘Choosing Health?’ consultation on public health
e The Department will segment the population and identify best practice for
communicating with each audience
e Greater diversity is needed in how information is made available to
people... through ways that are personably accessible
e The route to true equity is through greater personalisation of information
e To deliver an Information Revolution, the NHS should work
o In partnership with the private and voluntary sectors to create health
care and healthy living information products that talk to public and
patients in their own language
o With industry, commerce and the wider public sector to deliver
these products in the environment where people, work, live, shop
and play
e The ‘Your Life!” and ‘FIT' magazines pilots... shows what can be done to
present information on healthy living and local services in an accessible

way
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Pets and Feeding the birds

There is also evidence about how looking after [ge®od for mental health. Perhaps
projects to help people have pets they could rfotébtherwise, would be worth
considering. Evidence of the benefits of this alyeaxists from work in prisons, nursing
homes and mental health programmes, 18

‘Feeding the birds’ was mainly an interest of olgeople. Maybe it is linked in with
social isolation. If so, it could be a way in takbng this issue.

TV

Television watching is recorded separately in thesddc research. Data about the
popularity of specific TV shows with different gnosiis not recorded. However, overall
viewing figures for shows can be found at http:/fmtvarb.co.uk/index1.cfm?flag=home
More detailed information may be available for wenkbuying advertising space. This
may help explain what different segments of theytatppn watch. In general terms
soaps, popular dramas, game shows and realitygmoges have the highest rating.
Sport and the news also have high figures.

Health agencies can make use of the popularitpwoiinTa number of ways. One of
course is advertising, though this can be expen3iwe Department of Health

has commissioned celebrity health magazines tio tgth the public’s interest in soap
stars etc. Another option would be to look at whedple can learn from shows

such asBig Brother.The kind of issues covered could include

Human physical and psychological needs

Self-esteem

Decision-making skills

Emotional intelligence (including dealing with sisg

Communication skills

Conflict resolution and bullying

Relationships

Power e.g. gender, class, race, disability, sexti@htation and age

Sex

Addictions and mind altering substances (Drink eigadrettes often play a big part in
Big Brothe))

Nutrition (Food again is often an issue.)

Exercise (as a stress release or in terms of bodge)

Understanding the media (as moral panics can bet flealth as well as Jade)
Life satisfaction — Do money, fame or sex make peebpppy? What does®

As well as teaching packs, there could be coussesggazine when the show is on and
press releases as particular issues hit the headlin

21
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Health informationcan be dull. On a cold, Wt deyv do yu make it worth getting out
of bed for? Perhaps by putting it in places peapdat to go to such as the bingo, the
cinema or the pub and offering a bridge into thaltieservice from their own worlg

Popular culture not the same as arts & health

Some of the topics described in this report on twwse popular culture could be
described as ‘arts & health’ approaches e.g. fashmusic, books and cinema. However,
the research suggests that all arts are not popuikarre. For example very few people in
the Mosaic research identified the ‘theatre/arssaaecreational activity they did. These
therefore may not easily be used to tackle heakhualities.

That's Edutainment!

The idea of using popular culture as an educatitowdican be summed up in the word
‘edutainment’. It is defined in the Oxford EngliBlictionary as ‘entertainment with an

educational aspects Often, edutainment seeks either to teach abouifgpsubjects, or
to change behaviour by tackling specific attitudes.

Although a new word the concept goes back at tea&ncient Greek times, e.qg.
Aristophaneg2 Sesame Street, the US TV series for young childbeut literacy, moral
values and health is perhaps the classic exammdudhinmentzs, 24 It uses social
marketing type techniques to research, engage atate its target audience. Results
have been impressive. Importantly the productiangany paid a lot of attention to
detail. Many of their initial assumptions about htmause children’s TV to teach literacy
were wrong. Research and evaluation were key ibsbecess. Similarly when using
popular culture to promote health, evaluation atehéion to detail is important.
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This report lists a whole range of ideas about tmwse popular culture to edutain. Many
of these involve entertainment professionals afadively large budgets. Ultimately,
however it is a mindset. A few years ago | was dskearrange a talk on alcohol for a
group of people in an old people’s home. They hatdasked for this themselves. The
staff just thought it would be good for them. | wassure about their response, so tried to
think about what might interest them. For nextashing | got a local historian to talk
about pubs in the area and build in some informadioout safe drinking. If | was doing it
again now, | would have consulted the older petmenselves right from the start.

A word of warning however. The entertainment aspéedutainment is useful for
attracting people and maintaining their interestt Bshould not be allowed to get in the
way of the overall health aims. It is importanttaays be clear of what these are and
how the chosen format will help achieve them. Hlso vital that the approach does not
compromise the underpinning values of the agency

What social marketing offers health agencies

‘Public health specialists... will need skills in com munications
and marketing.’

The quote is from the Department of Health’s Chagpsiealth documents The British
government is the first in the world to commissaamational social marketing strategy.
Go to www.nsms.org.uhkr information on this and other social marketitagics2s

Marketing is not the same as advertising or evempeagns. Marketing is about finding
out about the needs and life circumstances ofattgeet groups. The response after that to
improve health could be campaigns. However, it@@gually be changing how services
are provided or lobbying government. In termssihg popular culture, social marketing
techniques are needed to

e Select the form of popular culture to be used@mhop or cricket

e Fine tune projects to make sure they hit the target

e Decide on the message that will change health hetav

The key lessons health agencies can learn fromalsoeirketing are to

Set behavioural goals
Social marketers aim to get the target group tmgéaheir behaviour or to maintain it.
So they might try to stop people smoking or staguaters.

Divide up the population
Be as precise as possible. Try not just to relgga class and gender classifications.

Make use of research

Find out about the target group. Why do they belssvihey do in terms of health? How
can they be reached? What special needs, intenest&racteristics does this group have
that might be useful to know about?
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Be aware of the cost of healthy behaviour

Social marketing emphasises looking at the rese#ehtify any hidden costs to the
target group of being healthy. This does not neefinancial. Reading health
information that is boring ‘costs’ the target audie. If they will not pay this cost, the
message will not get through. The answer is to nitak®re relevant and interesting.

Be aware of the competition

How do healthy agencies overcome the marketingebig alcohol, tobacco and food
companies? Do what they do better. One thing tleeig eink popular culture to their
products. They are particularly keen on music, tspod blockbuster movies.

Make use of appropriate theory

Social marketing theory does not prescribe whatrike to use. It does stress however
the need to base programmes on theory. A numhkéeofies are used in this paper but
others may be more appropriate in different cirdamses.

Be creative

‘If you do what you always do, you’'ll get what yaiways get.” Use the research to try
something new and appropriate with the target anegieThis may or may not be creative
in the artistic sense of the word.

Pre-test
Pilot any interventions first so improvements camfiade early arnz

‘The TPCT must ensure that services are accessible  to
everyone... This will involve applying a range of mec hanisms
to reach people who are not accessing health servic  es or

taking up preventative messages.’

This quote is from a paper on vulnerability ratlilean social marketing. However, it
echoes many of the concerns of social marketinguRo culture could be one of the
‘mechanisms’ referred tas

AIDA and the use of popular culture
Not the opera. (Unless the target group is sotaaiscA and the research shows they love
Verdi.) This section is on advertising theory. Alls\the traditional conceptual model
for creating any advertising or marketing commutices message. It stands for
e Get Attention
E.g. ‘That band’s playing a song I like. | thinK Eheck this out’
e Hold |nterest
E.g. ‘They're performing a musical about teenagggpancy. It's quite moving and
relevant to my worries about my daughter’
e Arouse D esire
E.g. ‘I really don’t want us to end up in the sasiteiation as the people in the
musical. I've left sorting this out too long.” (Syests a feeling state but could be
intellectual too.)
e Obtain A ction
E.g. ‘I'm going to talk to the health workers bythide of the stage, about my
daughter.’
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AIDA is used throughout this report to show hows® popular culture as a health tool.

‘Don’'t make me think!’

This is the advice by a designer about the neethsoire that finding the way round a
website is easy. If it is even slightly difficylgople will probably surf away. Similarly
public health need to ensure that health informai®easy to access.

Is Doctor Who a public health physician?
In Dr Who Confidentiat:, the writers of one of Britain’s most popular ssriexpressed
concern. They were worried that unless they engégsdviewers every few minutes
their audience would disappear off to the pub. Magaeditors have similar concerns.
They reward their readers regularly with interegsubheading, boxes etc. so as not to
lose them. Health education may not excite peaplaach as the Daleks ttello!
magazine. So it is even more important for thdthesector to borrow ideas from experts
in popular culture such as TV shows or magazinéseQhan attention span the
following ideas maybe useful to health workers
e Spice up old information in new ways
Many magazines run the same kind of story overcased again but from a fresh
angle. And who knows how many times the Doctordefsated aliens trying to
conquer Earth. If health experts repeat the sachbedlth messages in the same way
time after time, people will not pay attention. Bymething familiar but different.
e Appeal to people’s emotions as well as their intell ect
But try not to make them hide behind the sofas tiot good for their mental health.
e Focus on the human interest angle
The moderrDr Who could be described as a love story with tentaatesslime.
e Develop a relationship with the target group
This could be by having a character like the Dadtarould be by being clear about
the tone and style to use in communicating. Wbl is it most appropriate to adopt
in any particular campaign e.g. expert, trustedeymeer. Will the target group be
happy to the play the corresponding role?
e Make it a long term relationship
Health agencies need to develop relationships petple for life, so that they are
happy to come back again and again. Bit like arladd serial from childhood.

Social marketing and Community Development

‘Social marketing is about putting people back into the centre of
national and local strategies for public health’

From ‘Health Challenge England —Next Steps for Giog Health’.32 One of the
questions to consider about social marketing i®#mcal one. Is social marketing
simply about using popular culture to get the pubdi do what health professionals
want? Could the social marketing —popular cultucenbination also be used to explore
with people what theactually want?

In one sense the social marketing that underpiagptipular culture approach is a
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Viral marketing: An approach made for public health ?

‘Viral is a word used to cover a range of marketing methods,
including video, games, competitions, emails and so on. The concept
is simple: it a marketing form which appeals to the recipient so that
they pass it onto friends and colleagues, thereby keeping costs low
and vastly increasing the size of the audience’ (William Makower,
CEO of Panlogic digital marketing company.)

‘Audiences have become resistant to traditional advertising and
media so cut-through communications to engage audiences is based
around infotainment... This (viral marketing) is one of the safest ways
to win business if done correctly.” (Serena Read, managing director
of 24PR)

‘Behind every successful viral marketing campaign is something truly
original, interesting or helpful that your audience will find hard to
resist. When something is perceived as being of value it will be
passed on.’ (Matt Seward, Kilo 75 web design)

‘Marketers are tending to now approach businesses in a consumer
focused way, spicing up their marketing communication accordingly.
Traditionally, so many of the communications were typically grey,
bland, safe and corporate looking, with the message being aimed at
the business rather than the individuals within it.” (Ed Chilcott,

Minimart, advertising and marketing agency.)

Using popular culture to promote health may have a knock on effect. This

could simply be by people talking to their families about the band or

comedian they've just seen. It could be sharing CDs and books with them or

asking them the answer to a health competition or crossword. As access to

broadband continues it could be by them emailing games or clips of gigs or

stand-up performances to friends. 33
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bottom-up model. It does not necessarily startimgifig out what the public’'s main
health concerns are. However, it does try to finttbeir concerns aboutgvenhealth
topic, such as professionals wanting them to gafemear. It also wants to know what
interests them in their lives generally. The headterventions that come from this may
be carried out by experts or be peer-led.

Most of the popular culture approaches suggestéusireport involve ‘experts’ and an
audience. For example, the music projects focusdd the next chapter are not
particularly participatory. The focus is on howaage audience of the target group can be
reached by a small number of performers. The aadiemealth is then hopefully
improved if they take on board the messages gbénrmance. A more community
development approach would focus on how to engayeadl number of at risk

individuals by them being performers themselve® fbitus here is on the health benefits
the performers get as a result of self-expressielf,understanding, group bonding,
becoming more confident etc. This is a valid applnodt has its place in the public health
tool kit and so is explored in passing in this mepld will never reach large numbers
however. Neither is it for everyone, as some peppaéer watching and thinking to
performing.

With either approach the target group need to belved at every stage to make sure the
project is relevant to them.

Popular culture and social capital

Taking part in cultural activities can improve imdiuals’ sense of belonging and trust
within their community. Sunderland, Gateshead, iNgktam and Knowsley councils
took part in Beacon schemes that looked at reggorrthrough sport, culture and
tourism. Research found that ‘well-run culturaMsegs can have far-reaching benefits,
including reducing problems in health, educatioime and anti-social behaviour’. They
help with social cohesion and social capital, pdong the ‘bridging capital’ that brings
different classes and groups together

‘Popular culture’ marries well with classic health practice

Approaches that use popular culture can easily makeof ideas current in public health.

Examples are listed below.

e Stages of Change: Prochaska and DiClemente’s model ties in well vthik
approachss The Stages of Change approach divides people whbse they are in
terms of changing their behaviour. This can ramgenfnot even considering the need
to change to having changed long term. These difteypes need to be targeted
differently. It would be useful to find out moreali what social marketing groups
they are most common in to be able to do this.gdpular culture approach may be
particularly useful with people who are not evensidering change. These ‘pre-
contemplators’ may be attracted by approachedithat with their own interests.
This ‘in” may then give health workers an opportyid change their behaviour.

e Health maintenance: Similarly many of the different groups within thealth
maintenance pyramid can be further segmented balsoarketing research.
Depending on the research evidence, popular cuttaethen be a good way to
reach them. (The pyramid’s base is of people winkithey are healthy. As it goes
up to its point, the groups have more and moreth@abblems.}s

e Partnership working is another staple of health agencies. Many orgéoiss
outside of the NHS have the same underlying priasips public health, such as
environmental concern, self-esteem or the widegrdahants of health. They may be
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interested in working in partnership using appreacsuch as music or football. Cultural
organisations may also be interested e.g. art figndodies or council departments
promoting outdoor events. Joint social marketirigalgh it has an initial research cost,
should also be cheaper in the long term as it shifmeus resources more effectively.
(Popular culture may also be used to strengthetngrahips. Team building company of
the year Blue Hat UK has used themes such as Tyf@mume ‘The Apprentice’ and
blockbuster ‘The Da Vinci Code’ in their evenis.}s, 39

Branding: Engaging with the public on a long term b asis

‘Once the enterprise understands what the brand is all about, it gives
direction to the whole enterprise.’

(Shelly Lazarus CEO of Ogilvy and Mather Worldwide) 4o

Social marketing tends to concentrates on how to reach the client group by
looking at what they value. However, health agencies also need to know
what they themselves value — and then tie the two together. The values of
health agencies are more than just the health changes they want to happen.
In the language of the commercial world it is about ‘brand values’.
Organisations need to build up a relationship with clients if they want to
succeed. In part this will depend on social marketing research. So for
example an organisation may put more effort into a particular value such as
confidentiality, if that is a concern people have. However, sometimes certain
health agency values may be at odds with a minority or even a majority of its
population e.g. around contentious issues such as racism or homophobia.
Obviously in this case the organisation wouldn’t want to compromise its
values. Instead it would need to work with their population to understand
and change their views.

So what brands does the NHS want to build its relationship with people on?
At www.nhsidentity.nhs.uk/main.HTM its values are listed as

Health

Caring

Professionalism

Efficiency

Equality

Choice and responsiveness

In ‘Shifting the Balance of Power within the NHS: Communications’
(February 2003) it adds ‘Primary Care Trusts present a big opportunity for
the NHS... by actually forging a new and closer relationship with the public.
Key to developing this new relationship will be... engaging the
public/citizenship’ 41

| believe ‘relevant and interesting in the eyes of users’ are also essential
values if health agencies want to engage in a close relationship with the
public. Indeed research might show that in many circumstances ‘fun and life
enhancing’ might also be values that are essential for achieving health
improvement. If this is the case, then they are not bolt on extras. As Shelly
Lazarus points out at the top of the page, they need to feed into everything
the organisation does.




Using music to tackle health
Inequalities
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Live 8: ‘I see it all as the biggest
public health ever staged’

Dr Alan Maryon Davis, Public Health News.
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Using music to tackle health inequalities

Why use music to engage local people in improving t heir
health?

Music is popular with key target groups

In this section Sunderland continues to be usethaxample of a city facing problems

of health inequalities.The Mosaic research also shows that a large ptiopaf its
population have an interest in popular music lp®j or rock. Around a third to a quarter
of most of the major subgroups in the city says tinay have an interest in pop music.
Around 10-15% says the same for rock music. Thitgust among young people.
Indeed figures are even higher for some specifitigs of young people. (See appendices
for Mosaic data.)

Non-readers can learn from songs

‘Extraordinary how potent cheap music is.’

Noél Coward

Music is a powerful tool. It has been used througliwstory by religions, the military,
political movements and commerce to influence peophis may partly be because of
the problem of literacy in previous generationswideer, this problem still exists
According to official figures 16% of the adultsimgland and 21% of adults in
Sunderland have literacy below Level 1 (Level érlicy being the equivalent to 5
GCSEs at grade D-G.This does not necessarily mean that they canaot relowever,
they may give up on anything not written as simgsya tabloid newspaper or magazine.
Therefore health education interventions that darely on reading ability seem worth
considering. Although the language used in padicsbngs still needs to be appropriate
for the intended audience of course.

Some people learn best by hearing information

NLP (neuro-linguistic programming) theory claimstllifferent people learn best in
different wayss Although some people prefer to learn with theirgyshers regardless of
their literacy level prefer to use their ears. Adtlgroup need to use their bodies. In
practice this means that the actual act of writiiggs down helps them learn. This is
regardless of whether they ever look at their naggsn. Music may be useful as a tool to
reach all three groups of learners. Obviously songg be a particularly effective way of
reaching people who like to hear things. Howeversigals with their mixture of visuals
and music may be effective for people who neec#otkings. It would be interesting to
research if singing along reinforces learning & ginoup that need to use their bodies.

Paradoxically, other research shows that peoplemdmar

e 10% of what they hear

e 20% of what they read

e 30-40% of what they see

e 60-70% of what they see and hear

In this case again, perhaps musicals with theitun&of music and live action may be a
good tool to develop. (See the subsection on missicamore information on this.)
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Although music then may be useful as a health ferhaps it might also need to be
backed up by simple to read materials when pecgse to remember things. This could
even be on CD sleeves if the music is in recordenhf Alternatively, live music could
be backed up by a recorded version on CD or podcast

Music works on the head as well as the heart

‘Music is something that can give us a focus. But m ost of all,
music is the most powerful tool for expressing emot ion that's
available to us as human beings.’

Alex Kapranos from the band Franz Ferdinand

Assumptions that human behaviour is rational ateanourate. In reality people are

affected by their emotions as well as logic. Emagiand the unconscious evolved much

earlier than logic as a way of making decisie@ngs with their combination of both the

poetry of the lyrics and the sound of the musicreerful ways of triggering feelings.

This may because music mimics the emotional so@ititechuman voice Health

workers may be able to use this power in a numbdifferent ways

e As triggers to open people up, so that they ar@ opéalking about health topics.
This could be amongst themselves or with healthkessr

e By using song lyrics to remind people that theyraealone, e.g. other people are
also HIV positive

e By using musical events to help create a sensermfrunity

e By showing people how to use music to alter mogd @epression or anxiety (See
subsection on Music as a mental health promotiol) to

e By using song lyrics to inspire people to changkesp going

e By showing people how to use music as a remindaffemation of their positive
health choices

Music brands the NHS as approachable

Using music may help the NHS counter Deputy ChietlMal Officer, Fiona Adshead’s
claim that ‘We are the enemy of the peoptdt may present an image of the health
service that is more human. Show it as an organisat tune with real people’s lives
and that can let its hair down to have fun or beedoIf so it would help primary care
trusts in their aim to engage with the public.

The media may love music for health

Using music, at least initially, may have novelgjue with the media. It may also
provide them with interesting ‘sound bites’ and {ghopportunities. Common
Knowledge, the Tyne & Wear Health Action Zone ans health project, found that
music for health projects attracted the most medeest of all its projects:

As well as press releases about actual projeatisaps interest could be created by
annual awards for health and music. Categoriesidoalude most inspiring song about a
health topic or the music performer who has doeentbst for health. This could be for
charity work or sharing a health problem publidy.e
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Have you ever gone away humming a leaflet?
Music helps brand an organisation or service.
Think of all the classical and pop tunes
advertisers have adapted over the yeays.

Health workers also need to be prepared for nagafrom some parts of the press. The
Daily Mail attackedPrime,a government funded health magazine that mimitked
format of popular celebrity publications. The papeid that ‘The Health Service is
spending millions publishing celebrity magazin&siery year it pays £2million for
glossy publications featuring pop stars and aat@sussing their views on diets,
smoking and even fake tans. Critics said the maheyld be going to cash-strapped
hospitals insteadi2

Things to consider about using music

e o N

Rap and hip-hop is a very powerful way to conveyy  our ideas

in a way young people enjoy and understand... We all have
some strong beliefs and share a love of this type o f music
which we use to try and get some strong positive me ssages

across.’ ‘ﬁ:::;’—____,,____—————————"’////

Amer Sheikh, chemistry teacher and rapper at Thér8bhool in Sunderlanas

To reach a large audience you need a good product

Most of the popular culture approaches suggesté#udireport involve experts and an
audience. In terms of music, the prime focus is@alth education to mass audiences
through live performances or CD. Both the songstaad performance need to be of a
high quality. Local song writers or community greupay not always be able to
consistently produce high quality songs. These neddth give the right message and
be catchy and moving. If this proves to be the das®y be easier to use songs that have
already been recorded by professional musicianssd ban be performed by local



An incomplete history of public health and music pa rel

In the beginning: The human animal makes sounds to maintain
contact and bonding between mother and children. Human have an
incredible sensitivity to voice and song. This extends to music.
Music is about connecting and body rhythm, which meets basic
needs and that the brain feels as pleasure. 14. Prehistoric people
use ‘songs’ in the form of pitch and sound to communicate e.g. a
certain noise might mean ‘Mind that falling rock!’” 15 The rudiments of
accident prevention are invented around the same time.

Early times onwards: Religion, armies and political movements use
music as a way to communicate information and motivate their
followers.

1878: General Booth forms the Salvation Army. In part a
temperance organisation concerned about the dangers of alcohol,
the Salvation Army is also involved in medical, educational and
social work. Music plays a big part in the Army’s proselytising
efforts. The General asks ‘Why should the devil have all the best
tunes?’ and asks new lyrics to the melody of music hall songs. 16
Nineteenth century: The comic song Why Should Children Go Into
Public House? helps to lead to a change in the law. 17

1930s and 1940s: Songs about poverty and social change are sung
by Woody Gutherie and others in the US. Even establishment
writers manage some social comment occasionally e.g. about
racism in the musical South Pacific.

Late 1950’s: Rock'n’Roll takes off and new attitudes about sex and
other issues begin to form. The lower half of Elvis the Pelvis is
banned from US TV because of his gyrations. A later commentator
says that Elvis is more political than Bob Dylan because of this.
The 1960’s: Music provides the soundtrack to a generation who
want to change the world. Political singers like Dylan even impact on
the charts.

1971: Concert for Bangladesh — Ravi Shankar and George Harrison
respond to a political and health crisis in South-east Asia with an

all-star benefit fund-raising concert.
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musicians or residents if they have the skillsoWdver, for powerful examples of songs
written by amateurs with the help of professiomigo
http://www.musicinprisons.org.uk/index.php?page=sietopten)

There are other ways of using music that wouldr@gepublic health professionals.
These focus not on the audience but the peoplengakeé music. For example, youth
workers who get young people to write their owngsoto explore issues, increase
confidence or develop new skills. The finished prcidnay not always be suitable for
use as a mass communication tool however. Thisoappris covered in more detail in
later sections. It is important not to confuse pbepose of the different approaches but to
concentrate on their different strengths.

10 easy ways to find appropriate songs about health inequality

1. Talk to knowledgeable members of the target audienc

2. ‘The Green Book of Songs’ by Subjesta good source of titlas.Order it at
http://www.greenbookofsongs.com/order.asghrough the normal channels.

3. ‘Rise Up Singingcontains song lyrics some of which would intepagblic health
workers.19 They also produce a series of CDs to teach pebelenelodies of the
songs as well. These can be ordered at http://wngast.org/rus.html

4. People interested in the wider determinants ofthemluld start with the links section
of the Centre for Political Song website
http://www.gcal.ac.uk/politicalsong/links/index.hjm

5. A simple approach is to put a word that sums ugttreof the project plus the word
‘lyrics’ in Google.

6. Another idea is to sign up to iTunes, put keydsdn the power search and see what

comes up. The site also has short snatches dfeafidngs that are on sale. iTunes is on

www.apple.com/itunes/downloadrhe development of iTunes is really helpful feing
music as a tool to engage with the public or to leainhealth inequalities. The US site

holds over six million songso In the UK tracks can be downloaded for 79p eatie. T

alternative of course is to have to buy a wholet@Det one track off it. Unfortunately,

as yet there are no compilations albums called ‘Ntmat's What | Call Public Health
vol.56’ or ‘The Greatest Health Education Songgh#World...ever 42 (Thought iTunes
have assembled their oviRest In Peaceompilation of around 50 songs about death.)

‘If you don’t write good music, people aren’t going to listen to
anything you say. That's something | learnt from Bi lly Bragg
when | met him about 10 years ago.’

Justin Sane from the band Anti-Flaglt is worth spending time finding the right songs
for the target group and the aim of the project.

7. Amazon is a good place to listen to snatches of thBsmight be suitable. The US
site on www.amazon.comseems to have a greater selection of trackstenlito than
the UK version.

8. A company called Broadchart have developed PlayeTihhis is subsided by the UK
government and is aimed at schools. Play Timeadaie on line. It includes every
song from the UK Top 40 since 1952 and the majaritthe US Hot 100 chart since
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1954. It also has many other tracks too. 8ishcan access over 3 million recordings
for whatever purpose’ plus music scores. Dependimthe size of the school Play
Time costs between £400-900 a year. For more irdbom go to
www.broadchart.conHealth workers may be able to develop projectk s¢hools
that make use of this resource.

9. To find sheet music of appropriate songs try wweetmusichound.com

10. Workers could pool their collective knowledge ofpible songs and create a
national/international database on the web. Thiddcbe a wiki — a website where
anyone can add to what is already on the site.

(Mobiles can now also be used to identify unknowngs that you hear that are
appropriate. Simply hold the phone up to the masii plays. There are a number of
companies that provide this service as long astr@gion is completed with them first.
For example go to www.shazam.comhd press ‘what is shazam?’)

Many health topics have been covered in song

There is plenty of recorded music from the 19508ards that have themes appropriate
to promoting health. For example

e Sex

Drugs

Alcohol

Mental health

Relationships

Self-esteem and assertiveness

Personal change

Gender roles

Ageing

Raising children

Wider determinants of health e.g. poverty

Environmental issues

Social change

There is less on smoking, diet, physical activitg accidents but some songs do exist.

Music mentioned in this document

To listen to any of the music in this document try www.amazon.com. To
make things easier the albums that songs come from are listed in the
appendices. Simply enter the album name in the search engine and
change the drop down menu to music.

To find the words try Google and put in the song name plus the word
‘lyrics’. Be aware however that they may or may not be accurate.
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BNWHM, Hi-NRG or R&B?

Popular music has as many subdivisions as the g&dm@anch of medicine and can be as
confusing to the uninitiated. Does the target grprgser the British New Wave of Heavy
Metal, high energy music or rhythm and blues? Ansl of course is just a handful of
styles. It's obviously important to pick songs webaontent reflect the aims of the health
project they are part of, but what about genre? &\tiarget group reject a song because it
is not in the right style? Perhaps. Testing it witam may answer that question. Often
however songs can be performed in different wéyg.Way' for example started life as

a rather depressive French song cali&amme d’habitudeby Claude Francois. It was
later recorded by Frank Sinatra with powerful nemglish lyrics. Since then there has
been a disco version lilge Bobby Azeff Orchestra, a Sid Viciopsnk version, and the
Gipsy Kings did a Romany rock version in Spanistipérsonator Mike Yarwood even
sang it as Prime Minister Harold Wilson. (The exgpece of soul legend and political
activist Curtis Mayfield is also worth mentioning/hen he started singing the
Carpenters’ love songVe’'ve Only Just Begurdt a live gig, black power supporters
started booing him. They ended up feeling moveeyTiealised that the lyrics and his
performance had something to say to them abouettent attainment of civil rights in

the USA.)

Reach 30,000 people face to face

Over 750,000 people visited major events (excludaagball) in Sunderland in

2006.22 Possible events, with Sunderland examples, couldde

e Citywide events such as the annual air show, kite festival, MedtaA festival of
music and dance or the women'’s half marathon. Suraerland International
Festival of Kites, Music and Dance’ alone attracd8¢D00 people in one weekend in
2003.23 More information about this and other events agglalle in the
appendices.)

A .

\

Even in quite a small city such
as Sunderland there are many
opportunities for using live
music to promote health e.g.
the annual kite festiva)



Local events such as the Hendon or Southwick area carnivalsost 2,500
people saw the Hendon carnival in 208§Interestingly, local people said that they
‘would like to celebrate Sunderland more througéres and festivals that bring
people togethers

Celebration events e.g. 120 people attended the Back on the Map Bmat
Awards and 400 turned up at the Safer Sunderlarttidtahip’s Pride of Wearside
Awards.26 Musical performances on the theme of the widerrd@tents of health or
individuals’ personal struggles might work welithis kind of event.

Consultation events . There is a number of these every year. Within dadd a
consultative event using art was the most successfisultation done by Back on the
Map up to that point. It included a range of apphes including musie

Health fairs. In 2006 there were 15 of these in one of Sundeidathdee Primary
Care Trust localities alones

Health events to mark campaign dates  such as World Aids Day. Perhaps these
could even include legal busking or health-a-grafhie local council’s policy on
culture included plans for more street theatre.

NHS premises . The local NHS is building new Primary Care Cesitieerhaps any
new ones should have an area that could be uséw#ith gigs. This might help men
and other non-users of services to feel more aeharthem. The community could
use them at other times. In a sense this is a aenent from the old Peckham
Pioneer Health Clinic model of the 1920s and 80 facilities aimed more at
young people, such as specialist clinics, perhagaf@could be opened for music and
comedy performances connected with health. Theamaif also stock the magazines
and games mentioned in other parts of this report.

Local authority premises . Sunderland’s Cultural Strateggys that there is a
“need to develop ‘one-stop’ cultural and commurfeétgilities as (there is) not equal
access across the city’. Perhaps health agenaids e in with this a1

Pub tours. Many local pubs and clubs have live music. They ailfow a health
band to play in their venue. Presumably they wavaait a choice of music that
would not affect their profits from alcohol, food @garettes. Songs around positive
mental health might be possible. (The Mosaic davaved that around 30-40% of the
main subgroups in Sunderland listed going to thegsione of their forms of
recreation. The figure was even higher for eating ®hese venues are therefore
worth focusing on. This might even be simply hirthgm as venues for public
meetings. The target audience might feel more camatble there than in an NHS
building.)

Bingo halls . The social market research also identified binggp@pular places for
two of the main target groups to go to. In the @ashe-woman show on screening
toured bingo halls locally Perhaps music could go down equally as well.
In-house events . Music may be also be a useful tool at Royal visitd tours by
audit commissioners or potential funders. (It miglsb have role in training events as
well.)

At events such as these it would be important tolé& what the health aims were and
what the key targets were.

There is also the opportunity for using recordedimon CD or online. CDs could
perhaps be distributed with magazines aimed afatiget group e.dStreet’ for young
Wearsiders. This has a distribution of 26,000 fegies.s3
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Key issues when using music

‘Sing like the Supremes. Walk like the Clash.’

The band, the Redskins, had some chart succedss EBighties. They were also members
of the Socialist Workers Party and used their mtisipromote its views. This quote in
effect was both their mission statement and theérational outline.If health agencies
want to use music for their own purposes they aksed to be very clear about how they
will use it to achieve their goals. Fortunately thare various theories that can help.

There are a number of key issues to be aware aof wkieig music

e Have clear aims

e Have a well thought out plan of how the music Wwelp achieve these aims e.g.
o Who it the music aimed at?
o Why they should be attracted to it?
o How are they supposed to respond and why?

e Pilot the music to see if it works with the targebup

e Have follow up workers or materials ready to follow any interest

e Look for links with other agencies to share coststkers etc

How music may help meet health targets

Music can probably only be used effectively wheclgiar what purpose it is being used
for. Theoretically it can be used to achieve a nends different aims. The main ones are
e To attract people to a stall or event

To change people’s image of an organisation

To give out health messages and ideas

To demonstrate the skills needed to be healthy

To move people at an emotional level so as to effewr attitudes and behaviour

It may be possible to use music to meet more tin@naam at a time. However to make
explanation easier in the next few pages theyawoked at one by one.

How to use music to attract people to an event

Music may attract people’s attention without itrigeanything to do with the event itself.
Few of the songs performed at Live Aid or Live8 &vabout the Third World, starvation
or poverty. Simply having live music may attracopke to an event. Health workers can
then engage with them about health face to facendke it seem topical a band may
perform seasonal songs, for example at a sumner fet

e Here Comes The Sifihhe Beatles

e Let The Sun Shine (fFrom ‘Hair’)

However, there are so many songs about healthutdime easy to make the repertoire
link in more closely. Some topics have many sorgsiathem that explore the
complexity of their subject, e.g. sex and mentalthe However, this is not always the
case. There are very few modern songs about fduakelthat do exist are unlikely to
persuade anyone to change their diet. They may Vevegtract people over to a stall
where workers can do this. The song itself may hé&dp workers to break the ice and
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make it easier to start a conversation with pedpls.probably an idea to get a number
of possible ‘chat up lines’ ready at the staris llso worth thinking about whether health
professionals are always the best people for tis People with an outgoing personality
and an affinity for the target audience may be rapgtropriate. These could be health
professionals, clerical staff or be specially réewal

Light hearted or comic songs may be a good waytercsome subjects, such as food.
Straight songs on some topics may end up soundarthybut dull. Here are a few to
choose from.
e The Food Albunfby Weird Al Yankovic)
This is an LP of covers of hit songs where the wdradve been changed, with
permission, to be about food. For exanplédicted To Spudshstead ofAddicted
To Love! Some of the tracks however definitively couldmet endorsed by the NHS.
e Slave To My Bellyby Catie Curtis)

Alternatively, it may be possible to make an orttgsf instruments made out of fruit
and vegetables. This was reputedly done on the &Bl@ren’s TV programme ‘Blue
Peter’.

Using AIDA to attract people to an event

In this approach the AIDA model is attempted taubed in the following way;

e Attention is initially grabbed by the music

e Maintaininglnterest, arousingdesire and obtainingaction is down to the skills of
the worker at the stall or event

How to use music to change people’s image of your
organisation

Red Wedge: An example of engaging with young people

Can pop music help to alter the image of an insi’? Before the 1987 election the
Labour Party was concerned that it was out of tamith young people. It used Red
Wedge to try to reach them. Red Wedge was a nuoflveell-known musicians who
performed for young people on behalf of the partyeir concerts also gave MPs a
chance to mingle and talk with young voters. Altbdabour still lost the election they
successfully increased their votes in the 18-24 gehage group. Bryan Gould, a senior
member of the party at the time said that Red Wérgebeen ‘an important part of our
efforts to reach the youngi.(In Ireland a Rock the Vote movement has also seenp

to encourage young people to vote. It has blogs fath the main party leaders.) For more
information go to http://www.rockthevote.ie/

Few local state organisations can call on a hoselefrities to support them. They could
perhaps however use music to attract people anebapplevant and approachable. They
could back this up with face to face talk.

‘We need to provide a friendly and lovable face.’

The Deputy Director of Public Health for Englanddeahe above comment. If the
research shows a target audience is interestedisicrit may help create this new image.
Of course, the reality of the audience’s daily iatgions with the NHS also needs to back
it up.



The choice ofive music could simply reflect what is currently in tttearts or reflect
local culture. (South Tyneside NHS Trust took ower sponsorship of a miners’ brass
band when the local pits closed. See
http://66.102.9.104/search?g=cache:grFUu_T{i0sJ:vethet.nhs.uk/newsEvents/media
Releases/may06/PRESS%2520RELEASE %2520A%2520%2589025620T0%2520Re
member.pdf+south+tyneside+Brass+band&hl=en&gl=uk&tik&cd=9)

An alternative approach is to theme the music.thkeene would depend on what image
an organisation was trying to create. This wouldlpaepend on its own values as well
as those of the target group. However one gerteeaié might be the NHS being there
for people when they need healing. Songs thantwith this theme include

e Fix You(Coldplay)

e London Rain [Nothing Heals Me Like You ¥bleather Nova)

e Let The Healing Begi(Joe Cocker)

Singing to the world that the NHS is an equal ops e  mployer
The NHS is interested in promoting itself as equadortunity employer. A number of
songs could be used to support this message. Tiiedade

Race

e Ebony And IvoryStevie Wonder and Paul McCartney)

e Scatterlings Of Afric§Johnny Clegg and Savuka)

e We Are All Made Of Staf$1oby)

(Live performance by appropriate ethnic minoritysicians might also send the same
message. Music for Change is charity that usesamnagiromote cultural diversity and
understanding. Visit their website at www.musicftange.orgHowever, also see the
pages further ahead on music and Islam.)

Disability

e 11In10(UB40)

e What You've GofRoy Bailey)

e Spasticus Autisticudan Dury)

(This last track was considered controversial wiheves released even though lan Dury
was himself disabled from polio.)

Sexual Orientation
e Everything PossibléFred Small)
e Also check out the Tom Robinson CDabaret '79’

Applying the AIDA model to try to change the imagfean organisation

e Music is used to try to get peopl@&tention

e |fthe aim is simply to create a good image ondag an organisation may not be
interested in maintaininigter est, arousingdesire and obtainingaction. There is a
need however for some explanation of who is proggdhe music and why.
Otherwise the public may not link it to the orgatisn or think that it is wasting
public money

e |f an organisation wants to use this approach ¢ouiethen they will need workers to
follow up leads if people are attracted over. lasvn to these employees to



An incomplete history of public health and music pa rt2

1978: singer Harry Chapin has a UK hit with WOLD and a US number
one with Cat’s In The Cradle. However his true calling is to harass
politicians, including President Jimmy Carter, to do something about
worldwide poverty. As a result of his efforts a Commission on World
Hunger is set up. Chaplin makes sure that half of his concerts every year
are benefits for this cause. He also delights in saying that ‘Not one dollar
goes to a starving child.” (He thinks that the money is better spent on
lobbying politicians and educating the public.) Tragically he dies at 38 in
a car crash. His organisation ‘WHY: World Hunger Year’ still goes on
however. (He called it this because every year is world hunger year.) 35
Visit www.worldhungeryear.org for more information

1984: Band Aid release Do They Know Its Christmas? in response to the
public health crisis in Ethiopia. Even years later it is claimed it makes
about £100,000 a year from sales and repeats for the Band Aid Trust 36
1985: Worldwide perhaps 1.5 billion people watch TV footage of Live Aid
from stadiums in London and Philadelphia. £150 million may be raised 37
1986: The cast of Grangehill get to number five in the UK charts with
their anti-drugs song Just Say No! This is a re-recording of an American
song that was part of a US campaign of the same name. The
effectiveness of the American campaign is heavily questioned and the
phrase is satirised. Music isn't a magic wand that can cure all ills 38
1990: Red Hot + Blue, a collection of Cole Porter tunes reinterpreted by
modern artists is released. It aims both to raise awareness about AIDS
and to fundraise for the same cause. More records are later released
from different genres. 39

2005: Live8 concerts are held in a number of countries throughout the
world. They aim to put pressure on world leaders to cut debt in Africa as
well as to increase aid and fair trade. Reputedly the concerts are
broadcast on 182 television networks and around 2,000 radio networks
globally 40

2006: To combat discrimination and stigma, Creative Futures start their
first annual ‘Bonkersfest’ music and art event in London 41

2007: Tim Samuels creates a rock band, The Zimmers, to raise
awareness of social exclusion and abuse among older people. The
group’s oldest member is 101. Their version of My Generation enters the
UK charts at number 26, (Watch the video at
www.thezimmersonline.com/) 42
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maintain nterest, create alesireto work for the NHS or whoever and obtaition.
This could be simply getting people to take a fédvome to apply for nurse training.

Using AIDA to try to change people’s image of an or  ganisation

_—

/

When asked what the health authority would be like if it came to
life as a person, the majority of people believed i t would be male,
aged mid-40s, who made decisions without involving people, read
the Financial Times, had lots of qualifications but a lack of

common sense . /

Asked what their ideal health authority would be like, the majority
of people said female, aged about 36, caring with a big heart,
confident, able, inspirational, with energy and an
reader.

independent

Although this research is about 10 years old nowoes still raise interesting questions
about how the NHS should present itself. A healit for example could personify itself
in the form of a 35 year old singer/speaker withodlthe qualities shown above. She
could tour locally presenting in many ways whadnsaccurate image of a female
dominated workforce. First however the research ldioweed to be repeated to find out
what was appropriate for particular target grougde original researchers used a
number of techniques to get people’s views. Theteded drawings and selecting from
a range of photographic images.

How to use music to try to tackle health inequaliti es

Social marketing principles say to use theory toknaut how to apply local research.
However, the choice of theory is left to individwabrkers. In this next section the classic
health education theory of the three legged stsludied. This is made up of changes in
information, skills and attitudes/feelingslt recognises that to change health behaviour
all three are important. Information alone will mbiange behaviour. Attitudes also need
to be challenged. People may also need new skitls 8s assertiveness or
communication. Although this model focuses on imdiials, attitudes and skills cannot
be seen in isolation from the institutions and camities that people live in. Attitudes
around health, and related topics such as sex raedormed in society. Institutions
reward or punish particular attitudes that theyrapp of. For example, some schools
may teach assertiveness but in practice punish‘insolence’.

(This model therefore has much in common with tleeknon health literacy developed

by Nutbeam that stresses

e Communication of information: Functional Healthdriacy

e Development of personal skills: Interactive Hedliteracy

e Personal and community empowerment: Critical Helailidracyss
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The next three sections of this paper look at hawiomight be used to pass on
information, challenge or reinforce attitudes @nodmote certain skills. For ease of
explanation these are presented as three indepesmgoeroaches. In reality a mixed
approach may be necessary.

‘Making the healthier choices the easier choices’

This classic health education slogan sums up Welpbpular culture approach. Make
it easy for people to listen to and engage withltheaducation messages.

How to use music to give out health information

Songs that give straight information about hea#uées would probably be difficult to
listen to. A better approach could be to mix songh spoken anecdotes about health.
For example, a performer could chat about diet betwplaying the food songs
mentioned earlierEat It' by Weird Al Yankovic is a take-off of Michael Jacksen’
‘Beat It'. It is about an adult trying to get a fussy chddeat. The adult's approach
probably would not work, but the song could be usegart of a light-hearted routine.
The singer would need to connect with the audiefbe involves both understanding
their views and having the performance skills tgage them. Other workers would also
need to be around to pick up any questions they had

A non-health example of what this might be likeonactice are the tours by veteran
politician Tony Benn and singer Roy Bailey. These @ mixture of readings,
commentary and songs. In 2003 they even won BBGoRAa#olk Awards' 'Best Live
Act'. 47

Using AIDA to give out health information

AIDA might be applied in the following way;

e Attention is initially grabbed by the music

e Interest is maintained by the humour and being able toedtathe song’s content.
(‘Our youngest is like that.’)

e Thedesireto change to is two-fold. The problems associatitk getting a child to
eat are invoked by the feelings and memories thg boings up. The performer then
provides the desired solution.

e Action is more likely if there is a worker who can backtbp performer. Materials
to take away may also be useful

There are a wide range of songs that could be as@art of an act giving out health

information. The choice depends on both the issaeded on and the social market

evidence. Below are a few examples.

Child care

e On Children(Sweet Honey In The Rock)

Positive mental health

e Everybody’s Free [To Wear Sunscre¢Bhz Luhrmann)
Sex

e Let's Talk About SefSalt-N-Pepa)

Smoking

e Quitting Smoking Son@Princess Superstar.)
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This has a lot of swearing in it, so is only appraie for certain audiences e.g. university
students.

If you are particularly interested in songs fommaiy aged children try the websites
below. These companies provide a range of mustoios such as people who look
after us, environmental health, taking care of rtiys®d social skills.

e _http://www.songsforteaching.com/orderinfo.htm

e  http://www.cherylmelody.com/childrensmusic.html

e www.outoftheark.com

Health information music could tie in with campaidgys such as World Aids Day etc. It
could either be played live or on CD with inforneatiprovided on the sleeve.
Alternatively it could be part of a website.

How to use music to affect people’s attitudes

‘Music does not just express emotion and meaning — it enacts and
constructs them.’

This is a quote from ‘Community Music Therapy’ lba power of musig Music plus
lyrics make a very forceful emotional stateme®bme performers, such as Bruce
Springsteen, ratchet this up even further by thegvaf their oratory between
numbersso

The previous section looked at the informationdéthe three legged stool of health
education. This section looks at issues arountidés and feeling.

How feelings affect our behaviour

Feelings evolved before logical thinking as a wakieping animals make decisions. So
if a deer was attacked by a lion but got away,rgtrfieelings would be linked to different
sensory stimuli from the incident. For example, libe’s scent, the sound of the
waterfall it was near and the shape of the rock&libehind would all say ‘danger’. If the
deer came across any of these again it would feébas. However, it is a very crude
decision-making system as a waterfall does not bite

Humans are animals too, despite their capacitiofgical thought. Like other animals
they often respond to the strong feelings atta¢betifferent stimuli. Professor Maio
from Cardiff University, for example, has found tlfeelings are one of the four
psychological barriers that stop the fight agagistsity. This is because

‘...people often possess feelings that they are en@bletrieve from their memories, or
are unwilling to admit to others. For example, etteugh people may consciously
endorse exercise, they may non-consciously asgatiaith pain, difficulty and exertion.
Laboratory experiments have shown these autoneginfis are more accurate at
predicting people’s behaviour than their consciattisudes...5o0 It may further be useful
to think of theemotione.g. fear, as the glue that holds thessag@art of attitudes or
beliefs in part. The message part could be songelike exercise is difficult and people
will laugh at me.

Similarly socialisation around gender, race, cissis also held in place by feeling as
much as rational thought.
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How to use music to try to affect people’s attitude S revisited

‘The role... was to entertain, and to help unite, the vast audience
by performing songs that expressed, and intensified the
emotions of the moment.’

The Civil Rights Movement in the American Soutihé1960s used music to great
effect. Although not consciously a public healttvement, the poverty associated with
segregation clearly affected health inequalities

The sound component of songs (as opposed to ties)lynimics the emotion of the
human voice or in the case of the beat, the h€hetpoetry and content of lyrics too will
often trigger an emotional response. As an emoltimah music might be used in a
number of ways. Some of which could be consideregthical and manipulative.
Religious figures as well as troops going into Ibatl know the power of music to move
people. (Indeed the word emotion and motion or mbeaee the same root.) Music can
help people get into altered states or face aoliditillets. When supermarkets have
played different sorts of national music in theéorss, sales of food from those countries
have gone up too. This is probably due to the pesihemories associated with the
sound.

In a health inequalities context perhaps healthkessrcould try to

e Use music at health events to get people talkinly @ach other or NHS staff about
an issue (See later pages for more on this)

e Use music in educational settings to consciougigér emotions. They can then be
discussed in a group or explored by individualgeskropinions and actions may
result from this.

e Use music in a therapeutic setting to bring up @mnstto deal with. They can then
be released through talking, sound or movement:r&géction may often follow
this. (See later pages for more on this too)

e Teach individuals to use music as a tool to mottigir own feelings or behaviour.
(See later pages for more on this as well)

The voluntary sector has used music and perform@ntg to change the views of the
public about mental illness. This quote from a 2p@&ss release for Bonkersfest, an
event supported by the Young Vic, sums it up well;

‘The mad have a tendency to ghettoise; we are stg#iis and we want to show the local
community the positive side of mental iliness s2.’

Using AIDA when music focuses on feelings and attit udes

The AIDA model may work if

e Attention is initially grabbed by the music

e Interest is maintained by the music emotionally engagingligieners

e Thedesireto change is triggered. (This may depend in paiti@m the workers
follow up the music. Different options are descdlye the previous section)

e Action follows. (Thisis more likely if there is a worker who can backthp
performer. Materials to take away may also be usefu
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All music is emotional

There is a wide range of music to choose fromittea work as a tool to deal with
emotions or attitudes. The final choice, as alwayi,depend on a range of factors such
as the social marketing evidence and the aimseoptbject. Music, in fact, by its very
nature is emotional. Sometimes it may be usefehtwpse songs that bring up ‘difficult’
emotions like embarrassment or anxiety. For exasgdethe mini-musical ‘In the
Family’ later in this chapterSome of the songs in this may bring up the pawwelkas
the pleasure associated with raising teenage ehildrhis may be appropriate if it opens
up a discussion and action on this topic. At otlmees, it may be more useful to choose
upbeat pieces. For example see the section on tHawe music to give people the skills
to be healthy’ below.

All songs have a message
Even throw away pop songs have a message. Trygeiiople to think about their
attitude to sex and relationships by listeninghanges in lyrics over the last 50 years.

How to use music to give people the skills to be he  althy

There are a range of skills needed to be healthgs@ could be demonstrated as part of a
mini-musical. Alternatively a song and talk routiteuld be built around particular health
issues. This could be an individual giving up smgkor a community dealing with
conflict. As described in the other sections, thBA model ofattracting people,

keeping theiinterest, creating alesire for change and enabliragtion may be useful.

Example of songs that public health workers coslel around skills include
Self-esteem
e | Am What | An{Gloria Gaynor)
According to some theories of health promotioni-esleem underpins a range of
positive and negative behaviours
Assertiveness
e We're Not Going To Take (Twisted Sister)
Assertiveness can be about either individual dective action
Positive Mental Wellbeing
e My Favourite ThinggFrom ‘The Sound of Music’)
This song explains how to focus on positive thosgbtchange an emotional mood
Keeping on until successful
e Let Your Soul Be Your Pilgsting)
Everyone needs some inspiration at times be iivi® gp the cigarettes, cope with
redundancy or carry out a difficult piece of work.
Celebration
e Celebration(Kool and the Gang)
This is a reminder to mark and celebrate succesi,ibdividual or the work of a self-
help group or community
Community building
e Reach Out And Touch [Somebody’s Ha(ldirna Ross)
The skill illustrated here is taking the risk t@cé out to other people and to break
the isolation modern culture encourages
Changing the world
e Imagine(John Lennon)
This was voted the UK’s most popular song lyri@ih999 National Poetry Day
competitionss Imagination is needed to create a better world.
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Musicals: Public health - the greatest story never told

‘The point of musicals is people have to sing becau se the emotion is
too powerful to just talk.’

From the Saturday Review

Songs can be strung together to tell a story; &thefpeg musical. (Though if it is
targeted at a group for whom the word ‘musicalimattractive, it might need to be called
something else.) An off the peg musical is notraiely as it sounds. Many

successful current shows are made up of songsviratoriginally written as one

offs. These so-called ‘jukebox’ musicals include

e ‘Mamma Mia!(The Abba Musical),

e ‘Movin' Out’ with a Billy Joel soundtrack

e ‘We Will Rock Youtwritten by Ben Elton and made up of Queen songs

Indeed, even maripdividual songs now include samples from earlier hits.

Use story to engage people

ﬁrytelling is an ancient art , and stories are often used to develop\

an analogy between the present and a recent or past  event. All of the

world’s major religions blend stories with calls to action. Why?

Because the story makes the message memorable as we Il as

@ to the listener.’ M_/

Many of the issues that public health addressesdaamatic topics- sex, the risk of
death, power and poverty to name but a few. YelN#® seldom uses story to engage
people. (Quote by John Baldoss)

The additional advantage of a musical is that ¢t the added power of a story attached to
it. Story allows people to put health in context.

Stories have a long history of being used to prgsscwhat could be quite dry subjects.
Aristophanes made a successful comedy out of fdaytarhetoricss In modern times the
Archers was created to help give out informatiofatonerss?

Write your own health mini-musical
Playwright John Osborne reputedly talked about drasi‘being the art of the more so’.
In other words it makes its impact by being lardpan life whilst still being true.

There are a number of different formats that candsl in a Do-It-Yourself musical
drama. For example a question song followed bymabar of answer songs. On later
pages | describe amaginarymusical. This is to show the process of how it lsardone
and how easy it is.
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It is to encourage people to write their own. lhét based on social market reseatth
anyone wants to share their efforts with me andyeve else then email me at
mail@sexanddrugsandrockandhealth.com

Anyone who decides to pull together their own nmmisical needs to think about plot
and character as well as the choice of songs. i#isal need to tie in with the
project’s overall health aims e.g. to reduce teenaggnancy. Social market research
could also be useful as a way of choosing chamsdtet the target group would identify
with.

‘Musical numbers should carry on the actions of the play, and
should be representative of the personalities who s ing them’

Jerome Kern’s advice about musicals is probablyehsiest theory for public health
practitioners to follow, thought there are othets.

Plotting the downfall of health inequalities

e The plot is simply the journey a story takes. imiai-musical it should probably be
more like a short story than a novel. In other vgpreew ‘writers’ should stick to only
one plotline until they get really proficient

e Stories often have a beginning, a middle and anldodever, the other approach
would be to borrow from Theatre in Education pi@tiTIE sometimes uses stimulus
pieces that allow the audience to decide how iseRdwever, this is more suited for
schools and community groups than a festival peréorce. Ideally the performers
would also have the skills to interact with the i@ade in role and even to perform
alternative endings in song. (I don't consider Thea Education as example of the
use of popular culture by the way. It is excellents own right. However, very few
people in the target groups public health focugoito the theatre. Straight drama is
also less likely than music to hold people’s aitentvho wander in half way through
a performance at a health fair.)

e |tis often a good idea to build layers into thergt For example the surface story or
layer of 'Three Little Pigs' is house building, bio¢ premise is ‘Forethought leads to
happiness '. There is always the danger of beireathy’, however good social
market research should prevent this. Being too dratoatic is another risk. In
America the government has sometimes made deatetpopular TV shows to give
out social messages. These ‘Very Special Epis@iessometimes disparaged if they
are too heavy handed. For exampleBléfy the Vampire Slay@pisode on alcohol
was voted as being the worst in the show’s sevanlyistory.se

e The premise of a story, according to James N. Breshat happens to characters as a
result of their actionso When writing for public health purposes the prenaits®
needs to tie in with the aim of the piece. Theeetaree sorts of premise:

o Chain Reactiore.g. drunkenness leads to sex leads to unintgnegghancy.
(Though this example is a bit sermonising) Alteivedy it could be a positive
chain reaction. For example packing a condom léatise love object of the
story agreeing to have sex with the main character

o Opposing Forcee.g. people’s prejudice against mental illnessw&the courage
of someone with depression. It must also have atome, for example prejudice
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against mental illness versus an individual's egerleads to acceptance. (These
opposing forces can be internal e.g. ‘Should Ihd® or that?’)
o Situationale.g. poverty leads to bad health, but this caoveecome with the
right choice, such as people banding together
The simplest format is simply to have a story ushi@ther than use complicated
structures like flashback. A narrator might somesrhelp to explain what is going
on if there is any chance of misunderstanding.
To get the audience’s attention have an early heokhey want to know what
happens next. If possible, try not to make whapkap too obvious.
Be careful to judge how long a piece can be, t@kke target audience’s attention.

‘Rodgers and Hammerstein... turned (musicals) into a genre with a
future, and that future has a political and social relevance.’

Scott McMillin in his book ‘The Musical as Dram#ustrates this claim with an analysis
of ‘West Side Story’, ‘Cabaret’ and ‘Sweeney Tosld'.

Audience identification allows safe exploration of health issues

The target audience must be able to identify withaharacters. This does not
necessarily mean they have to live in the real@vdrhey can be set in a fantasy
world that allows the target group to see the nieiaBuffy the Vampire Slayes a
good example of this. The monsters in it represktite everyday problems of
teenage life. There are now many academic studigtemwabout the sociology,
psychology and ethics of the show, which was alsasical.e2

However, the audience must have sympathy for te ddaracter even if he or she is
‘bad’. This could be because they feel sorry fian or recognise a universal human
condition in her. If the character shows a desireftange this often evokes
sympathy.

The central character is sometimes neutral e.ginTinhis allows the audience to
impose themselves on the character easily. Howéwérs ‘trick’ is used, all of the
other main characters must be strong to compens&eK however to have larger
than life main characters.

Central characters can be wimps but they must moteere is no action in the story
Central characters often behave like the audiemtially but then take things a step
further. This can offer inspiration or a warnindteéknatively it may allow the
audience to explore new possibilities safely inrtheads to begin with. (This can be
followed up by public health staff after the perfance. The workers can offer
practical options around the health issue the charavas grappling with.)
Characters need to make decisions both for dramedgons and to raise public
health issues. An inner conflict about what to do serve just as well as a conflict
with another person.

To get an idea of what a character is like, wrissrsietimes sketch a quick biography
separate from the actual novel, musical etc.

Dancing is not essential but the audience must want to watch

Traditionally many musicals often contain dance bham. The main thrust of any mini-
musical for health performance is not entertainnfienits own sake. Movement then
should reinforce the main messages i.e. by accenguie emotion rather than diverting
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the audiences’ attention. Some acting or dandks skight therefore be needed by the
cast, as it may look odd if characters just stéede and sing.

Job Ad: What does the NHS want from it rock stars? Ideally you must be able to
perform a wide range of genres and have no prepslabout doing so. You must have
the stage craft to move an audience. If you hagg#iter to amuse them with stories
about health this would be a bonus — as would gddipility. Off stage it would be useful
if you have the skills to talk to people individyalfterwards so as to provide follow up
advice. If you're applying for a senior post yowsld be able to help and direct other
performers and volunteers to do all of this as w@l, and studio skills would be good
too. It goes without saying that applicants with tauch of a rock’n’roll lifestyle need
not apply. On stage debauchery is not what theatardered. Applicants in rehab will
be considered howevet

In The Family: a hypothetical mini-musical about he  alth

Below is sketched out amaginary musical. It illustrates some of the thedegcribed
earlier. It is not based on social market resebuths to encourage readers to write their
own musical. It took about 15 minutes to come ugh\&irange of songs that would carry
the story and another 30 minutes to get the Iwiftshe internet. | could have probably
have downloaded the songs from iTunes in anothenihGtes. A complete musical in
one hour!

Description of the show
What is it about?

e Teen pregnancy

e Family relationships

Where’s it set?
e Ina family home
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Who's in it?
Mother
Father
Son
Daughter

What's the story? What songs does it use?
e Father and SorfOriginal by Cat Stevens)
The father lays down the law to the son, who téisaudience how he feels. The
mother just watches. The daughter listens to hed.iPThe son eventually storms off.
e Girl’'s Just Like to Fur(Original by Cyndi Lauper)
The daughter sings this to herself as she dancesi ive room with her iPod. The
father leaves. The mother just watches.
e Tangled Up PuppgOriginal by Harry Chapin)
The mother sings this to herself as the daughtatirages to listen to her iPod. The
song is about the joy and pain of seeing your diifd into an adolescent and adult.
e Papa Don't Preacl{Original by Madonna)
This is the second of two acts. The daughter dinder father. She is accidentally
pregnant. He says nothing but leaves in a bad niblsdwhere on stage is the son
with a case in his hand ready to leave. He seaytbugg that has happened.
e If My Sister’s In Troubl€Original by Lady Soul from the filr®ister Ack
The son sings this to his sister as he has decioet leave as she needs his support.
Elsewhere on stage the parents are in view arguidghen coming round as they
listen to their son
e ['ll Stand By YouOriginal by The Pretenders)
Each of the parents sings lines of this to eadheif two children.
e Thank You For Hearing M@riginal by Sinead O’Connor)
Different members of the family sing different Ig1& each other

(‘Girls Just Like To Have Funs not in the first person, i.e. the daughter duss
sing ‘I just like to have fun’. As the daughtersiaging this song about her own life
this could sound a bit strange. One way roundishis get her to sing along to her
iPod as she dances round the living room. Thistilates her character in a way that
seems authentic.)

Practical issues of performance

How long does it last?

e 20-25 minutes (For some performances the audierlteot have specifically come
to see the show. Their attention span might betsBaperience will tell how long the
show should be. As the shows are short each sosgmaad to be there. They must
advance the plot, highlight character or make atpaivout public health.)

Who could perform it?
e It would need 4 singers.
e It would also need either musicians or backingsap

What props does it need? Where could it be performe  d?

e |t does not need a huge set. Just a few prope#tiecthe idea of a house with one
main room and the illusion of other rooms comingjitof

e The cast could wear T-shirts labelled ‘Dad’, ‘Mun8on’ and ‘Daughter’.
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e |t could be toured to community groups or perforraetbcal events such as
carnivals or health fairs

Live performance needs a good sound system anddjociboh if the audience are to
hear the health messages

Story theory in action

Plot (Premise)

e ‘Opposing forces’ i.e. a story about conflict

e Main theme: Communication overcomes problems

Plot (Initial hook)
e How will the conflict between the father and somtout?

Character (Audience identification and sympathy)

e The target audience may well recognise the chaiiet®rries in the situation
presented. The characters are not fully developeas2o make this easier. The songs
are in character with the singers.

e There is also a general shift from conflict to l@ared resolution

Character (decision and conflict)
e All of the characters have either inner or exteomalflicts that they need to make
decisions about. This adds to the drama.

Public health theory in action
Who is it aimed at?

e Families

e Young people and parents
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Menopause: the Musical 63
This musical about life after 40 has developed a life of its own. As well as
having been seen by nine million people throughout the world, it has
inspired a free magazine, an art show and a non-profit charity. e4 This is
funded by souvenirs of the show.
The show is based round parodies of 25 classic hits e.g.

e | Heard It Thru the Grapevine; You No Longer See 39

e Stayin' Awake! Stayin' Awake!

e My Husband Sleeps Tonight

Writer/producer Jeanie Linders explains the impact of the show;

“Most women know intuitively every other woman is experiencing the
memory loss or night sweats or hot flashes. They talk about it with their
friends and, on occasion, with their spouses. But, when they're in a theatre
with hundreds of women all shouting ‘that's me!" then they know what they
are experiencing is normal. They aren't crazy; they call it 'sisterhood.” ” This
echoes the view, which is then further developed in A Prospectus for Arts
and Health produced by the Arts Council of England in 2007;

‘The benefit of using drama is that it has the capacity to affect audiences,
and then to move them on in their thinking by engaging them in a living
narrative, raising questions rather than providing answers. The powerful
impact of drama stimulates dialogue between different parties within the
audience, which often includes ... health service users, professionals and
policy makers.’ 65

For more information as well as positive and negative reviews go to

http://www.menopausethemusical.com/main.php?page=about

http://blogs.qguardian.co.uk/theatre/2007/04/why i loved menopause the

musi.html
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What is the aim?
e Depending on the audience to get people to talkitadither sex education with
teenagers, worries about becoming pregnant or yepnilblems

How might it work in terms of AIDA?

e The music couldttract people to the event

e Interest might be maintained by the music and the emotiooatent of the story.

e Hopefully the characters and plot resonate withlittess of the intended audience and
creates aesire to do something.

e To turn this desire intaction, workers would need to be around to talk to, get
materials off etc. These could be from the NHStbepnagencies.

How might it work in terms of the three legged stoo I?

e Interms of this model of health education, thetyhow workers could build on the
emotions brought up by the musical to further esgttitudes and emotions.

e They could also explore skills and information iorendetail. For example, what
communication behaviours were most useful in tineilfe¢ How do you build on
these?

Although it is an imaginary musical | did try it oia a self help group | belong to. We

sang along to the tracks. People found it movirgyiadid bring up feelings. This

pre-testing also showed the need to double cheakldaded lyrics as some were wrong.

A local paper was interested in giving a CD of thissical away with a magazine they
produce for young people. They talked about puttiogey into it too, but in the end it
was just not possible to get a cast together ig.tim

Other ideas for mini-musicals

e Reality TV continues to be popular and perhaps lshe a format that public health
pays more attention to generally. A mini-musicaddrharoundBig Brothercould
look at issues around relationships, mental hesdth,and alcohol.

e Aradio phone-in lends itself to a simple questmad answer format.

e A postman delivering letters on a health topic ddad another plot device. Songs
like ‘Please Mr.Postmantould set the scene.

e Very short musicals could be built into Ann Sumriygre parties. Perhaps these
could be rebranded as ‘Anne Sinners’ and looksateis around sex and relationships
for women. (These are described in later pages)

e Musicals don’'t need to be static. Performers coraldel round in a bus and perform
a musical version of a public health annual repodifferent venues.

To find out more about writing musicals thriting A Musical’ by Richard Andrewss

There are also a few ready made musicals on hinlthes;

e ‘Bullying! (For children)
http://starshine.co.uk/content1/productlist/musit@hllyearround/bully/product.mai
n.bully.php

e ‘The Litter Muncher{Environmental health show for primary aged claiigr
http://www.outoftheark.com/products/product _detatip?action=keysearché&searcht
erm=muncher&id=9

There is alsoMenopause: the Musica{described previously) and on the same topic

‘Hot Flashes! (Listen to this at http://www.hotflashesthemukmam/info.htn)
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Other ways to reach large numbers of people using m usic

Radio NHS

“We should never underestimate the power of the ver vy local when it
comes to broadcasting.”

The Right Honourable Chris Smith (www.commediaukigz

The authorities in the UK give special licencesgeople to operate community radio
stations for limited periods of a few days. (Seemwwicom.org.uk/radio/ifi/rbl/rsls/ for
more details) In terms of the AIDA model theraisimmediate problem. How do new
broadcasters get people’s attention when thersansany other stations out there? One
approach might be to have a station that is hitgnigeted to a particular audience. Then
use research to position it and advertise it gffebt. What health benefit would come
from this would depend on the programming. Possd#as could include variations on
‘Our Tune’, ‘Desert Island Discsand programmes listing the twenty greatest songs
about ‘being all you can be’ etc. All these woutddmixture of song and talking. Songs
could be selected by the station with phone-in estigns from listeners. Radio 1 also
recently reintroduced the radio ballad documensawiethe fifties. Put ofRadio Ballads
2006: The Enemy That Lives Withio’listen to the one about HIV. It is at
http://www.bbc. co.uk/radio/aod/genres/musicdoc/glaitl ?radio2/r2_radioballadaids

An alternative would be to copy some high streepshand have the NHS’ own radio
stations in clinics etc. Of course some commexahpanies such as the Life Channel
already produce television stations for this markietwever, perhaps radio could still be
part of the mix. There may be a niche that a paeicformat could fill at certain times
e.g. World Mental Health Day. Again see www.ofcorg.ak/radio/ifi/rbl/rsls/ for more

details. Volunteer hospital radio stations may de@ble to offer help or try university
or college media courses.

Radio has been around a
long time. With the web it is
now possible to start a
station at home. (See
www.radioandtelly.co.uk/
internet.htm) (¢
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Celebrity Magazines

v N

'l love reading women's magazines and have always b een interested

in information about health. The NHS magazines are  great because
they look like regular women's and men's magazines. Thisis a
brilliant way of communicating with people who aren 't going to read
an official-sounding letter or leaflet."

S~ %/

Patricia Hewitt, the then Secretary of State foakiess

Dr Foster has produced a number of celebrity magazor the Department of Health.
‘Your Life!"is aimed at women aged 18-35it’ is for men aged 18-3%rime’ is for
people over 40. These are all free. The first twblipations in particular contain stories
around pop stars and health. To see what the maggalriok like go to
www.drfosterintelligence.co.uk/newsPublications/Amdiions/magazines/

An official evaluation ofYour Life’ showed that

e 90% of readers found it accessible

e 86% found it useful or very useful

e 67% had changed or intended to change their belnab&Ecause of #o

It would be possible to produce a local versionafanore specific target group.

(See next chaptéor more information on magazine theory.) Thesedacopy the
weekend papers and include music CDs. This woelahtwith social market ideas of
learning from competitors. These local magazineddcbe distributed in places that the
Mosaic research shows the target audience dddeaic breakdown every household in
the UK in to one of 61 Different social groufggr around £8,000 per year it is possible
to buy this data for a Local Authority areal his means that magazines and CDs could
also be sent directly to appropriate people’s homes

Information about celebrities can be gained froososdary sources such as papers and
the net. It is important to make sure that it igetof course. Alternatively, try
approaching celebrity musicians or other starsctliyeTo get contact details look in
Celebrity Black Book: Over 55,000 Accurate CelgbAtidresseby Jordan McAuley:

Dr Foster often uses stories from celebrities wéreeheither received NHS treatment
themselves or have close family who have. Co-operatith an NHS initiative was their
way of giving something back. Of course it is imjamt to match the right star to the
right target audience.
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How else can we use music in public health?

Youth and community work

‘The idea for this CD came out of another project wh  ere we
had been looking at our life stories through music. We
discovered that lyrics had played a powerful part i n our lives
and so we decided we might try and write our own so ngs.’

Music is not just for the young. The local hospic8underland has also used music.
Residents worked with musicians to write their ®angs. To hear extracts from their
CD go to_http://www.hospice.co.uk/fundraising/nesp.a

So far this chapter has focused on how ‘edutainnigrgkilled performers can reach the
largest possible number of the target group. Howehere are other ways of using
music in public health. These often concentrateroaller numbers, with the focus on the
‘performer’. Indeed there may never be an audiebe.impact on the individual may be
great however.

Music as a Personal, Social and Health Educationto ol

The Department of Culture, Media and Sport in tiedde working with Youth Music to
inspire young people and so tackle antisocial bieavThe idea is to help young people
make music to give them a sense of purpose andesgléct. Examples of projects with
various groups are explored in the Spring 2007edif Feedbackthe Youth Music
organisation magazine:

In a similar way since 1994 Sunderland Council hased music making with young
people to

Improve basic skills such as reading, writing aaiilihg

Develop life skills such as working with othersgogating and time management
Increase self-esteem

Carry out issue-based youth work

Improve music skills such as playing, performing aong writingrs

All of the above may have an impact on health. Tdlsy fit well into the 3 legged stool
model, as information, attitudes/feelings and slalle all addressed. Writing and
performing their own lyrics might allow young peepb think through an issue, release
any feelings around it and communicate with others.

For an evaluation of community music approachel wotung offenders (and other
prisoners) go to http://www.musicinprisons.org.niéx.php?page=pubs_eval

Can dead rock stars help people today?

One project suggested by young people in Washingipme & Wear, a few years ago
was ‘Dead Rock Stars’. Young people would lookhatltves of rock stars that had died
from a range of causes such as AIDS, suicide, dvegdoses etc. A concert of cover
songs plus songs written by the young people wasneld. Young people without music
skills would produce materials to go with the cahc the end the money was not
forthcoming to make it happen. Would it have workétdmay well have attracted young
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people and kept their interest. After all they Badgested it. However, there is always a
risk that people cannot identify with rock stareey are too far away from ordinary
people’s lives. Alternatively, by focusing on dgaup stars, is there a chance of
glamorising the Rock & Rock lifestyle of risk-taki Perhaps, it depends on how the
project is developed and the skills of the workers.

To find about more about peer education approatiéFheatre-Based Techniques for
Youth Peer Education: A Training Manuarhis is at

http://www.fhi.org/en/Youth/YouthNet/Publicationg@redtoolkit/TheaterTraining.htm

Dead rock stars include

* Freddy Mercury (Aids)

* Kurt Cobain (suicide)

* Brian Jones (drowned)

* Elvis Presley (heart failure)

* George Harrison (cancer)

* Bon Scott of AC/DC (alcohol)

* Janis Joplin (drugs)

For more information try
http://www.turkku.com/music/musicians_a.ht(fl
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Building community — the role of music

“At one time we all sang, in pubs and homes as well as
schools. We have lost that collective experience, w hich | think
helped to knit our communities together. It is time to try and
bring that back...”

Howard Goodall, chair of the singing stream of tBevernment’s Music Manifesto.
Does encouraging communal singing have a role Ivlipinealth?7s

The evidence from research into life satisfactiboves that dancing to music is very
good for mental health. This is because it mixesiojyphysical activity and social
contactzz However, social contact is also important for arotieason. Research suggests
that Americans are much less likely now than irnvignes generations to belong to
community organisations such as sports groupsalsdaibs etcze This has led to a
breakdown of community cohesion that in turn hastéesocial problems, including
health ones. It is worth considering whether latzices, music clubs and live
performances all add to a sense of community arid better health. Another question
worth considering is when to target particular abgroups and when to try to involve
everyone. Social marketing stresses targeting. éxew in an article iSounding Board
the journal of community music, Andrew Peggie asgthe opposite viewa He believes
that to build community different groups must mihe idea of having different music
projects for different age groups is a mistakeigndyes. For more information on
community music in the UK generally go to www.sos@dse.org

How music can help consultation with the public

‘All Primary Care Trusts have a programme of Patient Public\

Involvement ... to ensure that users’ voices and exp  eriences are
a core part of shaping future healthcare services. The power of
the arts in building confidence and empowering indi viduals and
communities in self-expression has enormous potenti alto
deliver on this agenda and to bring innovation and creativity to

@dernisaﬂon process.’ M_/

Arts, Health and Well-Being: A Strategy for Parstap (Draft November 2004, Arts
Council Englandpo

In 2002, ‘Back on the Map’ a multi-agency partngrsttaged a consultation event in a
part of Sunderland that was in danger of beingsodied to death’. However the event
used a range of artistic ways to collect peoplesvs. It was at that time ‘the most well
attended event connected with Back on the Mausic played a big part on the day. If
organisations want people to give time for somethmportant but potentially boring,
such as consultation, do it on their terms. Maketéresting, or even fun, for them.
Consultation is not just a way of collecting infation. It is also an opportunity to try to
create a positive image of the agencies colledtiaglata. This way the public may be
more likely to want to engage with them again later
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In development education, consultation is oftemiedrout by workers who use drama or
drawings to reflect villagers own life back to thenThis helps people think about the
root social causes behind development issues. Hresaften issues such as poverty, ill
health etc. In the UK this might be consideredhi@sed politically and in terms of
research practice. However, the use of stimulusegi®ef theatre, music or a combination
of the two might attract more people to consultzidt may also encourage them to open
up more.

Some Muslims may be offended by music

Before using music in the community, be aware soateMuslims are wary of

it. 83 They are uncomfortable with

e Music that may lead to inappropriate emotions

Words in songs that are sexual or romantic

Any ‘suggestive’ movements that accompany songs

Males and females performing to or with each other

The use of musical instruments, because of hislioks with prostitution and drink
Spending too much time on music (presumably as sggbto on more practical or
spiritual matters)

This is not true for everyone however. For examBhafraz Manzoor is a second
generation Pakistani person in Britain. In his re@utobiography he explores his life in
terms of his love for the music of Bruce Springeté&he Boss’ probably offends all the
rules mentioned earliegs The answer as always is to do the research Tihgs. may
show that music is not a controversial issue witlsMns in the relevant target group.

Other ethnic minority communities may have theimasongs that can be used to
promote health messages. Reggae stars Bob Madeyimmy Cliff for example have a
number of songs with positive health messages.eTimetude

e Three Little BirdgBob Marley)

e You Can Get It If You Really Wan(Jimmy Cliff)

There is also a musical about how a family becaghegees and asylum seekers, though
this is an unlikely premise for a fun evening autdnyone but the most ‘right on’ theatre
goer. It's calledThe Sound of Musi@r something like that.

Generally think very carefully about using lyricghwvpeople who do not speak English

as a first language. They may struggle to undedlstangs that use metaphors or slang. If
the singer has an unusual accent or imprecisedithis could also be a problem.
Ironically language teachers sometimes find thegifm singers who perform in English
are easier to understarssl.

In the Northeast of England, the North East CultDigersity Arts Forum maybe a
useful organisation to speak to about many of tiessees. Ring 0191-477 3311. (Their
website,_http://www.necdaf.org.ukis currently being redesigned.)

Music as a health education tool in schools

Schools may be able to use many of the approasbessded elsewhere in this chapter

on music. However, there are some specific webti@steachers may want to visit.

e http://www.songsforteaching.com/teachertips. himludes how to use music for
personal, social and health education purposesnrapy schools.
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e http://artsedge.kennedy-center.org/content/2@58/

e http://www.rockhall.com/programs/plans.asp
Both these sites offer lesson plan ideas for searyr&thool teachers on personal
development and social issues. Many could be addptlook at health from a range
of different perspectives.

e www.bbc.co.uk/music/childrens/
This site includes tips for young people on writs@ngs

e http://www.creative-partnerships.com/
Creative Partnerships is a UK government projesit éincourages schools to improve
pupils’ ability to think, come up with new ideasdamake choices. These are essential
skills in health education. The project regulardes artists including musicians in its
work.

In addition there are a number of song books aveegit themes e.gvery Colour Under
the Surby Brenda Piper for primary schoeisThis contains songs about helping others,
social awareness, co-operation and tolerance dsisvelorking towards building a better
world.

For older pupils, libraries may still have copidshe out of printSing for Your Life: 44
Songs to Change the Worldy Sandra Kergz

Music as a training tool
Trainers can use music as an
Emotional Tool
« To give the message that this training is diffeientnot boring
« Torelax or energise people before, during or after training or meeting
e To use lyrics to open people up to discussing thimgre
« To change the mood using entrainment (See latexrspiag a fuller explanation.)
e To encourage people to physically move, which agaliralter their mental state

“...music is the life blood of our young people and
it is this nation’s common currency.” The then
Culture Minister David Lammag )

Social Tool
e To build a community or group identity e.g. the Gexrvative Party singderusalem’
at its conferences. The Labour movement also haslaion of songs. (Catalyst UK
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offers teambuilding events using music. For moraitesee
http://www.catalystglobal.com/our_evenjs/
e To celebrate successes and milestonesfeog.He’s A Jolly Fellow’

Procedural Tool
e To signal changes of process e.g. one trainerBrses Ferry singingLet’s Stick
Together'to get people back when their tea break is over

Thinking Tool

Music can be used

e To aid concentration Georgi Lozanov deliberatetiuired the alpha state in his
language students with musicThis normally occurs just as a person is waking or
falling asleep. There is some evidence that legrairthese times goes straight to the
long term memory

To relax people before using guided visualisatexhhiques

To challenge people’s views with controversialdgri

To reword songs as memory aids

To link songs to particular messages. When learplagsthe song, even if just in
their own heads, they remember the messages

To engage rhythm and rhyme in learning and memory

e To appeal to people who prefer verbal learning (Sle theory section)

mally want to have a go at everything musi ¢ has to offer tram

try this...

1. Put on a piece of fairly upbeat, rhythmic music, instrumental
music
2. Letit play for 20 or 30 seconds then begin talk  ing in harmony
with the music
3. Use the pauses and changes in the music to empha  sise key
messages in what you are saying
This can be very useful when the training involves learning big chunks

Wation’

Thanks to Mark McKergow Associates and the Traidimgrnal for this idea and many
of the others in this sectiosv.

Music as a mental health promotion tool

Perhaps talking therapies are not always the Ipgsbach with clients groups that

e Are not particularly literate

e Do not like talking about their feelings e.g. maayng men

e Cannot speak English

e Have a non-Western concept of mental illness

Music could be used in a number of ways insteachyMd these approaches have been
tackled earlier in the chapter. However, ideas frousic therapy can also be adapted.



Entrainment: Musical mood changing techniques

Probably the simplest technique that public heidttitioners can borrow from music
therapists is ‘entrainment’. This is a techniquéétp people change their mood. They
make a CD of music that starts with tracks thdeoetheir current state e.g. heavily
depressed. They then start introducing piecesatigaless depressive and then move to
happy and finally joyous tracks. They then use @ilswhenever they are depressed.
(Playing relaxation CDs may not work as they maypdy grate with how the person is
feeling.) The technique can be used for other ematistates too e.g. anxious to calm. If
people are having trouble thinking of suitable raubey could tryThe Tao of Musichy
John M.Ortiz.)e1

Some library departments are now getting involvetdaalth books on prescription
schemes. Perhaps they could also help promotaiemient in their CD sections

[rarydream Achsrver Mark fums Ermydtmpm Achmerver Mark Buing

Number 15

Another way of stopping worrying is to let our
s5 oul. Over the years we've all leamnt to feel

reriain situ . The body copes with
this by getting ready to fight or run away. Even
when we don't, it stays on red alert. Crying releases
some of this stress from the body. So sobbing along
to sad songs could be good for you. Alternatively
slease. Dance teacher,
haman, Gabrielle Roth has
er the years. Famous for her

Cry And Be Free

Marilyn

Work On hythms, visit her website at

www.ravenrecording.com> to find out more.

shaaaanooonnny

It might be worthwhile producing music CD with btai&e> These could tie in

with entrainment or be on themes such as self4esteessertiveness. People could
use them as reminders or to boost their confidedabfficult times. ‘I can do it’
songs might also be useful for people wanting emgle their behaviour, when they
are faltering. Other selections might remind somaugs that they are not the only
ones e.g. people with drug problems. The acconmiparpoklets could tie in with
the music theme. For example by having a chamtdawn of relevant songs with
complementary information. Obviously these wouleline be researched,
pre-tested and evaluateg

Co-counselling: Music and self esteem

Co-counselling International is a free peer coumgebrganisation. Members take it in
turn to be counsellor and client, swapping rolesmdua session. The emphasis is on
letting out feelings and reflecting on how to mdervard. This emotional literacy
allows members to try out other therapeutic teamesogpmongst themselves. Often this
involves the arts. One approach is simply to askigimembers to share tracks that move
them. Everyone then takes turns to listen, danog,aslong or be sung to as well as
sharing whatever comes up. This is a very powedid way of building self-esteem by
showing who you really are in a safe environmemwEver, it is not everybody’s taste.
(For more general information on co-counselling@o
http://www.co-counselling.org.uk/

64



Five Rhythms: Dance for the mind

This is dance to a series of five different rhythifisere are no set steps. However each
rhythm matches both a different kind of movemermt state of being. The sequence is
designed to release tension in the mind and boatyrmere information go to

http://www.gabrielleroth.combr readSweat Your Prayergy Gabrielle Roths Trained
teachers are initially needed to run any sesslautspeer-led groups can be set up later.

What can music and dance therapy offer public healt  h?

Anyone interested in seeing what else music magr @ifiblic health try contacting the

professional organisations below.

e The Association of Professional Music Therapistsmmapmt.org/

e The International Association for Voice MovemengeTapy
http://www.iavmt.org/index2.html

e The Association for Dance Movement Therapy UK: waawnt.org.uk/

Where to find musicians

e To contact professional community musicians_try weamndsense.org

e There are also regional centres that may be alkctommend musicians, for
example Generator in the North of England. (wwweyetor.org.uk

e Many university, colleges and schools have perfognairt courses

e Local authorities also sometimes employ musiciarschools or youth projects.
They also have workers who specialise in the ardscaltural events

e Some NHS trusts, councils and charities employ oniigrapists. They may be able
to tie in relevant projects

e To find your local regional office of the Arts Caziingo to
http://www.artscouncil.org.uk/regions/index.php

e Local people may be a good source of talent if eugl. In the UK over 21% of the
UK population over five years old play an instrumemth 57% of these being under
35 years. An additional 15.5m people would alse tik learn to play musie

e Similarly co-workers may be able to help. In Sutelea there was a local tradition
for several years of staff putting on a pantomim€laristmas. This was most
successful when people could rehearse after thiiriis their own workplace. Staff
may want to be involved in health projects usingimand have the skills to do so.
This could either be in their own time or as parertime.os

Remember that being a skilled musician is not ehotige skills to engage with the
public are equally important. Musicians will alseed support from health workers and
social marketing experts if any project is goindgé&successful.

How much would using music in public health cost?

In ‘No Surrender’ Bruce Springsteen’s lyrics talk a  bout learning
more from a three minute recor d than he ever learnt at school

Lyric publishers are much more stringent than bpaklishers about people using quotes
from their works. This is why there are not anygsquoted in this chapter. Even the
licence that the NHS has with the Copyright Licegghgency around photocopying and
scanning forbids copying music and lyrics. Anyoeeding to print song words for any
reason should add the cost into their budget prajsss



As well as the cost of performance there is albeaesal time. Singers may also need
back up musicians. To find the rates recommendeatid\usicians’ Union go to
http://www.musiciansunion.org.ikClick on the advice button at the top of theguag
This gives information on rates recommended fdedsht jobs e.g. stage performances,
studio work etc. Alternatively try Equity at httfovivw.equity.org.uk/start_theatre.htm
This gives costs for singers, dancers, actors etc.

On top of this there is a need to pay for relevi@ences for using other people’s music.
For more information go to
http://www.mcps-prs-alliance.co.uk/subsites/ro Gkeiéfault.asp#

How to find out more
There are a number of journals that are worth siliisg to
e Feedback: Your Essential Youth Music Update
www.youthmusic.org.uk
Subscribe at http://www.youthmusic.org.uk/subscigpe
e Sounding Board: The Journal of Community Music
Email: info@soundsense.org
e Link: Connecting the Music Education Community
Subscribe at
https://www.impromptupublishing.com/subscribe/lgbscribel.php
e Mailout: Developing Participation in the Arts Acothe British Isles
http://www.e-mailout.org/
Subscribe at http://www.e-mailout.org/subscribe.htm
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Using books & magazines to
tackle health inequalities
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‘The real challenge is that people
don’t want to hear messages from
government on television
campaigns. But people will listen to

messages In lifestyle magazines’
Professor lan Philip

(Sheffield University) 1
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Using books & magazines to tackle health
inequalities

How to make people want to read about health

Consistently around 35-40%% of the target poputatighlighted in the Sunderland
research listed boolss an interest. There is therefore an opportuaitgach a sizable
number of people with health content through thesimmm. Of course the readability and
kind of book varies from group to group. In someugs the language may be quite
simple. Overall, in Britain ‘at least 15% of aduti@ve literacy skills at only the most
rudimentary level - making it difficult for them tope with the rising skill demands of
the information ageZ So the best approach may be to keep any writmglsiand to
supplement it with other formats e.g. music.

Local research may find that different genres afksoappeal to different groups. Perhaps
local libraries could help here. Romantic fictiomwever is particularly popular.

Magazines are another way of reaching key targeipg. How the health content of
these can be focused can be seen later in theechApfeature of many magazines worth
highlighting because of their popularity in thegasch is crosswords and puzzles. Health
education needs to consider making more use o fleesiats. See later in the chapter
for ideas on this subject.

Graphic novels for younger people are another poisgi These are covered on in this
chapter too.

‘Few annual reports can have achieved as much inter esth

Bethan's Story... The annual report, in the form of a paperback
novel, essentially followed the life of 15 year old Bethan, a

fictional character whose brushes with local health services
were used as lead-ins for factual information.’
‘Bethan got pregnant by her drug-abusing boyfriend —yes,

very Trainspotting’ , grins Dr Donnelly. ‘Then her father is
involved in a tanker accident. | suppose itwas lik e a bad
episode of Brookside, but it had a major impact. Pe  ople

actually wanted to read it.’

Bethan’s Story was produced by Dr Peter Donneflg, Director of Public Health for
lechyd Morgannwg in Swansea.

Public health: File under fiction

The Mosaic research singles out romantic fictioa @epular genre. Around 30% of the
population in the Sunderland groups read it. Figdirem America would suggest that
around 80% of these are likely to be womdihis could mean almost 50% of all local
women in Sunderland read a form of romantic fictidowever they may not all read the
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same kind of titles, as the style has many sulegeinom traditional Mills & Boon to
Chick Lit.

In Mexico, public health workers have used lighkti@in as an educational taoHealth
promoters noticed that sex workers were keen reawfarovellas. They worked with
writers and the women themselves. They came uppldtts and characters that would
both appeal to the women and help them in thely diges. More specifically they
created dialogue that they could use if clientsen@essuring them to have unsafe sex.

UK health workers could produce fiction with grougfsvomen on issues around mental
health, sexual health, childcare, stop smokingo@sity. Perhaps healthy recipes could
even be built into some stories. The book or sty would need to follow all the rules
of the genre and be easy to read. If a target gnagpidentified, the appropriate subgenre
of romantic fiction could be worked out. Local kisies and shops may be able to help
here, as well as the target group themselves. tbing should be written by a professional
writer. The Romantic Novelist Association could Ipsgrs suggest someone. (There

website is at www.rna-uk.org/
routlc o

f public health was a book it would be a best sell ing blockbuster: Sex,
the struggle against poverty, drugs, unintended pre gnancy, sport, early
death, a fight against good and evil. Nobody could put it down!

Instead too often it is one of those leaflets we co  ntinue to churn out

that make the Telephone Directory look like an exci  ting read. s

Earlier, | questioned how many people are inter@stehealth. However many people
pay good money to see ‘health’ topics exploredoioks, TV programmes and films. The

challenge is to move people from a vicarious irgene health topics to them changing
how they live.

Commissioners would need to be able to ask potdiatien writers the right questions
before commissioning them. The below titles mayphelthis process.

e Writing Romantic Fictiorby Daphne Clair and Robyn Donald

e How To Write Romancds Phyllis Taylor Pianka

Aspects of the theory of story-telling are alsckiy covered in the section on musicals
in the previous chapter. (Topics such as how tostreetures such as myth however are
not covered there.) Resist the temptation to toenstory into an ‘information dump’.
The health content must flow naturally out of thet gnd characters.

Non-fiction books may reach certain target groljps.lan Banks worked with the
publisher Hayes to produce health books in the &mwhcar maintenance manuals. By
early 2005, 180,000 copies of the edition on meklth had been sold.

In some parts of the country, books on prescripdicieme exist. These are sometimes
partnerships between libraries and the NHS. Spestifick is bought on topics such as
depression. Health specialists can then suggestéhiain patients might benefit from
reading these books.Specially commissioned novels however might aksantwell

with this approach.
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As well as the normal health campaign dates, WBddk Day in March might be a good
time to get publicity for a project launch.

‘People will listen to messages in health magazines  °’

Mosaic data can also be used to see how populaazimas are with different target
groups. As mentioned earlier the Department of tHd@ds already commissioned Dr
Foster to produce a number of magazines in a poptyle. They focus on three different
target groups

e Your Lifelis aimed at women aged 18-35 in disadvantagedpgrou

e Fit focuses on men aged 18-35 in disadvantaged groups

e Primeis aimed at people of both sexes aged over 40

ﬂ;a smoker and ( Your Life!) has helped me give up. It’s\

been hard and there have been temptations, but Holl  y Aird’s

story really helped as she went through the same sc  enario at
home with her son as | did. My four year old daught  er was
making comments about my smoking which scared me”

S~ M/

Writing for the public only appears to be top-dowifs actually bottom up. You cannot
make anyone read anything, only entice them tc ifi@ians writing in a way that they
want to read. This is communication. Anything etsigh as simply publishing what you
think they should read, is merely printing. Tleedback from readelackie Carlyon
guoted in an early evaluation suggests that ‘Yadte!Lwas successful in this.

The national pilot ofour Life! was evaluated using in-depth interviews. This tbthrat
e 90% of readers liked the magazine and found itssibke
e 86% found the information it contained useful oryweseful
e 67% said they had already changed their behav®arrasult of reading the
magazine or planned to do so
e Among these 67%, the most popular behavioural chengere
o Improved diet/weight loss (60%)
o Increased exercise (40%)
o Stopped smoking (25%)

How to reach your ‘hard to reach’ group

If research shows that a target group read andniatkee of magazines, then the next step
is to find out what style they like. Sometimes heareit may be necessary to produce a
publication for everybody in an area e.g. an anng@brt in a magazine format. Looking
at national statistics from the newspaper marketiabalf of people read papers like the
Sun Staror Mirror . About a quarter read mid-market papers likeMlladd andExpress

Less than a quarter read the ‘qualitiedt. may make sense then if targeting a large area
to go for a style like th#lirror or Sun

The issue of balancing being like a commercial magawhilst still influencing the
target audience is the key to successful healttoouts. Commercial magazines may be
tempted to simply pamper to their audiences. Iy the to change them too much, their
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readership and profits may go down. Public headthédver, like advertisers, has its own
agenda. This is often to change behaviour. (Sonestioh course it may to reinforce
existing behaviour.) Public health workers neetesearch their target audience if they
are influence them. The questions to ask are

e What would make them read the publication?

e What approach would get them to change their beba?i

e Where are they on the cycle of change?

The AIDA model can be applied to written materials,it can most other means of
communication. It stresses

e Attracting attention

e Keeping interest

e Creating desire

e Enabling action

Fortunately there has been a lot written about twodo all this by magazine and
advertising specialists. The next few pages cotten@on and interest. After thike
focus shifts to desire and action.

Getting attention and maintaining interest: Learn f rom professional

writers

Attracting attention and keeping interest is paathput content. It is important to engage
the reader by tying in with one of their deep igdues. This could be a local

issue such as the health hazards on a local bik@ciuild be something lighter such

Writing for the public is different from writing fo r teachers or
lecturers. They were paid to read what you'd writte  n. Indeed they
might get sacked if they didn’t. The public have to want to read
your words. They must interest or entertain them.

Academic writing also often encourages people ®loisg-winded language to sound
‘impressive’ or to meet a specific word target. Takes are quite different when writing
for the public.

as fashion. This can then be linked to healthatgactive sun safety clothing.

It is not just about content however as the loekgth of article and choice of language
are all important. Get this wrong and people will not pick up the magazine in the first
place or will soon put it down.

Pitch your writing at the right reading level 13

e Make it easy for readers and use plain English

e Choose words learnt early in life

e Stick to one thought per paragraph

e Keep sentences to 20-25 words maximum but vary &egth

Create a relationship with the readers
Find out if they want the writer to come across agse relative, an expert, an equal, or
some other figure.
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Make the most of how people read a page

Research show that people read magazine advertis€imea particular ordes.Readers
1) First scan the picture

2) Then look at the headline

3) Then go to the caption under the picture iféhsrone

5) Then look at other details such as cross-headingmaller illustrations

6) Then read the main body text

It is worth therefore making points 1-5 as interegtnd informative as possible. This
increases the chances that the reader gets as feading the main text. (Even if they do
not, they may get some information or a positiveriession from the little they do read.)

Think about how to structure the article

Articles can be sequenced in a number of diffeneayts.1s These include

e In order of importance

By what happened when or what steps to follow

By presenting the problem and then the solution

In terms of who, what, where, why and how (thoughmecessarily in that order)
By describing the benefits and costs

By simple to complex e.g. in a health science lerfor lay people

By starting with the big picture and then movinghe detail or vice versa

In groups e.g. an article on an organisation mighby departments

Magazine articles are generally put together iartiqular wayae They often contain
A headline

The writer’s name

A stand first (separate introduction line away frorain text)

Paragraph titles

Pull quotes (those short quotes taken from the mexir)

One or more illustrations

Captions (that add to the picture, not just descitip

Fact files are becoming common too. For magazimesetare better than footnotes.
Keep references to a minimum.

Yo R RN BT
Professional magazine writers try to reward theiaders as
often as possible to keep them interested. Thilsl dmuwith
exciting headlines, fact boxes.gfc
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Know the ‘tricks’ to interest readers and keep them interested 17,18

e Use descriptive headlines e.g. ‘We Can Reduce Yautnot ‘Tax'. A tip from
advertisers is to use ‘why’ in headlines e.g. ‘\Bue Gets The Boys And Kate
Can't’ (with a picture of a couple kissing, for advert about giving up smoking).
Alternatively consider using ‘how’ e.g. ‘How To Exy Safer Sex. ‘12 Top Tips’ or
‘10 Golden Rules’ may also get people’s attention.

e Good headlines are particularly important on theecof a magazine. If readers do
not pick up the publication in the first place #és no chance of engaging them
about health. The choice of image is also vitahigTis covered in one of the later
sections)

e Keep things concrete rather than go into absthesiry

e Use case studies of people to maintain the huntarest angle

e Make the article interactive by giving readers amhnumber or email address to
contact for more information or a chance to reply

Keep the grammar simple
Stick to full-stops and commas unless you knowailngience have a good grasp of
grammar.

Link your health articles to topics that you know i nterest readers
For example:
e Accidents
Changing Rooms Meets Casualty
(DIY accidents)
e Alcohol
Drinking To Good Health
(Benefits and otherwise of alcohol)

e Cancer
Fashions To Die For — And Live For
(Sun safety)

e Children

iPods — Are They Good Or Bad For Your Kids
(Messages in songs, benefits of dancing, hearintada etc.)
e Diet
Want The Perfect Picnic?
(Also includes sun safety and physical activity)
e Drugs
Surviving Christmas Parties
e Emergency resuscitation
Avoid Dying At The Match
e Health Inequalities
Monopoly: Where Would Your House Be On The Board?
(An area could be divided up by income like thd Manopoly. The link to health
status could then be explained.)
e Mental Health
Stress: What You Can Learn From Dogs and Goldfish
e Physical Activity
Where To Go If It Chucks It Down All Summer
e Sexual Health
The Ten Most Romantic Places Locally
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(Family planning clinics could slip in at number)10
e Smoking

Spring Sales: Dresses Not Smoking Will Buy You
e Workplace Health

Scrooge: What He’'d Make Of Today's Workplace

(Christmas article on health at work)

Celebrities may be happy to talk about issues,thk& kids’ health, for nothing for a
good cause like an NHS magazine. Otherwise queta ftom other sources as long as
they are reliable. Photographs may be expensivepssider getting someone to do a
cartoon or line drawing.

The other way to use celebrities is to prepare rge¢eticles in advance. Then drop in
information about the celebrity who is in the nehat day. Celebrities are often in the
news for stories connected with drugs, alcohogssirweight or sex. These all offer
opportunities for health education.

There is more on using celebrities in the chaptemasic.

Layout: Keep it simple

e Software packages likdicrosoft Publisherare useful for providing templates

e On the whole stick to the columns and do not wa@emss them. However
occasionally breaking this rule by having quotesigmss two or three columns can
be very effectivas

A picture is worth a thousand words — but are they the right words? 20
e What kind of pictures are the audience used tos tmat reassure, shock or educate?

e Don't forget the human interest angle. If possibjeand have a person somewhere in

the picture

e Try and get clutter out of the picture before yaketit, e.g. bags etc

e Crop the picture to get the details you want

e Think about what's in the background and foregrouitiat do they say? Books for
example might say ‘expert’ or ‘ivory tower’ dependion the readership

e Be wary when providing a photo for an article soneelse is writing. They may
give it a caption with a negative spin

e The caption should add something extra, that yomagget from the picture alone,
e.g. a name or context. Also remember that pe@glé the captions before the main
text. This is a chance to give them key informatioma reason to read on

e Print quality is measured in dpi or dots per squach. Anecdotally pictures in
magazines need to be of a quality of 300 dpi. lapeps 150 dpi is Oku

Writing involves at least two people: Find an edito r

e Get one or more people to check the piece oneenititten. Tell them about the
background to why the piece is being written. BE&clwhat the feedback is on.
Different people may be better on editing advisew the content, the grammar, the
style, the structure etc

e The writer needs to go through the piece and fgghlivhere the key ideas are that
need to be got across. They should be mainly abvelgenning, but all paragraphs
should have some in. (If some don’t, consider dejethem.)

e Go to_http://juicystudio.com/services/readabilitypdor readability tests
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e Keep anything that has been edited out. It may darhandy another time

Creating desire and ensuring action 22

e To create a desire in the readers for change eegjgood social market research.
What stops them from behaving healthily? What wdwdtp them to change? The
answers may be about focusing on the benefits imeiped by the reader of
changing. This may not be the same as the heatligfilee So as a hypothetical
example, people may want to get fitter to keep ith their grandchildren rather than
to be healthier

e The magazine should have a personality or images o build up an ongoing
relationship with readers. By doing research tater¢he right personality they can
relate to, writers and readers can create a slaeada to move forward with
together

e People are generally interested in a service osagesonly in as much as it helps
them in their lives. Focus everything on them

e Advertisers have broken down the possible inteémeite reader into a number of
categories. These are given below with examples 8exual health:
o0 The benefit of the new behaviour or a service, gegce of mind, health
0 The attributes of the service, e.g. reliable, aaritial etc
0 The values attached to the behaviour or servigejscarrying condoms seen as

being sensible, immoral or daring
o That the user is part of a group e.g. using coapte services may be linked
with being an adult

0 The role of the user, e.g. loving partner is déf@rfrom being a ‘lad on the pull'.

Articles are more likely to create a desire forrgf®in the reader if they focus on one or

more of the above.

e Tryto turn facts into personal experience to nmhen feel more relevant. Teenagers
in particular respond to personal stories

e There should be a promise in the article. Make #wenformation given is
something the reader can actually use and benefit.fAn example could be what to
do if someone is thinking of having sex. However not dictate to people what they
should do

e Interms of the action phase of AIDA, magazinegmfjive contact information at
the end of articles. It may also be useful if &scaddress all the legs of the three
legged stool model, i.e. information, attitudedifegs and skills

Pre-testing and evaluation

As well as double checking all the above guideliaiethe editing stage, get the views of
the target reade@©ne problem here is that if someone is asked af fpaiead something,
they probably will read it. In real life of courgéey may not have even picked it up or
may have only looked at it for a few secontiy, andwork out ways to get round this.
Perhaps give people a range of materials on sinaifscs to pick up and not just the
magazine being pre-tested. Ask them which they evpidk up first and which not at all.
Find out why. What can be learnt from this, in terofithe pre-testing?

Also try asking people to look at a page and sagthdr they would read it or just turn
over. Ask them to mark where they got bored orpidage and skipped on. Then talk to
them about why they made these decisions. Theseages appear undeveloped in the

NHS 23. It may be worth discussing sharing any findings whih Patient Information
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Forum (www.pifonline.org.uB/Alternatively try to join the HP-Resources networ
(www.mailtalk.ac.uky

Commercial magazines often use competitions asyaoivseeing how many readers are
actively engaging with their publications. Thii®bably even more important in a
publication which is free.

Test the magazine out with people who it is notesrat too if they are likely to see it. A
classic error was made by the Health Education éwtthin 1988 with its press
advertising around AIDS. They placed an advert dsaed ‘What is the difference
between HIV and AIDS?’ and gave the answer ‘Tiridiis pre-tested well but when it
ran, upset many people who had HIV. The campaignhsean droppesh.

Also check that all the magazines that have beangib GPs, supermarkets etc have
actually been taken by the public.

“We displayed more than 3,000 copies on all of our checkouts
and all the copies have been taken”

This is a comment from an Asda checkout managartalour Life!’ 2s1t’s not only the
content and style of the magazine that matter. Witeegive it out is also important.
Good social market research will answer all the gjiens about where to distribute

a successful magazine. Mosaic data can also betoseil it to people’s homes.
However, make sure it does not fall into the hawfdanyone it might offend or
prepare a response in advance. Sexual health irdtiam for young people is
probably the most likely topic to offend other greu

(Many of the tips mentioned for magazines alsoafiplvebsites. Most NHS sites target
people who are already interested in health. Tolhréaose who are not, how about a
‘What's on?’ site? This could include features dmeve to eat out locally, DIY tips on
bank holidays, where to take the kids over the sammlidays, what's on TV etc. These
could be linked to health information as long &s #as not too blatant. The site could
also include a ‘What's in the news?’ section. Tdusld include celebrity and general
news with a slight health slant.)

Crosswords, puzzles and competitions can be a winne r for

health

This paper stresses concentrating on the partiquterests of specific target groups.
However, crosswords and puzzles are popular iofdale groups listed in the
appendices. (These make up over 50% of the popnlafiSunderland in total.) Around
30-40% of people said that they were interestddispastime. About a quarter of people
said that they were interested in competitions. Waagazines of course regularly use
crosswords and competitions as part of their mix.

There is now software that makes creating crosssvandl puzzles much easier. For
example with crosswords, start by writing out al@@@ health questions. Then write out
the list of words that make up the answers. Thevsoé then creates the crossword
square. (It may still need to put in an odd worthwiothing to do with the topic to make
it work.)A range of companies produce softwaresddCrossword Compileat



www.crossword-compiler.comfor the crossword on the back page but Google wil
throw up many more. Remember to pre-test thataitget group understand the clues.

Alternatively, compilers who write specialist cragsds can be found at
http://www.puzzlecraft.co.uk/index.htmFor an idea of how much this service might
cost go to

http://www.londonfreelance.org/feesguide/xwordshtm

(There is also an interesting site for producinggrams at www.anagramgenius.com/
Dan Brown used it to generate the anagram3iier Da Vinci Codess These could form
the basis of other word puzzles though the knowdegign here may be minimal.)

One way of using crosswords would be to producelaedree puzzle books on a health
theme. This format is probably more useful for dregypeople in and passing on
information than motivating change. As they mayetakonly a little from the clues the
books themselves perhaps should also include stipparticles on health. (Given the
statistics on literacy in the UK these would nestie¢ easy to read.) Health adverts could
also be included. Alternatively the books couldreled through appropriate paid for
advertisements. Including competitions in the bawokild appeal to many readers. It
would also be a way of measuring what responsbdb& gets. Commercial magazine
publishers often do this. A thorough evaluationhef effectiveness of using crosswords
to give out information would also be vital.

The books could be distributed to places thatésearch shows the target audience go to

or sent directly to their homes.

They might also be popular in NHS waiting rooma. gassing, health professionals may
also be interested in a health quiz for the puBilids was developed for using with
PowerPoint in GP waiting rooms. For more detailsao
http://www.emedica.co.uk/quiz.hjm

Strip cartoons and graphic novels

Comics aren't just for kids

As well as articles and crosswords, magazines @f@nhave cartoons and comic strips.
Cartoons are usually single panel pictures, whieln@eant to be funny. (Off the shelf
examples on different themes can be purchased at

mthink of comics as just entertainment. It’ s arare privilege\

to be able to talk to millions of people on a given day, so I'm
eager to say something meaningful when | can... When cartoons
dig beyond glib punch lines, cheap sentimentality, and tidy
stories to deeper, truthful experiences, they canr  eally touch

%pleand connect us all.’ %_/

Bill Watterson, the creator of Calvin and Hobbesnic strips27 His style was

‘cartoony’, however a comic does not need to ke Bltman or Dennis the Menace. Any
style that is appropriate for the audience can becu This can even include photograph
stories, as used in classic girl magazines.
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http://www.cartoonstock.com/.) Cartoon or comigpstrare made up of panels of words
and pictures telling a story over time. They ofégpear in a paper or magazine or in a
comic devoted to this format. Often the story ig toit by bit over a number of weeks.
Graphic novels are often longer strips that telbmplete story.

Regardless of what they are called, stories tolgdibyires and words have a bad press in
the UK. They are seen as being just for childrdre dssumption is that they are not
capable of dealing with themes covered in ‘proptatature. This is not so in all
countries. In any case it is not true in practice in the Uldr Example check ouMaus
written by the son of a Holocaust survivor Bragon Slipperson abuses, 29 Raymond
Briggs, famous for Christmas favouritbe Snowmasb produced a graphic novel about
nuclear warz1 (When the Wind Blowsas successful enough to later be turned into both
a BBC Radio 4 play and a film with music by Davidvide, Genesis and Roger Walters.
32, 33)

The two most syndicated strip cartoons in the worlthe mid-nineties werBeanuts

with Snoopy and Charlie Brown by Schultz @allvin & Hobbedy Bill Watterson.

Each reputedly appeared in around 2,500 publicatioAlthough they are funny they
also covered issues such as the environment ar@bthplications of relationships. Other
strips such aslexandDilbert concentrate on workplace issues:s These have often
been used to illustrate points in management teak$37 Buying the rights to famous
characters however, may be beyond the budgetshiithealth workers. (A European
writer once used images of Captain Haddock fiiontin, to illustrate the symptoms of
alcoholism. This was without permission. He logt thilowing court casesp, 39

Graphic novels have a lot in common with film. Botlediums deal in words and images
telling stories overtime, except of course thatdpecial effects and actors are much
cheaper in graphic novels.

‘| rank Schulz with Gandhi in the scope and influen  ce on people in
this century. Sure, Gandhi spoke to multitudes, but has anybody
counted Schultz’s circulation? And the same message is conveyed:
Love thy neighbour even when it hurts. Love even Lu cy.’

OK, perhaps a tad over the top about the powerlafrte Brown and Snoopy to end
imperialism and create a new philosophy of nonenck. You get his point though. (The
guote is by Bill Maudlin, a famous Second World \&&toonist talking about Charles
Schultz who produced the Peanuts stsipd. first came across the’ moral aspects’ of
Peanuts when Mr. Collins, a much loved RE teadhed, them plastered all over his
walls.

Comics aren't just for kids but...

However, this is an examination of how to use papatlture in the UK. It is probably
fair to say then that comics are probably mosesuid children and young people in this
country. They are perhaps particularly useful whtbse who have low reading abilities
in English. The pictures can help give clues todietent. Adults within ethnic groups
whose first language is not English may find tre¢pful too for the same reason.
However this will depend on their cultures’ partaswiews of the medium. If an English
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version is to be translated into another langueigejmportant to check first that the
illustrations and content are suitable.

How to apply comic strip theory to health

The AIDA theory can be used with comic strips anapbgic novels too. The format and
content of a comic might be usedatdract the client group to it. Then the information
within it perhaps used to keepterest, create aesire for change and point the reader in
the direction ofction. The format could be also used for the differegslof the three
legged stool i.e. giving information, exploring liegs/attitudes and developing skills.

The FPA currently uses comics for sexual healthassThey use a story formatliove
S.T.I.LNGS’4 (See music chapter for more on story theory).ds wroduced by the

Comic Company who specialise in health educatiee. tBeir site at
http://www.comiccompany.co.uk/index.phfpwever, probably the best known exponent
of the medium is Lifeline. They have used it mgital look at issues around drugs and
alcohol. They use social marketing principles,rsmive their audience all through the
creative process. This is probably why it is populdh the target group but offends
others. Go to http://www.lifeline.org.uk/about.ap?37 for more information

There are a number of books about producing cotmpsshat are useful to read. One is
itself written in this format. It gives an in depthderstanding of the principles behind
using comic strip as a communication tool. Thigmslerstanding Comics: The Invisible
Art by Scott McClouda

Another isWriting and lllustrating the Graphic Novély Mike Chinn.s3 This includes
e Elements of the novel
o Panels
o Framing devices
o Speech and captions
o Characterisation
e Writing the script
Basic scripting techniques
Pace
Scene changing
Telling the story
Writing styles
Briefing an artist
Writing realistic characters
Setting

O O 0O OO0 O o o

e lllustrating the script

Style of artwork

Techniques

Drawing from a script

All about layout

Thinking like a movie director
Lighting

Body language

Lettering

O O OO0 O o O o
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As the internet becomes more popular and downloaestbecome quicker, online
comics may come into their owiwebcomicsby Steven Withrow and John Barber is a
good starting point for exploring this approaeh.

Producing a health comic needs team work

To produce resources in this format needs a wateillustrator, health experts, the
people doing the market research and the targepgithe target group are vital but will
not normally be skilled enough to do the illuswas themselves. (If the project is lucky
enough to have some talented artists amongst iipet group point them

towards the recommended text books above. Thisjgaialist area that needs more than
simple drawing skills.)

Comics can however still be used by non-artistd991 the Terrence Higgins Trust

i o | r ' L % Tl
There is any number of books about how to drawpardicular style e.g. Manga or
Marvel. These can be purchased online, at booksbopsthe specialist comic shops
that have sprung up in many citi@s.

commissionedl+1’. This was a comic about HIV. Youth workers ancckess could
also get thel+1 Users Guide’ ss The guide contained ideas on how to use comjgsstri
with groups of young people who did not necessérdye drawing skills. The ideas
included

e Completing the story in the strip

e Acting out the strip and improvising round it
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e Having a picture of characters thinking — then agkvhat is going on in their head

The comic strip form is good for illustrating bolynguage and facial expressions. This
may be useful in starting discussions off aroundtalehealth.

Who would pay for a health comic strip?

‘Myths over Pendleby Peter Rigg appeared in local papers in the $aki¢ was funded

by a Local Strategic Partnership to use gentle hurteoaddress issues that concerned the
community. (72% of the people interviewed thoudat it helped raised awareness.)

For an idea of rates for artists go to http://wwandonfreelance.org/feesquide/illust.html
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Using comedy to tackle health
Inequalities
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Using comedy to tackle health inequalities

Is there an audience for health comedy?

‘ ‘Humour is by far the most significant activity of the human brain.’

This quote is attributed to Edward de Bono. Henteriested in how to get people to think
outside of their normal ways of doing things — esfaealth educators.

Comedy is not specifically mentioned in the Mosasearch used in this paper.
However, using Sunderland as an example agairert@nand films’ are popular with all
the groups highlighted. They are most popular withng families with limited incomes,
living in cheap terraced housing. Indeed, 44% wf ¢ioup list cinema and film as an
interest. Most other groups have figures of aro8@ith, though this drops to 27% with
older people.

The UK Film Council figures for 2005 ranked comexythe most popular genre of
movies in Britain and Irelandindeed even in the category that came third, atioma
the top film was a comedy, nameWallace & Gromit: The Curse of the Were-Rabbhit.’

Although public health workers cannot produce tbheimn feature films, they may be able
to make more use of humour to promote health. @tisgd be verbal, e.g. the use of
stand-up comics, or in a written form

What is comedy?

Laughter is not the same as humour and humourt iexaetly the same as comedy.
Laughter can be caused by anxiety, joy or tickasgvell as something being funny.
Humour can occur spontaneously in every day lifleene as comedy is always planned.
People’s motives for being humorous were descrilyednn Snowden in thelealth
Education Journa$ She said they were about

e Power

e Coping and defence mechanisms

e The expression of positive or negative feelings

Much comedy involves incongruity — the unexpected.
There are many different kinds of humour e.g. slakspuns, sexual jokes, nonsense or
surreal humour etc. Good social market practicelavtherefore need to find out what

kind the target group might respond to.

Many of the issues raised about how to use musicteslth tool also apply to comedy.
For example, where the target group is in ternth@tycle of change. However, there

are differences. Unlike music, comedy cannot berdoaded or bought at a record store.

Health workers will probably need to get someonertite as well as deliver the act. This
means less certainty in terms of quality and cdaniEmere is therefore more need to
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ensure the material does not cause any bad PRiby bffensive to anyone who might
see it. (Who will see it may also be wider tharovighit aimed at.)

How to use comedy to tackle health inequalities

As in the music chapter | have listed a numberisdrdte ways comedy can be used. In
practice of course these ways may all be combimedane act (Music could also be part
of this act too as discussed earlier.)

Would Hollywood have been spared the horrors gistiak in the early part

of the Twentieth Century if California had hadadld prevention

co-ordinator? The most famous comic of the periad wf course, Charlie
Chaplin. He went on to use comedy to explore dggatiing and unhealthy
lives of industrial workers and the poor in hiasdic ‘Modern TimesgTwo
other greats of the periotlaurel and Hardy, are still sometimes used during
accident prevent campaigns()

How to use comedy to change people’s image of an or  ganisation

In everyday life evidence suggests that humouftenaised as a way of building better
relationships. Experiments have shown that whersdéinee speech is done with or
without humour, that the speaker is liked more wiieme is humour. Similarly research
shows that teachers are more liked if they use lmmmbhe research further goes on to
show that it is best to use a variety of kindsahedy. The comedy has to appropriate
for the audience of course.

In the 1980s the Labour Party followed in the feegis of Marx. Grouch Marx. They
used comedians as part of the Red Wedge campargath young people.Amnesty
International are also known for their comedy shol¥se ‘Secret Policeman’s Ball’
being the best know examplePerhaps organisations, such as public health teeats,
would appear more approachable and relevant tol@é&dpey engaged them with
humour. They could commission stand-up comedy aftlinéghemes in places where
specific target groups go.

Comedy can also be used in a written form if tleeaech is clear about what the target
group read and find funny. (It's actually easiemtdte humour for a specific audience
than a general one. With a general audience a pegEentage of readers may not get the
joke at all.)



How to use comedy to give out health information

'Humour is extremely helpful in learning... because when you are
happy, your brain produces chemicals called endorph ins which
help you relax and are likely to enhance motivation

Bill Lucas, Training Journal June 20052

‘There are various ways to give up smoking — nicoti ne patches,

nicotine gum. My Auntie used to pour a gallon of pe  trol over
herself every morning.’

This Paul Merton gag could be developed into a elaait around jokes and information
about giving up smoking. It might help smokersiseathat they would not be ticked off
by stern NHS matrons if they approach quit servioeselp.13

Information alone does not change people’s behavithe three legged stool model
suggests that skills and attitudes/feelings a@iaiportant. However, comedy may make
people more likely to listen to health informatidmterms of the AIDA model it may
attract theirattention and keep theimterest. After that it would be the job of health
workers to make sure this is turned intdesir e for change andction.

The Centre for Life in Newcastle is a good exangdlerganisation that routinely uses
humour. They use comedy as part of their programwinseience education. (Much of
their approach with children focuses on human Hadgtions. Kids love this. It seems to
keep their attention as information is given tonth&n the downside, does it reinforce
negative attitudes of shame about the human body? )

It is easy to see how the Centre’s approach caalladapted for education around the
more scientific aspects of health issues. (Keepealcon www.life.org.ukto see what
they are planning next.)

In the written form of comedy, thelorrible History’ books by Terry Deary have proved
commercially very successful. These are humoroddauk at the gory, trivial facts of
history. They have been so popular with childreat they have spawned similar series
on Horrible Sciencee.qg.

o Deadly Diseases

e Blood, Bones and Body Bits
As well as PSHE type topics e.g.

« Coping With Parents

« Coping With Love

« Coping With Girls/Boyss

To find out more go to http://en.wikipedia.org/wiorrible_Scienceind
http://en.wikipedia.org/wiki/Coping_With
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mggest fear for many youngsters when they go into \

hospital is not understanding the situation. The ClI own Doctors,
can help to explain medical procedures and jargont 0 minimise
the distress and confusion of the children. We can also help
them come to terms with their situation through hum our and

Lead Clown Doctor, John Quinn
Clown Doctors use song, dance, circus skills andystlling to help hospitalised
children come to terms with their situation, andlf& whole lot bettens

How to use comedy to change people’s attitudes

For the Ancient Greeks, ‘comedy was any drama that
exacted laughter by holding up a mirror to all that was
characteristic of Athenian social and political lif e.' 16

Many centuries later comedians such as Mark Thomnses jokes and comic stunts for the
same purposeaz

The Attitudes and values leg of the stool modellmamaddressed at a logical level that is
still humorous. For example Peter Cave and Nick Bondid a 2005 Radio 4 series on
philosophy calledThis Sentence is Falsas Their brief appeared to be to both educate
and entertain. Some of the comedy is just amusitiggr parts of it illustrate
philosophical paradoxes. Philosophy has a keyinaddehool health education. Young
people need to look at issues of morals and ethimsexample, does it matter that less
well off communities are also less healthy? Sh@e&dple drink and drive simply
because they want to? The Radio 4 series showethtse topics did not need to be
presented dryly. (For more information go to
http://www.humanism.org.uk/uploadedFiles/cms/st@emo_BHA/article_ HPGMembe
rs_files’ATTACHMENTS/This%20Sentence%20Is%20False@2%20Flyer.pd?)

Attitudes and values however are also about fegliS8g a purely logical approach to
them may not always work. Humour may help hereeReh has shown that ‘there is
more attitude change when recipients of a mesdegéhe source and are in a good
mood, as can be produced by humousr.’

In a sense humour marks the boundary of what pespleomfortable with. Comedy
tells people about their own and society’s hangamgkconflicts. These are often round
issues of power and helplessness. This could iecdodial injustice around class, race, or
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gender. Alternatively it may be due to personatuwinstances. Social taboos around the
human conditions are another great source of comedysex, death and mental health.
Comedy may be a way of approaching these issuesvay that is less threatening. It
may point out personal or societal contradictioms$ absurdities. Show that there is a less
threatening way of seeing an issue. If a groupeofte are looking at difficult issues,
humour can help them bond quickeil his may help them share more, although it can
also be used as a defence mechanism to avoid .idsueghter may also have a physical
action on the body that helps people feel gaod.

Perhaps the core skills sections of the Faculty of Public H ealth
Medicine could have competencies around using humou rin

formal presentations and group work.

It has been suggested that psychiatrists be train¢de use of humour and perhaps the
same should go for public health specialists.

Comedy may work best when there is some followmigome ways the comedy, may
both open people up and give them permission katdasomeone about the issue. This
may be a led discussion to pick up on some onrti@ienal issues that are raised. It
might be a chance to talk to a worker face to facsome advice. At the very least,
people need the chance to pick up a leaflet ts@ete follow up information, such as a
phone number.

One example of comedy around healttHigrt Until It Laughs’. Comedian John Ryan
performed this show at the Leicester Comedy Fdslivaas about men and their health
behaviour (www.comedy-festival.co.uk

How to use comedy to give people the skillsto be h  ealthy

‘There’s a hell of a distance between wise-cracking and wit. Wit
has truth in it. Wise-cracking is simply callisthen ics with words.’

Dorothy Parker’s words illustrate the importancehafalth comedy being about
something e.g. demonstrating skills rather than pesng funny for its own sake.

Skills are the final leg of the three-legged stmoldel. Comedy could be used here too.
The Radio 4 comedy programme on philosophy alst déth logic, the skill of

thinking. These are the basis of any rational irlial change model of health education.
They are also essential for any discussion abalthissues in a democracy.

‘Anne Sinners Parties’ improve mental and sexual he  alth

When Aids was at the top of the agenda in the 1,98@se were comedy shows aimed at
students about sexual health. These focused iropdtte practical skill of putting on a
condom. A modern variation on this could be to haoekAnn Summerparties. These
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would be aimed at women who go to them. So asonbitdak copyright perhaps they
could be called Anne Sinners Parties. They cow# kt issues to do with both sex and
relationships. In a sense they would also echatyé&V programmes such dginny and
Susannah Undress Wife Swaps, 25

Relationships are linked directly to NHS targetsdexual health and domestic violence.
However, they also have an impact on other targets. in five UK marriages will end

in divorce, well above the European Union average: Cohabiting relationships are
four times as likely to breakdown even when theeeschildren involvedzs The divorced
are more vulnerable to physical and mental illibas married peopl® Indeed divorce
increases the risk of death in every age groupnvwheomparison is made between
divorced and married adulisCompared to the general population, divorced and
widowed men are nearly twice as likely to congudtit doctors for mental disordess.
Divorced/widowed women are one and a half timel&kaly. 32

Women and children are more at risk of poverty timem after divorce and, on average,
suffer from substantially reduced incomes.

As long ago as 2000, family breakdown was estimtadembst the UK £25 billion per
annum.The direct cost of family breakdown was around Billlon per annumTo put

this in context it is the equivalent of about aeaof what the Government spends on
the NHS or a third of its spending on educatiomvds also suggested that another £10
billion maybe generated in indirect costs. The bgjglirect costs were on social benefits
and welfare (£9,534 million) and health (almos&OD, million).34

There may be no simple answer to the issue ofoakttips breaking up. Reducing
poverty is probably a factor. The last few decddrg also seen a change in people’s
expectations about relationships from defined rofemale dominance to equal
partnerships. However, society has not had a chggic® work thorough what this
means in practice. So a health education apprdathaoks at relationship skills as well
as information and attitudes/feelings may alsodpfhl. However, there is no evidence
to suggests that people will queue up to join ‘Hovsave your failing relationship’
classes. One alternative, for a particular subgrdupe social marketing backed it up,
could be comedy e.g. Anne Sinners Parties.

The parties could initially use trained workerst bould be developed to use peer

educators as well. The party workers could haver@sting items to

e Demonstrate theories about relationships

e Spark discussion

e Teach new skills e.g. communication, assertiveaedsself-esteem

e Take home as reminders of the learning

Depending on the group these could include thevotig

e Empathy PenisAn empathy belly lets a man know what it feeke lto be pregnant.
This penis would help a woman understand whatikésto be male. In reality the
party worker would use it as a prop to spark disicusabout men’s conditioning and
the skills needed to deal with it

e ‘They may look lovely, but they’re damn hard woB&by simulators are often used
in schools to teach adolescents about babies.thHeneomen would invent a
simulator. This would show what it's like to have@artner and the skills needed to
make a relationship work. A party worker would ptag role of the simulator, going
on the information given to her by the women
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ﬂ/e Secrets to a Great Relationship: \

Find a man who cooks and cleans and has a job

Find a man who makes you laugh

Find a man who is dependable, respectful and nev  er lies
Find a man who you love to have sex with

. Make sure that these four men never meet 35

N
Laughter is the shortest distance between two lpeapcording to comic Victor

Borgess Comedy may be a way of opening up taboo subfctidcussion and forging a
bond between people

P wbd PR
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Perhaps the Anne Sinners Parties could also inctudsc e.qg.
Is That What You Really Wan({Zbby Roderick)

Show Some Emotidqdoan Armatrading)

Honesty(Billy Joel)

It Wasn’t Me Who Hurt Yo(Heather Bishop)

Love Me For What | AriThe Carpenters)

Be Kind To My MistakeKate Bush)

Making sure that comedy leads to health improvement

‘If comedy is an escape from anything, itisan esc  ape from
illusions. The comic... reminds us of True Reality, a nd in that

moment of recognition, we laugh... Good comedy helps people
know they’re not alone.’

US comic Bill Hick puts forwards his view on hownealy should be used. More often
however it is merely a safety valve. It allows dedp harmlessly let off steam or take
their minds off the reality of the world. Therensthing wrong with that. However, unless
it is well thought out, comedy for health purposesld easily fail to give people new
perspectives or skillsz

Comedy might be a powerful health tool if it is @dnat the right target in the right way.
However, much humour does not deal with insightvaith stereotypes. It is unlikely to
affect a change in health behaviour. For this nreade use of humour in health is a team
effort. Health workers need to work with researsheomics and the target audience. The
process is described in more detail below.

Talk with the target audience to be clear what thei  r beliefs around different

health issues are and what health response is neede d

e The response could focus on information, valueskdls. (Alternatively it might not
be a health education problem and issues likepgmansr staff attitudes may need to
be tackled.)
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Clarify what kind of humour is in broad terms likel y to lead to the
response wanted

e Assuming humour is an appropriate campaign appraicat sort of humour from
what kind of person would the target group resporid

e Where will they see or hear it? What do they realisten to, if anything? Where do
they go?

e All of this will vary not just with social classegder and race but also age. Children
find different things funny depending on what stafieevelopment they have
reached

Work with professional comedians and/or writers to come up with the

humour

e A good place to start to find out about comedy as@al tool is
http://thecomedyschool.coniThe Comedy School can offer institutions botlffsta
training and tailored comedy performances. Altewady contact a local comedy club
or council arts team. The Arts Council might alsodble to help. To find the local
regional office go to www.artscouncil.org.uk/regsdindex.php

e Often the comic’s approach will be to do with ovatisig or understating real life to
show paradoxes etc. Health workers need to wotk e comedian to pick up on
these absurdities. This is so they can preparé tghidines to use with people after
the show. If the health workers are not very goioithia, consider employing other
people to do this. Local people, such as healthers, might be good in this role

Check that the comedy is focused on challenging beh aviour and not

reinforcing stereotypes

e Unless of course this is useful. The Cycle of Gjeamodel emphasises that
individuals and groups may need to be encourageubiotain healthy behaviour at
times

Talk to the target group again to pre-test the come  dy
e If other people other than the target group idyite see it, they also need to be
tested, so any negative reaction can be planned for

“Let me show you how much ash a 20-a-day smoker ma  kes.

Of course, they're not all cremated - some are buried".

Match the humour as precisely as possible to thgetagroup. This John Cleese TV
campaign was based on social market researeh. )

Fascinating AIDA 39
The AIDA model from advertising is a good one fdreslth comedy team to think
through
e Attention should initially be grabbed by the comedy, as both fun and different
e Interest is maintained by the humour and being able toedtathe routine’s content
e Thedesireto change could be brought about by

o confronting people with their own behaviour

o creating a fun atmosphere where they feel safe etithr people

o getting them to laugh and release the physicaldans their bodies

o giving them new information on health behaviour
e Action should be encouraged by follow up workers and amithaterials
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Just kidding — comedy and health for children 40

From 18 months to 3 years children begin to enjoy s  lapstick

They find fallibility reassuring. Parents can starbuild honest and trusting relationships
if they allow their children to laugh at them inggbhumour.

“...children can only really understand jokes from th e age of eight
onwards; which is when they can see other points of view and the
effect jokes will provoke. Understanding jokes is a bout

considering how other people feel”.

Cliff Arnall, psychologist quoting Piaget.

Between 4 and 7, children find toilet humour funny and may push taboos

on issues adults find difficult

Perhaps how parents, schools and society in gers@bnd to this has a big effect on
health. For example, if people have hang-ups abaody functions this may make sexual
health education more difficult. If certain thinge taboo it may also affect mental
health. Especially if it means that there is no aiy@ung person in future can now trust
to talk to. Comedy could be used to explore thests ®f issues with both children and
adults.

Research also suggests that a sense of humouypastant to building resilience in a
child. Steven and Sybil Wolin carried out reseanfongst adults who had extremely
deprived childhoods. The ones who did best wersethreho had a healthy emotional
resilience. Humour was vital to this. Mental hea#mpaigns can perhaps help develop
this skill.

Bottom up comedy

Comedy is not just a top-down public health tobtan also be used within target groups
to get them to look at issues and develop newssiiltd confidence. An example of this is
the work of Rudi Lickwood. He is an award winningnaic and taught comedy in Brixton
Jail. His project there was made into a BBC 3 paogne'Banged Up Stand Upi2

Another community based approach is laughter ybgaghter has health benefits in its
own rights. For example, laughing is good for blpoedssure, as well as the
cardiovascular, respiratory and immune systenadsdt just makes people feel well. An
Indian physician Dr Madan Kataria started off, wisatow an international laughter
network, in 199%3 There are now more than 1,800 free laughter groupxlia and
throughout the world. People learn how to laughuouitt the need of comedy. However
they still get the physical benefits of a good p&lugh. For more information go to
http://www.laughteryoga.org/

Ricky Gervais: ‘Humour comes from a good or bad pla  ce.’ 4
Care needs to be taken with humour:

e Relationships where husbands use humour to aveiddhcerns of their partners are
more likely to break ups
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e Within schools and other organisations laughterlige issue. Bullying is often
synonymous with ‘laughing at’ and teasing

e There is also the issue of racist and similar jokes

e What one group finds funny, another may find disigigs If a humorous health
campaign is seen by the ‘wrong’ people there mag P& backlash

e How acceptable is it from one background to useembnas a health education tool
with people of a different background. Could itd®en as condescending?

When and where can | start?

Comedy can be performed at the same kind of eVisted in the music chapter.
However as comics need less equipment than manigiams they may be able to
perform in more places.

Red Nose Day may be a good time to get media atterifry www.rednoseday.com

Alternatively there is April Fools Day and any Ibcamedy festival weeks. Comedy on
particular topics could tie in with the various liealays or weeks.

Laughter tracks. Comedy, unlike music, may lose its power if régbavith the same
audience. However, not all comedy relies on suepriink of all the people who quote
whole sketches from Monty Python ad nauseam. lithexgfore be worth recording a
health comic’s routine on to CD to give out afterevent or at a later datey
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How much will it cost?

misers take note — a study carried out by Uni versi®

Kent and Liverpool revealed that laughter makes us more likely to
give generosity to strangers. Participants in the s tudy were more
likely to part with their money after being shown f unny video clips
than those who were shown more serious films.’ 46

S~ M/

Though the NHS does not generally fund raise,itiai@mation maybe useful for health
charities planning events or campaigns.

It might be possible to reduce some of the costshaying routines on the same
hypothetical wiki site as mentioned in the musiapter. This might cut down on the
need to write a script. Somebody would just be eddd perform it. If any staff have a
talent for stand up, they could brush up theirlskt ‘It's A Funny Business’. Go to
http://www.itsafunnybusiness.com/standup.lfirhey have special rates for corporate
clients. They also claim stand up skills are gomddarning how to hold an audience’s
attention and team work.) Alternatively try the Gaay Trust who specialise in working

with health services. Their website is
http://www.liverpoolcomedyfestival.co.uk/comedvitiisinnyBusiness/Standupcourses.htm

Read jokes in work time

To find out more about comedy try

e The Naked Jape: Uncovering the Hidden World of dbkelimmy Carr and Lucy
Greeves (It has an excellent introduction to tle®tl behind comedy, though it may
offend some peopley

e Step by Step to stand-up come@yeg Deans

e Zen and the art of stand-up comedgy Sankeys

e Humor: International Journal of Humor Researeh
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Leicester Comedy Festival as a case study

“Their brilliant programme, of comedy with a social conscience, makes me
intensely proud of being a Leicester MP. The work they do, delivering
comedy based work with a very serious purpose, has now become a
mainstream part of public health in Leicester”.

Patricia Hewitt, MP

Leicester Comedy Festival started in1994. It has always had a community
education programme. These are attended by thousands of people.

Hurt Until It Laughs was the original health and comedy stand-up show
that came from the Festival. This is still being performed by John Ryan
across the UK. It goes to working men clubs, workplaces, conferences,
festivals and comedy clubs. Later projects included the Laughing Fit
project and tour funded by Arts & Business, The Odds film and on the on-
going Ditch the Chips project which now extends to Northamptonshire.

In 2007 the community programme was rebranded as Make Me Happy. A
range of agencies are involved in this, including North West Leicester
Mental Health Action Group and Braunstone Community Association. This
latter group received £48,500 from Arts Council England for school and
community projects.

Bring Me Sunshine is a project within Make Me Happy that uses comedy
to look at personal, social and health education issues in schools and
colleges. It has covered topics such as healthy eating, exercise, drinking,
smoking and racism.

For further information go to www.makemehappy-online.co.uk or
www.comedy-festival.co.uk/community/index.php?nav_id=8&level=1 The
Liverpool Comedy Trust are also doing a lot of work around comedy and
have an annual conference. For details go to
www.liverpoolcomedyfestival.co.uk/comedytrust/AboutUs.htm
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Using football to tackle health
Inequalities
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‘| had rather regenerate England
with the football elevens than with
average members of Parliament’

Edward Bowen, 1884 .
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Using football to tackle health inequalities

Six ways football can promote health

Football is everywhere you look in modern Britaon,the TV, on the radio, in magazines
and newspapers. Within the sample population ird8dand almost a quarter of all the
people in the largest subgroups expressed an shi@revatching or playing the sport. (I
assume that the figures were much higher in memwwanen particularly in the older
generation.)

Unlike most of the other forms of popular cultunghis paper, football is simply a topic
to link in with. It is not a medium through whict tommunication. (Compare this with
music. It can be used to engage people as a fopiexample, articles on health issues of
various stars. However, it can also be used aslad@ive out health messages, e.g.
songs on particular issues.)Despite this limitafmotball can be used as a health tool in
six ways:

1) Playing football as exercise

Playing football has now become popular with gihel women as well as males

2) Playing football as a way to build team spirit and other values

In the late nineteenth century the influence of dMuar Christianity and the moral value
of sport took hold in the public schools. Christincialists later exported this to the
slums as a community development tool. They saw fomtball as a team game could be
used to promote certain values, such as team avork

@groups of the population are described as thi S (hard“

reach). What do we actually mean? One such classic alleged
group is young men and another alleged group is mid dle-aged
men who think they are healthy. In Torbay we have d  ecided to
go to where those people go. On 15 March Torquay Un ited are
playing Scunthorpe United in a Division Three footb all match.
There will be approaching 3,000 people at the match ~ — mainly
men. We have decided to hold a healthy lifestyle ev  ent with the
wonderful support of the Football club...

So this is not a “difficult to reach group” — they are easy to
reach — the NHS seems to find it difficult to reach them — so the
mission statement here is “GO TO WHERE

PEOPLE GO™

From ‘Ten Great Myths of Patient & Public Involvemtidoy Trevor Gay The media can
also tie in with this kind of approach. Century Raith Tyne & Wear offer to run their
radio talk shows with stars of the past in commumé@nues. The station charge for this.
The venue gets increased bar receipts. The hegihgy gets access to a group of men
that they may not reach any other way.

3) Football as a way to build communities

The work of Robert Putnam also suggests that dnbdocal leagues of any sport may
help maintain a local sense of communifihis in itself is good for health according to
by Richard G Wilkinson inUnhealthy societies: the afflictions of inequalidy
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4) Football as a venue to reach people

Football stadiums are good places for advertisesreinted at certain target groups.
However, the bigger clubs are now so expensivettigagroups most in need of health
information may not be able to go. It may be wahiihking about working with local
weekend leagues to reach certain target groups

5) Football as a way of linking health to people’s own interests

Sections five and six explore how football can beduas a topic to engage people in
health. This has two aspects to it. One can beidescas superficial and the other,
explored more in section six, as more intrinsith® game. Neither is any better than the
other. A ‘superficial’ approach is where football is usedsugar the pill'. This is

a variation on the commercial world using football® promote their products or
religion selling figurines of Jesus playing ice keg to encourage Christianity.
(www.catholicshopper.com/products/inspirational_rspstatues.htmlz For

example, a member of a local professional footiealin is invited to a health fair. The
hope is that people will come to see him and thawy fr the rest of the event. In terms
of AIDA, football is the ‘A’ the initial way taattract attention. The rest of the

event has to keep the clienisterest, create alesreto change and the ability for
action. In terms of health education, in Sunderland thiSNvorked with the football
club to produce a set of cards of current playEnese had health information on the
back about drugs etc

‘Playing for Success is a national education initia tive that is a result
of a unique partnership between the Premier League and the
Department for Education and Skills. The scheme, wh  ich focuses
upon addressing the needs of under-achieving young people, mainly
in years six to nine, places a strong emphasis on i mproving pupils'
attitudes and motivation to learn.  Pupils attend Study Support

Centres after school, which in many cases are based at Barclays
Premiership grounds. ’

The Premier League has a range of community invgatincluding Kick It Out!
(Racism), and Football Aid (anti-diabetes and otpsgorities.) o

6) Bringing out health related issues within football

As discussed in section two, football is not mgralkutral. The professional game has

certain topics, values and contradictions embeddtsn it. 1t might therefore be used

to engage people in a debate about a range ohlrealters. These topics and values

might include

e Issues round lifestyle that tie in with player dad behaviour, such as alcohol and
drug use, stress, violence, gender roles and class

e Issues round health education skills that ofteivddrom the role of the manager
such as how to make decisions, how to deal witlnige communication and
promoting self-esteem

e Issues round the wider determinants of health. p@sninclude helping others,
poverty, racism, the role of government and theimelthese are a reflection of the
world the clubs operate in

One way of using these links would be a magazkegHiit’ . This is produced by Dr

Foster on behalf of the Department of Health. dimed at men aged 18-35 and in part

contains health interviews with famous footballess.
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Want Carcer Success? Then Watch More Football Mark Bums Want Career Success? Them Watch More Football Mark Burns

Stress and your thinking 5

“T'he End Of The World®. This was the Sun's
headline when England failed to qualify for the
1974 World Cup Finals. (It must have ended again
in '78 and '94 as well in that case.) It's very easy
when you're upset to lose a sense of perspective.
Perhaps Roy Hodgson is more realistic though.

“The only crises I can remember were Suez and
the Bay of Pigs, when I thought my life might
end because of nuclear war.”

Roy Hodgson, when manager of relegation

threatened Blackburn Rovers

Look at your working life in this light. Are you
more like the Sun headline writer or Hodgson?

AffnARQNOOOAONnDN’

The approach used in ‘Fit’ can be used with oldemnioo. Above is sample page from
‘Want Career Success? Then Watch More Footballyapublished book on work and
health.11 3

For something more interactive, try a board ganterd& are a number of discussion
based board games around issues like sex or masguln the next few pages are some
sample questions from one that uses football a=ittral theme. (To see a more fully
worked up version contact me on mail@sexanddrugeakdndhealth.cojn

In all three of these examples it is possible tklat all aspects of the three legged stool
model i.e. information, attitudes/feelings andIskiln terms of the AIDA model football
is again used to try tattract attention. However it is also used to try to mamta
interest, create alesireto change and enakédetion.

So for example, in the unpublished book mentioratie, examples from football are
mixed with theories and information about healthisTis intended to create a desire for
change. Addresses are given for people if they hegmlto act on this. With the board
game expanded on below, it could be played undesubpervision of youth workers.
They could then further help change take place.

All the hypothetical examples of course would needial market research to test out
their feasibility.

Sample questions for a football board game
Below are sample questions from a possible dissodsased football board game.
Specific health topic issues
1. Alcohol
Is alcohol is to blame for most football hooligani

a) Yes
b) No
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2. Drugs
Players shouldn't be tested for drugs like cannaligch don't improve their
performance.
a) Agree
b) Disagree

3. Junk food
Gary Lineker shouldn’t advertise crisps. They mkikks unhealthy.
a) Agree
b) Disgree

4. Mental health and Stress

Top players and managers are paid so much monghioelld be able to cope with

the stress of fans abusing them etc.
a) Agree
b) Disagree

5. Use of NHS
Is it OK to get a doctor’s note so that you canclwain important match?
a) Yes
b) No

6. Violence
Having a good fight at a match would be exciting.
a) Agree
b) Disagree

Life skills

7. Decision-making (Ethics)
Should you care if your team bribes opponents g &s they get away with it?
a) Yes
b) No

8. Decision-making (Priorities)
What would you think of a fan who gave away a lgvget of their huge Lottery
win to buy their club new players?
a) Idiot
b) Good way to spend the money

“All that | know most surely about morality and ob ligations, |
owe to football”

Albert Camus and other great thinkers’ quotes Hasen used by Philosophy Football,
Sporting Outfitters of Intellectual Distinction, dashirts and other items. They illustrate

the link between soccer and society. (To see tlodevgroduct range go to
www.philosophyfootball.com
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9. Feelings
Eric Cantona Kung fu kicked a fan. The United lejattacked a rival supporter
because
a) He couldn’t control his feelings
b) The fan deserved it

10. People skills
The team you managing are losing at half-time. Do y
a) Shout at them
b) Discuss tactics and ideas to raise their spirits

11. Self-esteem
Research has shown that people's self-esteem gpeden their national team
do well People should feel good about themselves, not abgrgup of 11 other
people chasing a ball.
a) Agree
b) Disagree

Wider determinants of health

12. Community: Helping others
Researchers set up an ‘accident’ and watched vepgdemed. Fans helped the
victim if he was wearing their colours. They didif'bhe was in the colours of a
bitter rivalzs Would you help someone from your biggest rivals?
a) Yes
b) No

Football is more and more
becoming a game that appeals
to all sexes and nationalities.
This makes it useful for health
education purposes. (b)
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13. Gender
Trevor Francis fined QPR midfielder Martin Allenrfmissing a match so that he
could be at the birth of his son. Should a playepbnished for putting family
before club?
a) Yes
b) No

14. Racism
Is there still too much racism in football?
a) Yes
b) No

15. Media
"THE END OF THE WORLD!" How many people think traster England do
badly in the World Cup. The press sensationalisébfl. The only real tragedies
were at Heysel and Hillsborough, where people dedyou agree that the media
get things out of proportion?
a) | agree
b) I disagree

16. Poverty
TV spent millions of pounds on World Cup footbal2006. Think of all the
starving people it could have feltlis a scandalous waste.
a) | agree
b) I disagree

17.Role of Government
The Government should spend money to ensure thelubs go out of business.
a) Agree
b) Disagree

Football is the main sport in the UK. However, @igmpics come to the UK in 2012.
Many of the approaches mentioned could also betedap this theme in future.

FA use popular culture to help England

Interestingly the Football Association sees the value of popular culture to
ensure that a person is fit and well. The FA and sports psychologists drew up a
list of 400 songs, films, books and video games before England played in the
2002 World Cup. The 400 were divided up into six sections:

Get fired up

Chill out

Have a laugh

Escapism

Football focus

Get Patriotic

These were ‘designed to ensure optimum performance on the pitch and full
relaxation off it’. 14
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Using computer games to tackle
health inequalities
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‘...the best educational games
teach students ... to understand a
set of processes rather than a set
of facts. As more students, young
people and old, learn to ask why
the world works the way it does,
we’ll build a more engaged and
successful population.’

Dr. lan Bogost, academic in computer game
research .
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Using computer games to tackle health
inequalities

Computer games: Toys or educational tools?
James Paul Gee in his bodkhat Video Games have to Teach us about Learnidg an
Literacy’ makes a strong general case for the educationafiteeof games.He ‘argues
that thirty-six important learning principles aneilbinto good video games, principles
that are strongly supported by current researchuoman learning in cognitive science
such as:

e How one forms an identify...

« How one chooses between different ways of solvipgoblem...

« How one transfers abilities learnt while doing ¢ask to doing another:..

‘The future of entertainmentis ga mes’

Roger Bennett, director general of the games titaatty, Elspas

Computer games aren’t just for kids

Computer games are not just for the young. Twalthaf gamers are over 18he
average age of people who played computer gantee iDSA in 2004 was 29. Over 40
percent of them were female. The mass market acelifomn games aimed at men is 21 to
35. The average age is also going up, as genesdiimught up on computer games
continue to play them as they get older. (The gatimeg play however will not stay the
same as they mature, any more than they wouldstiteading Enid Blyton at 60.) A
Screen Digest study also shows that spending organew much faster in the UK than
on other forms of entertainment such as music on@soBetween 1997 and 2003 games
spending increased by 100%, compared with a 30&4mifilm spending and a 4.5%
drop in music sales.

Computer games aren’t just for kids but...

UK public health workers therefore need to be awedithe potential of computer games
in the future to reach a wide swathe of the popiatHowever at the present time games
are still mainly played by specific groups of peogtor example in Sunderland, only one
of the subgroups that make up 50% of the populdisted computer games as a major
interest.s This was young families with limited incomes livilmgcheap terraced housing.
Another much a smaller subgroup of childless capled singles renting in city centres
from private or public landlords also listed thef®ee appendices for more details.) Both
groups have specific health problems and perhaplsl @@ targeted via games. Young
people at school and the training public healthkes are other audiences this chapter
will cover.

However, first there is the issue of ‘platform’, @ther games be produced for specific
consoles such as Xbox and PlayStation and if satwlii is probably easier to produce
games that can be downloaded straight on to tharfd(blayed there. In terms of the two
groups mentioned, around a quarter of their pojauriathad access to the internet.
Broadband access is low but this is expected o ris
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The figures quoted from America suggest that agreege of people who play computer
games as children will continue to play them ay tiet older. So, what is the interest in
games amongst UK youngsters? One piece of resgarot that 82% of 11-16 old

pupils in the sample played games outside lessdeast once a fortnight. Boys were
more likely to play them than girts62% of 11-16 olds would also like to use computer
games as learning aids in scheol.

Some research claims that a serious game can kedgnss engaged to 2 to 4 hours
compared to 15 minutes with a traditional lesséiewever, other educationalists would
still say that more research is needed to contrenbenefits of computer games in
schools and colleges.

. N

... a study from the NTL Institute for Applied Behav  ioral Sciences
in Alexandra, Virginia found that the learning rete  ntion rates go up
to 75 to 80 percent when catering to the learning s  tyle of gamers,
compared to the 5 percent learning retention rate o f lecture-based

John Beck and Mitchell Wade in ‘Got Game: How Tlaen@r Generation Is Reshaping
Business Forever’ say gaming has created a newliegrstyle. This downplays formal

instruction and instead emphasises trial and erfearning from peers and ‘just in time’
learning 12

However, there is a potential problem if health keos produce games for youngsters to
download to play on PCs. Once they have left schioohgsters face the problem of the
‘digital divide’. Put simply the neediest groups/adess access to the internet. The
Mosaic figures show that only 1-2% of most groupSunderland have broadbamel.

Computer games as public health training tools

A whole part of the games industry has grown upadeed to serious games. They are
often for commercial or military training purposéwever, they also include games on
health, third world development and other issuesdhools, medical staff etc. To check
out what they have to offer in more detail go towvseriousgamessource.coan/try
http://www.socialimpactgames.com/modules.php

What makes a good health education game?
(For what makes a good game full stop #yTheory of Fun for Game Designy Raph
Koster.)14

Ideally games need to tie in with AIDA. That is yhaeed taattract players and keep
theminterested They also need to createl@sirein them for change and enable them to
put this intoaction. In terms of content they need to focus on givirigrmation,

exploring and challenging attitudes and teaching slells. In practice games can
probably not do all this. However, they may be & package that could. They may be
useful in attracting people to the rest of the paek e.g. a site saying where to get help.

They may also be useful for promoting a positietevant image of the organisation that
has produced them. In other words, generally firifilone of the main functions
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of Primary Care Trusts, of ‘engaging with the logapulation to improve health’.

In serious games, the intention is education rattar entertainment. (The term
edutainment is often used, but in the serious gametext usually means games with
cartoon characters aimed at young childrerdJthough the word ‘serious’ is used, there
is debate about the role of fun in them. The anhliddlen Agenda competition for
serious games aimed at 12-15 year olds emphasisegfieed 70% of the marks are for
entertainment value and only 30% for educatioihis is based on the idea that if games
are too worthy, young people simply will not stigkh them. Others would downplay

this and say that sometimes it is enough to ggplpammersed in the world of the
gamezr Both views may be right depending on the targetigr&erious games used as a
training tool with staff may get away with beingdefun, than those aimed at disengaged
youngsters. Good initial research and pre-testilagipg is important however to answer
this question in practice.

‘Constructivists believe that a person learns best w hen he or she
actively “constructs” ideas and relationships in th eir own minds
based on experiments that they do, rather than bein g told.’

Some educationalists are keen on games becausefteegn interactive rather than
passive way of learnings

How to use computer games to give out information

The three legged stool model of health educatiorbeaused with computer games. One
of the things needed to help someone change tealtthbehaviour is information. For an
example of an expensively produced commerciallyegyago to
www.commonsensemedia.org/game-reviews/Hungry-Rade®html| This describes a
nutrition game set on Mars. An example of a muakapler game produced by a public
health department for under a thousand pounds is at
www.justshowt.com/funstuff/stiattack/default.htrithis is a simple chase game that
gives people information about sexually transmittéelctions (STIs). The first screen
shows the couple being chased by a sexually trateshinfection. The second screen
gives information about the infection if they asghtis

If budgets are limited it may not be possible tuena game that immerses the player in a
new way of learning. However it may still make seis focus on producing something
cheaply on the internet that fills a particularh@@nd meets a particular need. On the
Showt-ed website, as well as tB&ls Attaclgame there is a quiz that tests young people
knowledge of sexual health matters. The problerh tis format is that the number of
questions that can be asked is limited and thezgfonay not get many return visits.

Although not strictly a game the BBC website in@sdn interactive test on alcohol. Go
to http://www.bbc.co.uk/science/hottopics/alcohaifge.shtml The BBC is keen for
other organisations to make use of their webdits.worthwhile keeping an eye on their
interactive section on the human body at
http://www.bbc.co.uk/science/humanbody/body/indateractivebody.shtml
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How to use computer games to change attitudes and v  alues

e N

I'm less interested in the future of pedagogy and corporate
training ...and more interested in the expressive pow er of
video games, their ability to make people ask diffi cult
questions, to change their views, to inspire and im pel them to

\rmake the world a better place.’ /_/

Dr.lan Bogost, academic game researcher

Another leg of the three legged stool model of theatlucation is attitudes and values.
SimHealthwas a commercially produced policy simulation gamk.was produced to

tie in with the 1994 debate over what kind of Heatire system the United States should
have. The players begin by clarify their values,eample balancing liberty against
quality and community against efficiency. They tlve@ate new policies and change
existing ones. More info at www.mcli.dist. maricogdu/proj/sw/games/simhealth.html

Not everybody has the budget to produce somethlurigvgsh. This does not mean that
public health workers cannot produce something vantle. When Sunderland Teaching
Primary Care Trust produced tB&ow-edvebsite their budget did not stretch to a
SimHealthsimulation. As a member of the team involved is groject | know we did
think about how to change attitudes and values kiewé&Ve considered adding some
questions to a simple knowledge quiz already orsitee(This is presented like a board
game to be user-friendly; www.justshowt.com/funghdardgame/boardgame.hjmi
Although the new questions still had right or wrargswers they might get young people
to question their attitudes. (Particularly if a wer or peer educator followed this up.
Although there is always a danger of being heandbd about this and taking the fun
out of the game.)

The questions were taken from books on differetitudies and beliefs around sex in
different parts of the world and at different timasistory. Below are some hypothetical
examples to give a flavour of what another orgaimsamight want to produce.

e It's 1660. You are a 25 year-old English woman andaven’t had sex. Are you
normal? 22
Yes. Women tended to get married and have selatdraage at this time.
Most of us sometimes wonder if we are normal. Aedent times and places, this has
meant different things. Perhaps, a better quesiam | happy or am | hurting
myself or other people? (This statement would appfar each answer.)

e You are a Choroti man from South America. When younake love, you spit in
your partner’s face. Are you normal?23
No, it's the woman who does this.
Most of us sometimes wonder if we are normal. Aedent times and places, this has
meant different things. Perhaps, a better quesiam | happy or am | hurting
myself or other people?
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e You are a man of the Toda tribe in India. Your wifehas married several other
men. She has sex openly with others as walbu are OK with this. Are you
normal? 24
Yes, you would be considered a bad person if yed to stop her.

Most of us sometimes wonder if we are normal. #emint times and places, this has
meant different things. Perhaps, a better quessam | happy or am | hurting
myself or other people

e You are an unmarried young man of the Keraki tribein the Pacific. You have
gay sex. To stop having a baby you eat limes. Arey normal? 2s
Yes. All young men of the Keraki had gay sex tivey got married.
Most of us sometimes wonder if we are normal. Aedent times and places, this has
meant different things. Perhaps, a better quesiam | happy or am | hurting
myself or other people?

How to use computer games to improve health skills

‘For every choice a consequence’

This was the advertising slogan for a game calfebie’ on the XboxHowever, it also
illustrates well the mindset needed to live a Hwsalive. Interactivity allows games to
mimic life safely and perhaps be powerful educatitools.z26

The third leg of the three legged stool model d@ltieeducation is skills. Members of the
public need these to put health information intbosice.g. the thinking skills to make
health choices. However, computer games can alsséxkto help public workers
develop their own professional skills.

The www.gamesforhealth.osgte highlighted two games being developed onipubl
health themesr On the site, Russel Shilling, a US Naval Officezsdibed how the
American navy is using games to prepare for andigiréhe effects of pandemic flu.
They are interested because an outbreak wouldt @fffeenilitary in the same way as it
would the civilian population.

Also on the site Yasmin B. Kafai, a Visiting Assatei Professor at the Harvard Graduate
School of Education, discuss@¢hyville This is a virtual world in which an epidemic of
Whypocks breaks out. The child inhabitants of WhHguinust use science to learn how to
stop the epidemic.

For other games that may be of interest to puldalth workers go to
www.educationarcade.orgnd_www.simulearn.ngt his last site is on leadership)

One alternative to spending millions on develogagous games is to use off the shelf
‘entertainment’ games. Future Lab produced a reporising three commercially
available games in secondary schools. See
http://www.futurelab.org.uk/research/teachingwitimges.htmirhe games are all about
choiceszs The three wer&ims 2, Knights of Hon@ndRollerCoaster Tycoon.3he
Simsoffers possibilities for learning within a persomsdcial and health education
framework.29, 30, 31
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Similarly theNew Scientisteports how popular gamesreal TournamenandHalf-Life
have been adapted to treat common phobias. Thioobsa few hundred dollars

The other option might be for public health workergroduce simple games themselves.

One possibility is to borrow a popular game forfnain elsewhere. In Japan dating
games have been popular with both boys and giHsy Try to date beautiful partners and
keep a relationship going with them. How succegsfey are depends on how they
interact with potential partners.

Social marketing might show that something simiauld work here. If so it would be
possible to produce a simple dating game. Playetddiselect a partner and their
decisions would effect whether they got dumpedadr Decisions would be made on
simple questions about what to do in differentwmnstances. The questions could be
based on theories from relationship experts abood gommunication etc. Relationships
skills are important for both good mental and sékealth. In addition the skills might

be transferable to other settings e.g. child rgadealing with peer pressure etc. Such a
game could therefore tie in with several publicltregoals. However, Marc Prensky in
Digital Game-Based Learninggarns about making serious games too obvious. He
suggests that setting up a scenario, with questarsayers and answers from an expert
is rarely satisfactorys So some sophistication would need to be shownadywing a
relationship game.

Despite the reservation mentioned above, it mighpdssible to produce decision-
making games on issues such as the consequerte&mgfdrugs etc. To encourage
people to also play them in their own time, theyl@de built round another interest

such as becoming a famous pop or football starnTdsewell as all the fun stuff involved
in this lifestyle, there could also be informatimm decisions around smoking, diet, drugs,
sex etc. Who knows one day ‘Public Health: Judgémeay’ may have everyone queuing
in the arcadesa)
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It is also worthwhile keeping an eye on online werlike Second LifeThese are places
where people can create their own character apdaictt with other people. Currently as
of 2007Second Lifédas a population of around 2.5 million worldwidédowever, if
market research shows that it becomes popularpaitticular local target groups it may
be worth having an online health education preseBasinesses already offer advice and
services in this alternative universe, both to heacstomers and for in-house training.
For more information go to http://secondlife.consime@sseducation/

There is also others use of computer in health. i©®destraction. A number of games
have been devised to take children’s minds offrtbendition or medical procedures.
Visit the Make-A-Wish Foundation website to $en’s Games

Partnership working is essential

In Serious GameBavid Michael and Sande Chen say that neither geagners nor
educationalists can produce a good serious gartteegrown.s7 Kevin Corti from
PIXELearning also suggest that game designerseidteripartners than e-learning
companies, even though such companies have mocatsmluexperiences E-learning

has tended to develop as a way of putting passfeemation giving online. This is very
different from the interactive learning that a sag game can give. David Michael and
Sande Chen also suggest that IT departments sheuid/olved once a contract is agreed
to iron out any problemss

How much do computer games cost?

‘Not all games should have top of the line producti on values...
Games need to be compelling; they need to grab our
attention... ’

Gonzalo Frasca (researcher IT University of Copegdra)so One way of grabbing
attention is to make a game quick and topical. Bgidal did this with their Splat the MP
online game: http://www.panlogicgames.com/Game 2gxe=11

It is possible to produce a simple web based gamerfder a thousand pounds by using
a designer just out of collega.However, for more sophisticated approaches the
increased cost may call for regional or nationatrEaships. PIXELearning say that their
serious games projects range from £10,000 to £00@;Rlternatively it may also be
possible to get commercial sponsorship. This mayheays be simply money. When |
produced a mental health website qldp For It' around football the Cherry Red record
label donated backing tracks for nothimg.

Good practice in games design
Regardless of the cost of the game being produeed aire a number of issues that need
to be thought about at the planning stage.

Target audience
The target group needs to be thoroughly researdethey like computer games and if
so what sort?
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The below considerations are from the excellenkid@ame Design Completsy Patrick
O’Luanaighaa

2-4 year olds

e Children at this age cannot type or read. Theyusanthe arrow keys and find single
letters on the keyboard

e They can use the mouse to find very large hot spotcreen

e The game should be so simple it does not reallg imestructions

Use simple spoken phrases to tell them what td they seem stuck i.e. keep
making mistakes

e Congratulate them after each task

e Let your characters talk and also have funny noises

e Avoid anything frightening

e Use bright simple colours and simple shapes. Ddutter the screen
4-6 year olds
[ ]
[ ]
[

Most of the points above still apply with this ag®up
Some children may be able to recognise words budlhoan read
Most children can make better use of the mousét mistill a good idea for the game
to work with arrows keys as well

5-8 year olds

e Many children enjoy ‘bad guys’ as long as theyrasetoo scary

7-11 year olds

e By this age children tend to identify with childrsiightly older than themselves.

This is useful to know when designing charactets et

e Most children will be able to read to a certainegkt

e Generally, children need to be told how to plagtiuctions need to be clear. The
game needs to offer players a challenge withoutdotgio difficult

Teenagers

e Boys often prefer macho games

e Girls prefer more social activities to computer ggrbut can be tempted by games
like ‘The Sims’that involve relationships

Older people aged 55 and over
e Words may need to be in a bigger type face

Objectives

e How does the game relate to the AIDA and the tlegged stool models?

e What are the players’ key objectives? For exampli to have fun? (These
objectives may not be the same as the educatibjedtores of the game.)

e What is the goal of the game? For exampl&Tiis Attackt is to avoid being caught
by a bug

e What's the hook that gets the player initially preg?

e Why should the players care about progressing?

e How is the leap made between the game and real life

e How does the look and sound of the game suppoof #ile above?
Rules

e Are the rules easy to understand?
e Is their minimal written instruction? Ideally tharge should be self explanatory
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e Will the target group understand the way the ralesexplained? Are they literate
enough to want to try read any writing on the scfee

Playability

e Players need to feel that they have met a challandemastered it

e To keep their interest needs new challenges dfgrelt levels or ways of playing

o All the target group need to be able to play thexgaThis might mean the game has
different levels that are suitable for differendividuals.

e Games are multi-media. Music can be used as watages.

e Games can benefit from a strong story to make timeme interesting. (See section
musicals for ideas on plot and character.)

e The content although ultimately about health issu&gt benefit by being
superficially related to other popular topics sastfootball. (See chapter on football
for more ideas)

How can a game be spread?
Can you email or text it®)

Research and evaluation

e ltis vital to research the views of the targetugrdvefore designing the game. This
will show if a game is a good approach and howoatsd be focused

e Pre-testing the game before it is finally put authte public will pick up any last
minute problems

e Evaluate the game to see if the health objectiee® been met. (See chapter on
evaluation for more information)
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How do you evaluate a joke or a
song?
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Average age at death of
Included rock stars: 36.9 years

Average age at death of
Americans: 78.5 years

This data is from an American website trying to show how
rock is bad for both health and morality. It demonstrates
the problems of trying to evaluate lifestyle behaviour. 1
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How do you evaluate a joke or a song?

Evaluating the use of popular culture as a health education tool 2
The scientific approach to knowledge isto ook for flaws. Does the theory actually work?
In any new approach, such as using popular culture, it is important to set up systems to
test it out thoroughly. Does it deliver? Can it be improved? Evaluation is based on setting
aims and objectives at the beginning of a project. It is useful to have dataright at start so
any change can be measured. Ideally projects should use control groups but in practice
this may often not be possible. The evaluation needs to be planned at the beginning of a
project and not the end.

The approach outlined in this report depends heavily on social market research. Social
marketing focuses it aims and objectives on action. It wants to change behaviour to
improve health. The AIDA model used throughout the paper is also action focused.
However, popular culture can obviously also be used to meet other objectives such as
raising awareness.

Right from the start it is important to have a detailed image of the target audience. If
music is used as an example then the issues to consider are

Who is the target audience for a particular health topic, such as safer sex?

What are their general interests? How many are interested in music?

What kind of music would they respond to and how?

What kind of language do they understand? (So the lyrics are appropriate)

What kind of messages would affect their sexual behaviour?

What else would they need to respond to the messages? (E.g. accessto condoms)

Where can the target group be reached? (So that music CDs, for example, can be
distributed through the right channels.)
Thisisthe research stage. It help creates a set of assumptions about what might work.
These help to decide on the correct intervention and it is useful to evaluate later whether
or not the assumptions were useful or not. Social marketing then stresses the need to pre-
test a solution before proceeding with it fully. How do the target group respond to the
intended project? Does anything need to be changed? (A successful edutainment
approach such as Sesame Street evaluated and modified its approach even once it was
considered successful. The show could aways do better.)

A full evaluation may include the following:

Inputs

Wﬁat resources were put into the project? For example find out

e How many hoursdid the project take to develop? How was the work spread out? Can
this be streamlined?

e How much did it cost? Could it be done cheaper?

Process

Aswell as some of the more formal issues covered above in the social marketing

paragraph what human factors were in play? For example

e What was the official structure? What happened in reality? How were decisions
made? Were they decided by Government instruction, by senior management, by
workers on the ground or by the participants? How fair and effective was this
process? Could it be improved?
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L o i

s : R AT o :
Carnivals are popular in the UK. When evaluatingrthit is worth thinking about any
negative aspects to them. Did the volume cause poibution or damage performers
or listeners hearing? Indeed it is worth doingwak health impact assessment about

any possible problems at the planning stage. (Pfrotm www.bigfoto.comnie)

Lpare

Outputs

What happened as the result of the project?

In terms of alive performance

e How many people watched the show?

e What songs (or jokes) seemed to get what response? How could this be built on?

e How many successful contacts did the follow up workers make?

e How many people followed up any referrals?

In terms of other formats such as magazines or web pages

e How do they score on the various tests that can be carried out on written materials?
What can be improved?

e How many materials were given out or how many hits did the Site get on various
pages?

e How do people use the materials? For awebsite or magazine invite potential readers
to look at it. Ask them to record how long they stay on each page? If they are looking
for something specific, how easy isit to find?

e Commercial publishers often use competitions as away of getting aresponse from
their readers

Outcomes

e Has healthimproved as aresult of the project?

e Qutcomes are easer to measure if the intervention has a short-term outcome such as
someone going for screening or to a stop smoking adviser

e Intermsof some health outcomes the result may take decades to measure, e.g. adrop
in deaths from cancers. (Thisis sometimes described as impact assessment.) Even
then any change may be the result of many things
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- Excuse me, how do | get to the London Palladium?
- Practice, practice, practice

This old Christmas cracker gag is probably true mD@xpect to get the format right
straight away with either music or comedy. They@oeerful but underused
approaches in public health and may need trial amdr to get them right. Reflective
practice and evaluation are key.

If the intervention appears not to have worked, this may either be because the concept
behind it iswrong or it has been carried out ineffectively. In some case of course, it may
be impossible with the skills or money available to carry it out effectively.

Evaluation a so needs to be used to compare the project with other possible approaches.
I's the same result possible from another approach for a cheaper cost?

As can be seen in the previous paragraphs both quantitative and qualitative approaches
have arole to play.

Finally, who benefits from the evaluation? For example, who gets paid for doing it and
who is expected to do it for nothing? Do professionals come into an area, do the

evaluation and then get out? Alternatively are local people skilled up to be employed to
do this and subsequent evaluations? Do the people who take part in it, see the findings?
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Where do we go from here?
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‘Give ‘em what they need to know

alongside what they want to know’

Dr. lan Banks

(Author of popular health books, such as the Haynes ‘motor
manuals on men’s health) :
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Where do we go from here?

What is needed to make a popular culture approachw  ork?

‘ We’'re all in show business nowada ys

Social marketing theory stresses learning from the competition. Modern business
practice in the food, drink and tobacco industries all use partners and ideas from outside
of their own professions to influence the public. Music, sport and celebrity are often key
parts of their campaigning mix.

If popular culture is to be used more systematidallimprove health inequalities then a
number of things need to be in place. In this sextion Sunderland is used as an
example of what might need to be done.

A partnership approach

The immediate future of the NHS looks like beingidiéd between the NHS
commissioning services from a range of organisatamm providing some of these
themselves. However as the NHS does not officediyploy many comedians or prima
donnas itself, even provider departments would bawibcontract or partner up with
‘creatives’. This could include theatre companif&sion writers etc.

If the NHS is to use popular culture there needseta genuine three way partnership.
This would be between health experts, creativesyel the target group. If one or more
of these partners are missing, it will not workeTtarget group are needed to ensure that
the approach is tailored to their needs. Howevmy tmay not have the technical skills to
write the romantic novel, design the computer gamiach young people to write

songs. Specialists are needed to do this. In sasesdhey might be found in-house.
Traditional health workers are needed to ensuretieaprojects are edutainment and not
just entertainment. They need to be clear of hogetahe market research evidence,
apply the theory and evaluate the project. In soases they may want a fourth partner
of social marketers or researchers to do some®f th

A wider partnership is also needed to share goadtioe nationally and internationally.
The first step could be one or more websites. Pasreacial market bodies in different
countries might like to help make this happen.

Within the UK it is still unclear how far providerganisations will compete or
collaborate with each other. This will have a beguan how a popular culture approach
could develop. It could be that one provider tt@sell a product to a number of
commissioners. It could be that commissioners acaosarea fund a particular project
jointly.

A new kind of public health practitioner

Who provides the creative input into the partngr8ilvho sings the songs or tells the
jokes? Who writes the books or the games? One apprsuggested above would be to
simply employ ‘creatives’ on a contract basis. Amvtapproach would be to create a
new public health professional with a mixture oélle education and creative skills.
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This would tie in with the priorities the Arts Gocil England identified for arts and
health development.

The health trainer jobs that are being
created for local people could tiein
with the popular culture approach.
With support they may bea

good sourceof talent. (a)

In the UK over 21% of the UK population over fiveays old play an instrument, with
57% of these being under 35 years. 15.5m more peeglld like to learn to play
musics It therefore might be possible to create a bandazl people who could both
perform musically and follow up with health infortiwan. 3 The work that Rudi
Lickwood did in prisons also shows how it mightgmessible to train up other health
trainers to do stand uplhey could then back this up with health informatiOpen
auditions for these posts might also make goodspwéth the local media.

Some of the other skills, such as fiction writingymeed a higher education. However
one of the aims of the local council in Sunderlantheir cultural strategy is to ‘... retain
graduates in creative sectors from Sunderland Wsityeand City of Sunderland

College’ s As well as or instead of using health trainers,NiS could work with the
Council, academics and art funders to create jobagpropriate graduates. This could
include top up training in health issues. Persodeglrtments would need to be involved
to sort out how to grade and support this new bodedaff.

Alternatively if the subcontracting approach isfpreed there would be a need for
organisations or individuals who could provide thient. This could be done at a local or
regional level. For example, agencies that coulg Benderland Teaching Primary Care
Trust know who to commission might include

e The council art department

e The local unit of Arts Council England ( www.artsiewil.org.uk)
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e The Sage music centre, which has a regional reminisic
(www.thesagegateshead.o)g/

e Generator, who promote and support popular musiexjMgenerator.org.uk/

e The Forge for work in schools (www.intheforge.cpm/

Individual professionals, educational organisatiand volunteers may also have a role to

play. The magazinart Professional may be a good place to advertise
(Www.artsprofessional.co.uk

As well as recruiting people for particular pieoésvork it might also be possible to
recruit musician or writers in residence for agsatod of time.

Funding popular culture health work

“People are dying now. Give us the money now. Give me the
money now!”

Bob Geldoff making his point about the public health crisisin Ethiopia during Live Aid.
He put his views across even stronger a little later. e

Other than swearing on live television there anade range of ways of raising money

Pool local state money

e A partnership of the NHS and the local council doopbol money from health and
arts budgets. They might also be able to accestsftor specific audiences such as
young people. Economic regeneration teams maybasnterested because of the
positive benefits of culture to an area. (Gateshie=mdg the classic example.)

e Other agencies may also be interested if the idseieg tackled are topics that
underpin their own work, such as self-esteem

Get sponsorship

e Commercial sponsors may also be interested. Fonghea Orange, Northumberland
Water and a number of media companies sponsore2Df& Evolution music festival
in Tyne and Weas.Of course the sponsor will at the very least whatrtname on
the event or resource. This may not be appropifilte purpose is to promote the
NHS or the interested sponsor is Benson and He&gesetimes sponsors will offer
staff time rather than money

e It is worth thinking hard about who to approaclaaponsor. Though entertainment
companies may be obvious choices, there may be ltitkes who would gain from
an association with either popular culture or th¢SNHealthcare union, Unison, for
example sponsored a Billy Bragg anti-racism tou20069

Get charity money

e Grant giving bodies for the arts, health and spetairget audiences or conditions
may be interested

e \oluntary sector agencies can apply for money utiteDepartment of Health’s
Section 64 General Scheme GranfThey may also want to work with the
Association of Fundraising Consultants. (www.afg.ak/)
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Sell to other agencies or the public

e There may also be possibilities to sell on projéctsther agencies in the new world
of commissioning. Performers can perform live angveh (Though they may be able

to do this without any benefit to the original ongaation depending on how their
contracts are drawn up.)

e Similarly games, books and CDs can all be taildoesther areas. Charities such as

Oxfam with Bignoisemusic.com (at
http://sib1.0d2.com/common/Framework11.aspx?shi86062F and WarChild at
www.warchild.org.uk already raise income from online music downletdes.
Oxfam gets 10% on all salesWarchild made £450,000 on thielp: Day in the Life
LP alonew2 It also won the prestigious PR on a Shoestring d@rits innovatory
approachzs

e Why not establish a download site dedicated tolssff music? The market for self-

help audio books in the US alone was $476 million in 2001oadmng to
Marketdataws. A gap exists in the market for music. The sitaldalso be
educational. The NHS would need to find a partoeset this up. Perhaps an NHS

website could be could set up that linked to othasic websites. The NHS one could
have headings such as assertiveness etc with ist&igrhiderneath. If people brought
them they would in effect download them from otbiées, taking a percentage of the
profits. (Arrangements would need to be made alights issues for users outside of
the UK.) The partner could promote the site worttkvas this may not be a role for a
UK public body. Alternatively, tracks could be reded afresh by local musicians. If

instead of downloads CD are produced, try not ®@aigwel case to store them in.
These are very ecologically unfriendiy.

As many of the approaches discussed involve tise agencies from any sector might
benefit from joining the Association of Arts Funidexs
www.artsfundraisers.org/index.htm

The Directory of Social Change organisation aldersfa range of books and CDs on
finding funding. Try www.dsc.org.uk/acatalog/Fundiag.htmlor subscribe to their
services via www.trustfunding.org.uk

Other challenges

For popular culture to succeed nationally as amaguyh there needs to be a UK-wide
network of research and contacts. This could sfarvith a conference and a website
where people can share experiences of all aspktiie work. (An interesting model to
look at is Raise Your Banners. This was a weekdmblitical music in Sheffield in

1995, 1997, 1999 and 2001. Perhaps public heaéitisneomething similar. It could be a

mixture of events for both the public and profesaio 16

However in my view, the biggest challenge is tondeathe mindset in some state
organisations. There needs to be a change in eutiim simply telling people what to

do, to trying to engage with them. This may be a@lehge for some people. Even writing

in a non-academic way can be difficult or threatgrfor many staffiz Social marketing

also suggests focusing approaches and messadpestatdet group. These may threaten

the values of staff for which they are not intended
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A culture that was embedded in evidence basedipedacatall its work might be better
able to deal with these issues. There is needdonring in communication issues for all
public health staff and not just specialists.

All new approaches have a learning curve. A culalse needs to develop that tolerates
and learns to grow from ‘failure’ rather than pumigy it and avoiding risk.
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What a local authority could get from working with Public health

The Department of Culture, Media and Sport (DCMS) expects councils to
lead in the development of a local cultural strategy. The Sunderland strategy
is cited here. 18 There are many links to ideas in this document:

P2 “The partnership is committed to extending social and cultural
opportunities and to align the cultural strategy with the community
strategy objectives”
P8, ... there are strong links between culture and other areas such
as health and education’
P10, Eight of the ten local priorities have a health link including
Healthy city, Community safety, Life long learning, Social and cultural
opportunities, Young people, Environment and Economic growth.
P19, The strategic aims of the Council are to use culture to

o Create Sunderland as a distinct city in North east

o Improve life...

0 Make access to culture more equal and improve levels of

participation

25, “...there is evidence that taking part in cultural activities —
whatever they maybe — has a positive impact on the well-being of
individuals and whole communities”
p27, “We will increase participation in reading, libraries, dance,
theatre, music
P24, We will ‘support the promotion of street theatre activities
throughout the city centre
p21, We will “Secure sponsorship from the business community” and
“...develop and promote more festivals and events which celebrate
the distinctiveness and diverse cultures of Sunderland”
p24, “We also need a strong cultural sector that features the creative
industries, one of the biggest growth areas in the UK economy.”
P17 “ ...in order to sustain a vibrant and healthy cultural economy,
we need to ensure that there is a good balance of activities, facilities
and providers. This means that we will need to encourage a stronger
independent sector including small businesses to create jobs. We
need to try and retain graduates in creative sectors from Sunderland
University and the City of Sunderland College.”
P24, The Council needs to ‘support the independent sector, including
graduates, artists and small businesses, retain creative sector
graduates — offer support and grants to develop the independent
sector’
P16 ‘Working together across the City will bring synergy to the
development and delivery of cultural activities, and may facilitate
accessing resources, for example, external funding.’ It goes on to
mention the possibility of getting EU money
P24 talks about the need to develop a cultural quarter

P28 describes the need to ‘Develop a network of cultural
coordinators to work within area of the city’
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Conclusion: Can popular culture
help reduce health inequalities?
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‘We need to provide a friendly and

lovable face’

Fiona Adshead, Deputy Chief Medical Officer
(At UK Public Health Association Annual Forum 2006) 1
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Conclusion: Can social marketing and
popular culture reduce health inequalities?

Yes
Social marketing has a proven history in helpingetuce health inequalities.
Understanding the target group helps produce iatgiwns that work

Social marketers have also successfully used séthe @opular culture formats
described in this paper. Romantic fiction, forrexde, has been used in Mexico

Other formats such as celebrity health magazines &so evaluated well in the UK.
Community development type approaches such as mgrviath groups of young people
on music and health projects have also proved popul

This is the right time for the approach to take BI€Ts need to engage local people.
Commissioners and providers may be open to fresdsich their new roles.

Maybe

Social marketing theory stresses learning fronoggosition. Many of the other formats
described in this paper e.g. music have a longtyistf being used by the commercial
sector to influence people. However, many of theragches have not been sufficiently
used in public health to be certain that they @mluce health inequalities.

| have provided a theoretical framework and pratscggestions in this paper. My hope
is that new approaches will be tried out succelys&rid the evaluation shared amongst
practitioners.

No
If popular culture is used without social markede@rch it is likely to fail. The views of
the target group are essential in deciding whedhgrof the formats are appropriate.

If the focus is just on health information and antvalues and skills as well, the
approach will probably fail.

If partnership working is not adopted the approiadtkely to fail. Partners are needed at
both the strategic level to obtain funding andhataperational level where a range of
skills are needed.

If interventions are not evaluated, lessons witl @ learnt and the approach improved.

If the NHS does not change its mindset so as tagmwith its population and not just
expect them to do what they are told, the apprealttail.

Overall the approach will not solve all public health problems. It can perhaps offer some
useful ideas. These may not always be easy to apply but are not impossible.
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Appendices on social marketing
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‘Social marketing is about putting
people back into the centre of
national and local strategies for

public health’
Health Challenge England — Next Steps for
Choosing Health .
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Appendix A: The population of Sunderland
by social marketing categories

Experian are a company who provide social market research information through a
database called Mosaic. This divides the UK up into 61 different categories. This datais
useful when targeting specific populations for health interventions. Experian can say
where within a specific area, such as Sunderland, the different subgroups of people live to
help target them. For the purpose of this report | have provided data on about 50-60% of
the population of Sunderland. This figure represents the largest subcategories in the city.
This does not mean that the rest of the population is unimportant. A small group by
population size may represent a major challenge in terms of the health problems they
face. However, thisreport is simply on whether it is possible to use popular culture to
influence health at al. The datain appendices B-D illustrates how to match typical health
datato popular culture interests.

Definitions
The below definitions are used by Experian in dividing the population up.

Low Horizons (13.4%)
Tenants reliant on city councils for housing and transport, where few neighbours have
bought their homes

Ex-Industrial Legacy (11.7%)
Settled but poor older people in low-rise social housing, often found in declining
industrial areas

Rustbelt Resilience (9.2%)
Workers reliant on manufacturing employment living in low value terraced houses

Affluent Blue Collar (5.8%)

Older manual workers with a good standard of living in comfortable semis where
traditional working class values are held
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Appendix A: The population of Sunderland
by social marketing categories continued

Industrial Grit (5.5%)
Sdf-sufficient families traditionally reliant on industrial employment, living in older
terraces

Coronation Street (5.2%)
Y oung families with limited incomes living in cheap terraced housing

Older Right to Buy (4.6%)
Low income older workers in manufacturing jobs. Some may have bought their council
terraces

Town Centre Refuge (local figure for Sunderland not availabl€)
Y oung, unattached people in small flats above shops and older housing close to small
town centres

Bedsit Beneficiaries (local figure for Sunderland not available)
Childless couples and singles renting in city centres from private or public landlords

For more information about Experian and Mosaic visit http://www.bus ness-

strategies.co.uk/sitecore/content/Products¥o20and%20services/M icromarketi ng¥20data/

Consumer%20segmentati on/M osai ¢/M osai c%20Public%20Sector.aspx
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Appendix B: The population of Sunderland by social marketing categories (Interests 1)

% in Cross | Compet| Books | Romantic| Cinema | Theatre | Pop (& | Comput| Internet | Email
Sunder | words | itions % Fiction /Film % | /Arts % | Rock) | er home at
land /Puzzles % % Music | games | (broad home
% % % band) % | %
Low Horizons| 13.4 38 27 36 32 34 35 (15) 17 (1) 6
Ex-Industrial | 11.7 37 26 37 30 31 28 (13) 16 (1) 5
Legacy
Rustbelt 9.2 36 25 37 31 31 28 (13 21 (1) 6
Resilience
Affluent Blue | 5.8 33 22 39 30 31 23 (12 30(2) |7
Collar
Industrial 5.5 33 24 39 29 37 31 (15 28(2) |8
Grit
Coronation | 5.2 35 26 41 28 44 37 (18) 20 25 (2) 9
Street
Older Right | 4.6 36 24 38 30 27 21 (11 19 (1) 6
to Buy
Town Centre | N/A 34 26 48 27 42 30 (20 26 (1) 9
Refuge
Bedsit N/A 30 25 53 24 59 22 42 (26) 22 29 (3) 12
Beneficiaries

In the above table, an interest in a form of popaldture e.g. books is only shown if at least 2800he subgroup is keen on it.
(Mosaic however does report figures below this.¢ €kception is in the column for ‘Pop Music’ whéhne figure for ‘Rock’ is listed
too. Although this is often below 20%, it is usefushowing how popular, popular music is as a whblote that the category
‘Books’ excludes ‘Romantic Fiction’.

All data excluding ‘% in Sunderland’ is from the@®Mosaic Public Sector CD and 2005 Mosaic Unit@tgom
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Appendix C: The population of Sunderland by social marketing

categories (Interests 2)

% in Cookery| Wine % | Pets % | Feeding| Grand | Fashion | Hair &
Sunder| % the Children | Clothing | Beauty
land birds % % %
%

Low Horizons| 13.4 28 32 30 21

Ex-Industrial | 11.7 29 27 32

Legacy

Rustbelt 9.2 27 30 34 20

Resilience

Affluent Blue | 5.8 29 22 28 20 34 20

Collar

Industrial 55 30 21 30 27 23

Grit

Coronation 52 31 20 31 26

Street

Older Right | 4.6 28 26 20 38

to Buy

Town Centre | N/A 34 26 29 23

Refuge

Bedsit N/A 35 28 24 20 32 23

Beneficiaries
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Appendix D: The population of Sunderland by social marketing

categories (Interests 3)

% in Pub % | Eating | Bingo | Motoring | Hiking | Garden | Football
Sunder out% | % % & % (Watch
land Walking or play)
% %
Low Horizons| 13.4 35 36 22 35 24
Ex-Industrial | 11.7 33 38 20 35 24
Legacy
Rustbelt 9.2 33 41 40 24
Resilience
Affluent Blue | 5.8 31 53 24 21 47 24
Collar
Industrial 55 37 50 21 38 24
Grit
Coronation 52 44 47 25 26
Street
Older Right | 4.6 29 43 21 43 23
to Buy
Town Centre | N/A 40 46 21 26 22
Refuge
Bedsit N/A 49 52 20 26 28
Beneficiaries
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Appendix E: The population of Sunderland by social marketing
categories (Lifestyle)

Group and local| Amount of Drinking Bad diet Amount of physical activity Permanently
prevalence Smokers sick
Low Horizons | Heavy smokers: | Heavy/medium beer 70% above| Gym membership 35% below | 215% above
(13.4%) 255% above drinkers 55% above average average average
average average
Ex-Industrial Heavy smokers: | Heavy/medium beer 30% above| Average 210% above
Legacy 60% above drinkers 70% above average average
(11.7%) average average
Rustbelt Heavy smokers: | Heavy/medium beer 40% above| Gym membership 15% below | 70% above
Resilience 15% above drinkers 70% above average average average
(9.2%) average average
Affluent Blue Average number | Heavy/medium beer Slightly Gym members 25% below Average
Collar of smokers drinkers 55% above above average. (Marathons 25% above
(5.8%) average average average)
Industrial Grit Heavy smokers: | Heavy/medium beer 5% above | Above average Average
(5.5%) 20% above drinkers 240% above average
average average
Coronation Heavy smokers: | Heavy/medium beer 25% above| Gym membership 5% below 35% above
Street 55% above drinkers 95% above average average. (Marathon running is | average
(5.2%) average average above average)
Older Right to | Heavy smokers: | Heavy/medium beer 5% above | Gym membership 50% below | 60% above
Buy (4.6%) 35% above drinkers 5% above averageverage average. average

average
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Appendix E: The population of Sunderland by social marketing
categories (Lifestyle) continued

Group and local Amount of Drinking Bad diet Amount of physical| Permanently sick
prevalence Smokers activity
Town Centre RefugeSmokers 15% aboveHeavy/medium beef Below average 45% below average 45% above avel
N/A average. (Average | drinkers below
numbers of heavy | average. but15%
smokers) above average in
people drinking
alcohol daily
Bedsit Beneficiarieg Heavy smokers: 5% Below average Below average 60% below average 3fxeaaverage

n/a

above average

Figures are compared with national averages

Mosaic unfortunately does not normally give a pedigure for these health categories. Insteatvétsga tiny bar chart witheague
scale. | therefore had to use a ruler and a catouia estimate what they were. Even more than abthen it is important to consider
backing up Mosaic data with local research.

age

The column on ‘Drinking’ can either refer to a higimount of units consumed or an above average nuohipeople drinking alcohol
every day of the week.
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Appendix F: The population of Sunderland by social marketing
categories (Health status)

(1%

Group and local Alcohol, Ischemic Cancer - Cancer - | Cancer — Poor Sexual health problems
prevalence drug abuse | heart disease | skin breast Respiratory | mental
& health
intrathoracic

Low Horizons 220% above 15% above | Below Below 45% 65% above | Abortions 60% & teen
(13.4%) average average average average | above average average pregnancies 270% abov

average
Ex-Industrial 100% abovel 60% above | 20% Below 220% 75% above | Abortions 15% & teen
Legacy average average above average | above average average pregnancies 80% above
(11.7%) average average
Rustbelt 30% above | Slightly Below Below 10% 5% Above | Teen pregnancies 65%
Resilience average below average average | above average average above average. Abortion
(9.2%) average below average
Affluent Blue Below 5% above 5% above | 35% 5% above Below Below average
Collar average average average above average average
(5.8%) average
Industrial Grit 5% above | Average Below 5% 5% Above Below Abortions 10% & teen
(5.5%) average average above average average pregnancies 15% above

average average

Coronation Street | 220% above 5% above Below Below 27% above | 75% above | Abortions 85% & teen
(5.2%) average average average average | average average pregnancies 95% above

average
Older Right to Buy | Below 35% above | 25% above | Below 55% above | Average Below average
(4.6%) average average average average | average
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Appendix F: The population of Sunderland by social marketing
categories (Health status) continued

Group and Alcohol, drug | Ischemic heart Cancer - skin | Cancer - Cancer — Poor Sexual health
local abuse disease breast Respiratory | mental health | problems
prevalence &
intrathoracic
Town Centre | 370% above | 10% above Average Below 22% above 320% above | Teen
Refuge average average average average average pregnancies
N/A 250% above
average
(Abortions
average
however)
Bedsit 410% above | Below Below Below Below 395% above | Abortion 50%
Beneficiaries | average average average average average average & 215% teen
N/A pregnancies

above average

Figures are compared with national averages

Mosaic unfortunately doesn’t normally give a predigure for these categories. Instead it givasyaldar chart with aague scale. |
therefore had to use a ruler and a calculatorttmate what they were. Even more than normally thenimportant to consider
backing up Mosaic data with local research.
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Appendix G: A hypothetical example of how
to use the social marketing data

Bedsit beneficiaries

Problem
e Drug and alcohol abuse figures 410% above average
e Mental illness figures 395% above average

Interest
e 42% interested in pop music (and 26% in rock)

Format
e 53% interested in books
e 299% have internet access

Venue
e 49% like to go to the pub

Sunderland’s population is only made up of a reddyi small number of people from this
group. However, they do have specific health proisi¢hat need to be tackled. Looking

at their interests, how about a music project itinailved live gigs in pubs about

promoting positive mental health? This could pegiag backed up by written resources

and an internet site. Music lends itself to ematlassues. There is plenty of music
around both mental health and drug/alcohol themi¢ésould be arranged into a

contemporary sound for this client group. The masi€ could either be trained up in
basic mental health or a specialist health workeldgo with them to create follow up

interest.
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Appendix H: Events

Information provided by the Marketing Officer forhe City of Sunderland’s
Culture & Tourism departmers.

Sunderland International Kite Festival 2006

151 visitors were questioned over the two dayvesti

Area of residence

13% of respondents were from Sunderland
27% from Washington

50% from the North East region

9% from somewhere else in the UK

2% from Overseas

Profile of Respondents
66% female

34% male

18% 18-24

21% 25-34

23% 35-44

14% 45-54

12% 55-64

12% 65+

Socio Economic Grade
0% A

17% B

38% C1

20% C2

25% DE

Sunderland Winter Festival 2006
500 respondents were interviewed across six towtredocations.

Area of residence

75% of respondents were residents of Sunderland
23% from the North East region

2% from outside the North East

Profile of respondents
67% female
33% male
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13% 18-24
15% 25-34
14% 35-44
21% 45-54
24% 55-64
14% 65+

Socio Economic Grade
0% A

15% B

30% C1

17% C2

37% DE

Airshow 2005

Reason for coming to the Airshow
40% Good family event

34% Aviation enthusiast

15% Other

11% Because it's free

11% Recommendation

Gender
53% male
47% female

Socio Economic Group
A 1%

B 15%

C1 28%

C2 22%

DE 34%

Age

11% 18-25
23% 26-35
23% 36-45
18% 46-55
13% 56-65
13% Over 65
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Music can ‘contribute to an
environment in which social
responsibility and awareness grow’

Bono .
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Appendix I: Music

To listen to clips of most of the music mentionedhis document go to
www.amazon.conand type in the name of the album it comes franthé below list the

album title is usually given after the track and értist.

sSongs

1 In 10.UB40. The Very Best Of UB40 1980-2000

Addicted to Spud&Veird Al Yankovic. The Food Album.

Be Kind To My Mistakesate Bush. Hounds Of Love. (At present thererarelips
of it on Amazon.com)

Cat’s In The CradleHarry Chapin. Greatest Stories Live

Celebration.Kool And The Gang .The Very Best Of Kool & The Gan

Comme d’habitudeClaude Francois. Ses Plus Grands Succes. (Atrgrésze are
no clips of it on Amazon.com)

Do They Know Its Christma$®and Aid (Just title Band Aid in and the tracklwil
come up as a single.)

Eat it. Weird Al Yankovic. The Food Album.

Ebony And Ivory.Paul McCartney (with Stevie Wonder.) All The Best
Everybody’s Free (To Wear Sunscreddgz Luhrmann. (Just type in Baz
Luhrmann).

Everything Possible~red Small. Everything Possible: Fred Small Im€aot.
Father And SonCat Stevens. The Very Best Of Cat Stevens.

Fix You. Coldplay X&Y

For He’s A Jolly Good FellowNot on Amazon.com)

Girls Just Like To Have FurCyndi Lauper. The Essential Cyndi Lauper

Here Comes The Sufihe Beatles. Abbey Road. (As Amazon.Com do noe ladips
of this, try Cockney Rebel’s hit cover version orChoser Look/Love's a Prima
Donna)

Honesty Billy Joel. 529 Street.

How Could Anyonelibby Roderick. If You See A Dream.

I Am What | AmThere are no clips of this on any Gloria Gaynors@D Amazon.
Instead type in ‘Cage Aux Folles’ to get the muisiba song originally came from.
| Heard It Thru the Grapevine; You No Longer Se¢/A%resent there are no clips
of it on Amazon.com)

If My Sister’s In TroubleLady Soul. Sister Act: Music From The Original Neot
Picture Soundtrack.

I'll Stand By YouThe Pretenders. The Pretenders - Greatest Hits.
Imagine.John Lennon. Lennon Legend: The Very Best Of lattmon.

Is That What You Really Warittbby Roderick. Thinking Like A Mountain.

It Wasn’t Me Who Hurt YawHeather Bishop. Old New Borrowed Blue. (At présen
there are no clips of it on Amazon.com)

JerusalemBilly Bragg. The Internationale.

Just Say NoThe cast of Grange Hill (At present there are lips©f it on
Amazon.com)

Let Stick TogetheBryan Ferry. Platinum Collection.

Lets Talk About Segalt-N-Pepa. A Blitz Of Salt-N-Pepa Hits: The Hkemixed
Let The Healing Beginloe Cocker. Have A Little Faith.

Let The Sun Shine.liair soundtrack album
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Let Your Soul Be Your PilotSting. Mercury Falling.

London Rain (Nothing Heals Me Like You Ddgather Nova. Siren

Love Me For What | AniThe Carpenters. Horizon.

My Husband Sleeps TonigliAt present there are no clips of it on Amazomgo
My GenerationThe Zimmers. (Watch the video at
http://www.thezimmersonline.com/video.hjml

My Way.Bobby Azeff Orchestra. (This was from a long dedetlisco compilation
LP)

My Way (A Mi Manera)Gipsy Kings. Gipsy Kings

My Way.The Sex Pistols. Flogging A Dead Horse

My Way.Frank Sinatra. Sinatra Reprise: The Very Good ¥.ear

No SurrenderBruce Springsteen. Born In The USA.

On Children.Sweet Honey In The Rock. Selections 1976-1988.

Papa Don’t PreachMadonna. The Immaculate Collection

Please Mr PostmarThe Carpenters. Singles 1969-1981.

Quitting Smoking SondPrincess Superstar. My Machine. (Song contaiesaswg.)
Reach Out And Touch (Somebody’'s Hamddna Ross. Diana Ross The Definitive
Collection

Scatterlings Of AfricaJohnny Clegg & Savuka. The Very Best Of JohnragGl&
Savuka.

Show Some Emotiodoan Armatrading. Joan Armatrading - Greatest Hits
Slave To My BellyCatie Curtis. Truth From Lies.

Stayin' Awake! Stayin' AwakeAt(present there are no clips of it on Amazon.com)
Spasticus (Autisticusgan Dury And The BlockheadReasons To Be Cheerful: The
Very Best Of lan Dury & The BlockheadfAt present there are no clips of it on
Amazon.com)

Tangled Up Puppetdarry Chapin. The Gold Medal Collection.

Thank You For Hearing M&inead O’Connor. Universal Mother

Three Little BirdsBob Marley. Legend.

We Are All Made Of Starloby. Go: The Very Best Of Moby

We’'re Not Going To Take Mwisted Sister. Big Hits And Nasty Cuts: The B@$t
Twisted Sister

We’ve Only Just BeguRurtis Mayfield. Curtis/Live!

What You Do With What You've GBRby Bailey. What You Do With What You've
Got. (At present there are no clips of it on Amazom)

Why Should Children Go Into Public Housés@ould not track down a recording of
this)

You Can Get It If You Really WantJimmy Cliff. Ultimate Collection

Albums
Unless indicated go to www.Amazon.camnd type in the name of the album.

Bullying: The Musical (Go to
http://starshine.co.uk/contentl/productlist/muséadallyearround/bully/product.mai
n.bully.php )

Cabaret (Type in ‘Cabaret’)

Hot Flashes (Go to http://www.hotflashesthemusicah/info.htn)

Les Miserables (Type in ‘Les Miserables’)

Mamma Mia! The Musical Based On The Songs Of ABBApe in ‘Mamma Mial!’)
Menopause: The Musical doesn’'t have any clips orazon
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Movin' Out (Based On The Songs And Music Of Bilbe) (Type in ‘Movin’ Out’)
Radio Ballads 2006: The Enemy That Lives Within (Go
http://www.bbc.co.uk/radio/aod/genres/musicdoc/siathi ?radio2/r2_radioballadaid
sand choose ‘Radio Ballads 2006: The Enemy Thatd Within’ to listen to the one
about HIV)

Red Hot + Blue: A Tribute To Cole Porter. (Type€Red Hot + Blue’)

Sweeney Todd (Type in ‘Sweeney Todd’)

The Litter Muncher’ (Go to
http://www.outoftheark.com/products/product_detaitgp?action=keysearch&searcht
erm=muncher&id=9

The Writing On The Wall by Tony Benn And Roy Baildges not have any clips on
Amazon

Tom Robinson Cabaret '79 by Tom Robinson does ag hny clips on Amazon
West Side Story (Type in ‘West Side Story’)

We Will Rock You (Type in ‘We Will Rock You’)

Hypothetical health mini-musical: In The Family

Father And SonCat Stevens. The Very Best Of Cat Stevens

Girls Just Like To Have Fur€yndi Lauper. The Essential Cyndi Lauper
Tangled Up Puppetlarry Chapin. The Gold Medal Collection

Papa Don’t PreachMadonna. The Immaculate Collection

If My Sister’s In TroubleLady Soul. Sister Act: Music From The Original Mot
Picture Soundtrack

I'll Stand By YouThe Pretenders. The Pretenders - Greatest Hits

Thank You For Hearing Me&inead O’Connor. Universal Mother



Appendix J: Actual or potential
projects listed that use popular
culture
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If you want to share details of any

other projects please contact
Mail@sexanddrugsandrockandhealth.com
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Appendix J: Actual or potential projects
listed that use popular culture

Books

Bethan’s Story- Director of Public Health’s annual report

Books on prescription

Daydream Achiever CD and book on mental health

Haynes motor manuai#len’s health

Horrible Science Books on health issues for children

Romantic novels for sex workers

Want Career Success? Then Watch More Footbellides mental health at work

Comedy

Anne Sinners parties - Sexual health and relatipssh

Banged Up Stand Up Empowering prisoners

Centre for Life — Popular science education

Clown Doctor-Reassuring children in hospital

Horrible Sciencéooks on health issues for children

Hurt Until It Laughs— Stand-up on men’s health

It's A Funny BusinessEducation in stand-up to improve presentatiohsski
John Cleese TV campaign about smoking

Laughter Yoga

Leicester Comedy Festival health programme

Liverpool Comedy Festival's annual conference omedy, education and health
New NHS premises — Why not have space for restéaieand edutainment
Pub tours on comedy and health

Red Nose Day

Red Wedge - Labour Party comedy tours

Secret Policeman’s BalAmnesty International and comedy

The Comedy School — Comedy work in prisons

This Sentence is FalsePhilosophy education through comedy (e.g. etiics
thinking skills, both of which underpin health dg@on-making)

Comics

1+1 - Aids comic

Lifeline - Drug comics

Love S.T..LNGS STI comic

Myths over Pendlstrip on local issues

One Game ata TimeMental health comic
Tintin — Copyright breaching alcohol education

Computer games

BBC website’s human biology games
Ben’s Game Devised to distract children in hospital
Half-Life - Adapted to treat common phobias
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Hungry Planet Nutrition education

Japanese dating games

Knights of Honollearning within a personal, social and health atioo framework
Rollercoaster Tycoon [Barning within a personal, social and health etioo
framework

Second Life A virtual world with the opportunity for healdducation
SimHealth- A simulation of the US health care system

Sim 2learning within a personal, social and health etion framework
Showt-ed Quizzes on sexual health

STI Attack Sexual health

Unreal Tournament Adapted to treat common phobias

Up For It- Football and mental health

Whyville- Infectious disease outbreak

Film and TV

Big Brotheror soap teaching packs

Bondor other film tie-ins for health

Braveheartas a model for health education

Buffy the Vampire Slayer How not to do alcohol education
College radio health soap

Cinema advertising

‘Feel Years Younger’' — A health versionlajok 10 Years Younger
Sesame StreetGeneral health education

Weekly column on TV, film and health

Writing to papers about health related stories @refc

Football

Board game - Football and health issuisgen]

Century Radio road shows - Hard to reach men

Fit - Celebrity health magazine

Football Aid -Premiership anti-diabetes campaign

One Game ata TimeMental health comic

Southend FC matches - Venue to reach men

Sunderland AFC star cards — Health education tool

Up For It- Football and mental healtiebsite game

Want Career Success? Then Watch More Footbellides mental health at work

Magazines and articles

Crosswords about health

Fit - Celebrity health magazine

Pets and health magazine or articles
Prime -Celebrity health magazine
Your Life! -Celebrity health magazine
Weekly column on TV, film and health

Music
e Back on the Map consultation using music and art
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Billy Bragg union tour

Bullying: The Musical

Catalyst — Music and team building

CD sleeves - Health information

Celebrity health magazines$rime, Fit and Your Life
Co-counselling and music

Community radio — Health education

Community singing

Creative Partnerships - Music and thinking for @ffes

Dance - Mental benefits

Dance - Physical benefits

Dance - Social benefits

Daydream Achiever CD and book on mental health

Dead Rock Stars - Role models or otherwise

Desert Island Discs

DIY health musical

Entrainment - Music therapy tool

Five Rhythms dance

Fit - Celebrity health magazine

Health fairs and other events

Health trainers

Hospice CD

Hospital radio

Life Channel - GP surgeries

Live 8- Public health

Live Aid- Public health

Menopause: The Musical

Music as a training tool

Music therapy

New NHS premises — Why not have space for restéaieand edutainment?
Online health music

Our Tune- Format adaptable for health and social purposes?
Personal, Social and Health Education in primahpsts - songs
Personal, Social and Health Education in seconsizgligols - project ideas
PR possibilities of music

Prime - Celebrity health magazine

Pub tours - Health music

Radio Ballads 2006Fhe Enemy That Lives With(HIV & Aids)
Raise Your Banners-estivals of music with political and social thesn
Red Wedge - Labour Party music tours

Sing Your Own Song - Therapy and singing

The Litter Muncher Environmental health musical

War Child CD - Fundraiser

www.bignoise.com — Oxfam fund raiser
Your Life!- Celebrity health magazine



Other

Bingo - A one woman show on screening

Cookery and health

Fashion shows and health - Falls and sun safety

Gardening

Hairdressers - Sources of health information

New NHS premises — why not have space for rest&sieand entertainment?
Pets and health

Playing with the grandchildren

Talks on history of local pubs - An alcohol educattool

‘What’s on and what's in the news’ - Health website
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Test how much you have learnt from this paper

Across

7 Give this regularly to the public when writing thhem (6)

8 He wrote the UK's most popular song about a gebbkealthy world (6)

9 Not popular culture to read these, though matpberite them (4)

10 All work should be based on this (8)

11 Older groups may have this characteristic (7)

13 Social marketing and popular culture may helppeeactually do this (5)

15 A popular topic to link health to (5)

17 One half of a TV show that changed the face\oaid offers the NHS a genre
to exploit for mental health education etc (7)

20 When writing for the public try not to be th&) (

21 If you write fiction for the public this is impi@ant (4)

22 Using a character illegally from this cartooripstor alcohol education triggereq
a law suit (6)

23 The __ of change model is useful when decidow to focus campaigns (6)

Down

1 An important factor to take into account whensidaring your target
audience (6)

2 Don't think in terms of this kind of audienceegment! (4)

3 ___ is an example of approach from this medium (7
4 Still's from this comic’s films have been usedsafety at work posters (5)
5 AIDA = Attract, ----- , Desire, Action (8)

6 As well as being a physical activity it can bediso provoke discussion around
values etc (6)

12 If you misjudge your intervention you may dcstto your target audience (8)
14 An essential part of social marketing (3, 4)

16 A house where there is a large potential auei¢ér

18 Feelings are important to take into accounyosomay want a performer who
does this (6)

19 These birds are a symbol of knowledge - but sioms of the pompous kind (5
21 Edutainment makes education more like this (4)
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20

H H =
HE B

About this crossword

This crossword is based on the content of this uheeu. | compiled it using software
produced by Crossword Compiler for Windows. (Sep:Hivww.crossword-
compiler.com/ordcur.html?CUR=GBH made a list of the main concepts and put key
words in the crossword software | was using. Howetves didn’t generate enough
answers. | then went back and put in some more sMoaded on other things from
popular culture that | thought most people wouldehbeard of. This generated nearly all
the answers in this crossword. However the softwtllehad to throw in some random
answers to fill some blank spaces. | then wrotecties. This included trying to find
public health themed clues for the random answersoftware had produced. It’s a first
attempt but it suggests to me with practice tha#itild be possible to produced health
themed crosswords for the public. Obviously theyleage needs to match the target
group.

If you want to give me feedback about whether b easy, too cryptic or simply want
the answers, email me at mail@sexanddrugsandrobkaitd.com
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‘We are the enemy of the people. The
problem is that we come across as
spoilsports, telling people to stop doing
things.

There has never been a better time to think
through how we get our message across.

We need to make health sound exciting, and
look at how we encourage people to make
healthy choices.’

Fiona Adshead, Deputy Chief Medical Officer
(At UK Public Health Association Annual Forum 2006)

This is one response to her call for action. Based on theory, practical
examples and personal experience, this report explores how to use
popular culture to improve the nation’s health. It looks at

Pop music
Comedy
Magazines
Fiction

Computer games
Football

Sex ‘n’ Drugs ‘n’ Rock ‘n’ Health

How music and popular culture can help reduce healt h
inequalities
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